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Lew Cost Feeding 
Plan Eliminates 


(ALFADINE | 


latchfords 


WEANING POINTS 


Ist 2nd WEEK WEEK Ath WEEK 5th we 


Lowers Feeding Costs 
For Dairymen! 


Helps You Sell 


More Feed Per 


Each step in Blatchford’s Low Cost Feeding Plan is carefully 
formulated to blend with the next. Calves gain faster with 
less chance of scours because there’s a smoother, more natural 
transition from one feed to another. “Go-Backs” common in 
changes in feed are eliminated. Recommend Blatchford’s Calf 
Pab . . . New Pablets and Calfadine to build your calf feed 
sales. This Low Cost Feeding Plan gives your customers big, 

thrifty calves .. . plus lowered feed costs! 


Write today for Free 
Calf Feed Sales Aids 


Learn how Blatchford’s 
Low Cost Feeding Plan 
can build your sales. Ask 
for new “3-step” booklet 
and free calf feed sales 
aids. Write today! 


Dept. 184 


Main Plant and Offices: WAUKEGAN, 
Midwest Division: Des Moines, lowa — 
ESTABLISHED 1 1800 West Coast Division: Nampa, Idaho _ 
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fast-growing feed additive... 


Even the experts are surprised at the quick and enormous growth 
of Pro-Gen. In the past year, Pro-GEn sales increased 76% 
over the preceding year. And volume is continuing to grow—fast. 


Now, more than one out of very five tons of turkey 
and broiler feeds contain PRO-GEN. 


Pro-GEn sales are growing bigger because only three ounces to 
a ton of feed (even if already fortified with antibiotics) improves 
feed conversion ratios . . . boosts weight gains . . . decreases 
mortality . . . helps insure good feathering and pigmentation. 


The cost? Less than 50¢ per ton of finished feed. 


And Pro-GEn is safe—actually up to 10 times recommended 
feeding levels. There’s no toxic carryover, no interference 
with egg production or hatchability. ABBoTT’s new 
colorimetric assay lets you control the exact concentration 
of Pro-GEN in your feeds. 


You can use Pro-GEN either as pure arsanilic acid or a 
premixed supplement. It’s an odorless, free-flowing as powder 
that blends easily, quickly, safely with all ingredients— 
including vitamins, coccidiostats and antibiotics. 


If you’re uncertain about poultry and pig starter feed additives, 
Pes you may find these facts helpful in making your decision to 

add Pro-GEN to your feeds. For more information, 

write or call Chemical Sales Division, 


Abbott Laboratories, North Chicago, III. Obbott 


(Arsanilic Acid, Abbott) 


404101 Other Abbott products for the feed industry: Calcium dl-Pantothenate and Procaine Penicillin 
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WITH 
PHOSPHORUS 
T00, YOU CAN 

PAY FOR 


Bubbles can’t quench thirst. You've got to get to the cool, 
frosty liquid to satisfy a parched palate. 

Likewise, a phosphatic mineral supplement is only as 
good as the percentage of available phosphorus it contains 
—that portion of the total phosphorus actually used to 
build good bones, flesh and blood. 


All of the phosphorus in CORONET DEFLUOR- 
INATED PHOSPHATE is virtually 100 % biologically 
available. 


This is confirmed by recent tests* conducted by an emi- 
nent authority associated with the Lime Crest Research 
Laboratory, Newton, N. J., on the bone-building and 
weight-producing abilities of Coronet Defluorinated Phos- 
phate as compared with analytical reagent grade dicalcium 
phosphate, the highest quality phosphatic mineral supple- 
ment known. As a result of these tests, he says: 


“I feel that Coronet Defluorinated Phosphate is just 
as satisfactory a phosphorus supplement as analytical 
reagent grade dicalcium phosphate, especially when 
used to supply 0.4% phosphorus.” 


Thus, Coronet Defluorinated Phosphate compares favor- 
ably with the highest quality mineral supplement known. 


* Complete report 
available upon 
request 


Coronet Defluorinated Phosphate is 
supplied in two grades to meet your 
feed supplement requirements: 


17% P 14.5% P 
Grade ra 


17% min. | 14.5% min. 


Phosphorus, 
Total 


Phosphorus 
Available 


in 0.4% HCl 


16.8% min. 


14.3% min. 


Calcium 


34.0% min. 


34.0% min. 


Fluorine 


0.17% max 


0.145% max 


NORFOLK 1, VIRGINIA 


Distributed by 
H. J. Baker & Bro. 
600 Fifth Ave. 


New York 20, N. Y. Baltimore 1, Md. 


The Atlantic Supply Company 
17 West Mount Royal Ave. 
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Bridging or 


caking troubles? 


Stop them 


like I did...with 


Monsanto 21% dicalcium phosp 


Faster formulation is yours whenever you 
use Monsanto’s 21% dicalcium phosphate. 
This proved supplement is noncaking, 
nondusting, free-flowing. Actual use in 
the field proves it reduces costly stoppages 
caused by caking or bridging in auto- 
matic mixers. 

Better still, you also get five additional 
major advantages with Monsanto’s 21% 
dicalcium phosphate: 

You save on shipping costs . . . get an 
extra three pounds or more of phosphorus 
for the same shipping costs which bring 
you each 100 pounds of less concentrated 
supplement. 


You save warehouse space . . . get over 
14% saving in phosphorus supplement 
warehouse area. 

You can increase the energy value of 
feed . . . use less pounds of phosphorus 
supplement and replace the difference 
with protein or carbohydrate bearing 
ingredients. 


6 


You increase sales. . . your customers buy 
more because—as your own nutritionist 
will tell you—Monsanto’s dicalcium 
phosphate is virtually 100% available to 
the animal. 


You cut formulating costs . .. Monsanto’s 
21% dicalcium phosphate actually costs 
you less per unit of available phosphorus. 


For further information on Monsanto Dical- 
cium Phosphate, mail the coupon today. 


1700 South Second Street, St. Louis 4, Missouri 
Gentlemen: 


Feed Supplements.” 


hate” 


Please send me booklet, ‘Monsanto Dicalcium Phosphate, 


OTHER PRODUCTS FOR THE FEED INDUSTRY 


Monsanto Methionine, Hydroxy Analogue « 
Monsanto Procaine Penicillin Feed Supplement + 
Monsanto Vitamin By. and Procaine Penicillin 
Feed Supplement ¢ Monsanto Vitamin By, and 
Antibiotic Feed Supplement ¢ Monsanto Choline 
Chloride 70% Concentrate * Monsanto 25% 
Choline Chloride Feed Supplement 


eee 


MONSANTO CHEMICAL COMPANY, Inorganic Chemicals Division 


SERVING INDUSTRY... 
WHICH SERVES MANKIND 
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Hatcherymen Cleveland 


Byrd Honored, PENB Strongly Supported 


@ Temperatures in the high 80's cut 
attendance at the 38th annual conven- 
tion of the American Poultry & Hatch- 
ery federation in Cleveland July 23-26, 
yet the group is courageously planning 
to hold its 1955 meeting at St. Louis 
in mid-July. 

Total registration at Cleveland was 
4,061, down 450 from last year’s at- 
tendance at Milwaukee. In both cities, 
public meeting halls were sans air con- 
ditioning. Meeting dates at St. Louis 
next year will be July 19-22. APHF 
will hold a two-day winter session at 
St. Petersburg, Fla., Jan. 21-22. 


New president of the federation is 
a Quaker stater, Robert R. Parks of 
Altoona. Chosen vice presidents were 
O. H. Green, Spartanburg, S. C., and 
Fred Donsing, Rio Linda, Calif. 


ADM. RICHARD E. BYRD 
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By BRUCE W. SMITH 
& ELDON H. ROESLER 


As usual, exhibits by feed manufac- 
turers, drug and remedy producers, 
supplement and concentrate compa- 
nies, and allied firms captured a lion’s 
share of the spectator interest at the 
APHF show. The exhibit hall was un- 
derground, beneath Cleveland’s lake- 
front public mall (park), and was 
stuffy. 

Nonetheless, APHF officers and 
members had an interesting speaking 
program and accomplished a good deal 
of association business. One of the 
major addresses, by J. D. Sykes of 
Ralston Purina Co., St. Louis, is pub- 
lished in full in this issue beginning 
on page 69. 

To implement further its continuing 
research program, APHF directors ap- 
propriated $14,000 for investigative 
work in the year ahead. An extra 
$3,500 was approved for further work 
with the federation’s hatchery cost 
analysis study. 

Hatcherymen demonstrated in no 
uncertain terms that they are heartily 


Turkey prices this fall should be generally 
satisfactory to both producers and consum- 
ers, Secretary of Agriculture Benson's in- 
dustry advisory committee has reported. No 
loan or purchase program is necessary for 
turkeys at present, the turkeymen told Mr. 
Benson. 

Industry-wide cooperation coupled with 
efforts of the Department of Agriculture to 
step up turkey consumption is vital, the 
committee stated. The turkeymen commend- 
ed USDA for its support of the eat-more- 
turkey campaign. 


J: D. SYKES 


behind efforts of the Poultry & Egy 
National board. The agency noted that 
hatcheries have exceeded their $90, 
000 pledge by raising $93,000 to back 
PENB. 

Indiana hatcherymen contributed 
the most to the PENB drive — a total 
of $11,000. Virginia‘ was second with 
more than $10,000 and Iowa closed 
third with $5,600. 

Cited for special honors at the 
PENB-sponsored breakfast July 21 was 
Richard E. Byrd, retired navy admirai 
and discoverer of Antarctica. Adm. 
Byrd was honored for his work in the 
field of frozen foods, especially frozen 
bread. This product utilizes substan- 
tial quantities of eggs —— more than a 
million dozen to date — in its produc- 
tion. 
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1910 
1910 pig did well to beat 100 ~~ 
- Ibs. at 5 months — and he ate 
500 Ibs. of feed to do it. 


a 1930 
. : 1930 pig reached 136 Ibs. in 
same period; converted 364 lbs. 


of feed into 100 Ibs. of gain. 


1953° 
1953 pig topped 200 Ibs. at 5 
months with less than 300 Ibs. 
of feed per 100 Ibs. of gain. 


*Univ. 
Why teday’s pig feeds need 
a HARDER WORKING phosphate 


@ Today’s market hog may tip the scales at about 
the same old weights. But he weans earlier, weighs 
up to 100% more at 8 weeks, gains 100 lbs. on 
18% less feed and crosses the finish line 30 to 
60 days earlier than his predecessor of 1930. 


This remarkable growth from birth to market 
means that today’s market hog must convert at 
least 47% more phosphorus per day to the job of 
making meat and staying healthy. He needs a more 
efficient source of phosphorus because: 

1. New growth stimulants have increased the importance of 
phosphorus . . . for phosphorus must enter into the 


development of every cell, whether muscle, bone, nerve 
or fat. 

2. Greatest improvement is being made in early growth . . . 
the critical period after weaning when phosphorus re- 
quirements are highest and pigs get the least from 
natural sources. 

3. Home-grown feeds and vegetable proteins provide less 
phosphorus today. Needs must be met from other sources. 


These factors help explain why modern feeds need 
a harder working phosphate — a uniform, high- 


“Boney Bertha” the 
triceratops. Look for 
the sign of purified 
phosphate on every bag. 


INTERNATIONAL MINERALS 


potency phosphate that assures maximum feeding 
results. 


Such a product is 20/FOS, a dynamic dicalcium 
phosphate. 20/FOS is purified . . . packed with 
extra nutritional power . . . concentrated to go 
further in finished feeds. 


It provides 2 to 10 times more usable phosphorus 
than unprocessed phosphates . . . delivers 400 lbs. 
of non-caking phosphorus in every ton. Yet, dynam- 
ic 20/FOS is priced to fit modern formulas that 
must compete in cost as well as performance. 


Samples and quotations on request. 


Sales Agents: 


BLOMFIELD-SWANSON M. A. McCLELLAND CO, 
Minneapolis Kansas City (Mo.) 

GRADY J. PARKERSON & COMPANY SMITH GRAIN CO. 
Dallas Limestone (Tenn.) 

JAMES FARRELL & COMPANY SUNSET —_ & GRAIN CO., INC, 


Seattle and Los Angeles Buffalo 
N. D. HOGG, LTD. — Toronto 


& CHEMICAL CORPORATION 


the Nation’s Largest Producer of Phosphates + General Offices: 20 North Wacker Drive, Chicago 6 
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Minnesota Meetin 


Nutrition Sessions Set Sept. 13-14 


ELTON L. JOHNSON 


@ Popular ingredients of manufactured 
teeds and exhibits showing the im- 
portance of proper nutrition to animal 
and poultry health will be featured 
Sept. 13-14 at the University of Min- 
nesota’s annual animal nutrition short 
course. The event will be held on the 
St. Paul campus. 


Heading the conference committee 
is Prof. L. E. Hanson, prominent swine 
nutrition authority. The course once 
again is co-sponsored by the North- 
west Feed Manufacturers association 
and the Northwest Retail Feed asso- 
ciation. 

Launching the program Sept. 13 
will be Prof. Charles F. Foreman of 
Minnesota, who will speak on soilage, 
silage, and dairy cattle pasture. Follow- 
ing will be Paul E. Newman, Beacon 
Milling Co., Cayuga, N. Y., on mod- 
ern dairy cattle feeding. 

Prof. Robert M. Jordan of Minneso- 
ta leads off on the afternoon of Sept. 
13, speaking on sheep nutrition. Next 
to talk will be Dr. W. L. Boyd, re- 
tired head of the university college of 
veterinary medicine. He will discuss 
the role of medicated feeds in livestock 
feeding. 

Windup speaker on the afternoon 
of Sept. 13 will be Prof. R. J. Meade 
of the University of Nebraska. His 
subject will be “Swine Management 
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Under Unfavorable Conditions.” The 
dinner speaker Sept. 13 will be Wes 
Fesler, former University of Minneso- 
ta and Ohio State University head 
football coach. 

Pacing the speakers on Sept. 14 will 
be Dr. Elton L. Johnson, speaking on 
unidentified factors for poultry ra- 
tions. Prof. R. N. Shoffner will dis- 
cuss breeding and nutrition and how 
they figure in poultry production, with 


Dr. O. H. Wilder of the American 
Meat Institute foundation talking on 
animal fats in feeds. 

Windup speaker will be Dr. Wise 
Burroughs of Iowa State College, who 
will cite the use of hormones and other 
factors in beef cattle production. 

Live exhibits will feature a cow and 
a sheep with exposed rumens, 200 
three-week-old pigs, and nutritionally- 
deficient chickens. 

Conference registrations are $5 and 
should be made by mail to the short 
course office, University of Minnesota, 


St. Paul 1. 


Laboratory Pair Is 
Promoted by Chase 


Two promotions on its general laboratory 
staff at Chagrin Falls, Ohio, have been an- 
nounced by Chase Bag Co. of Chicago. Vice 
President F. H. Ludington Jr. revealed the 
appointment of Russell F. Jagoditsh as chief 
chemist and Jack W. Means as assistant 
chief chemist. 

Prior to his promotion, Mr. Jagoditsh was 
head of quality control at the Chase paper 
mill. Earlier, he served with International 
Paper Co., New York City, and the Institute 
of Paper Chemistry, Appleton, Wis. 

Mr. Means joined Chase in 1952 follow- 
ing service with Sherwin-Williams Paint Co. 
cf Cleveland. Replacing Mr. Jagoditsh as 
quality control chief for the paper mill is 
Allen Daniels. 

NEW DIVISION 

Mike Karr of Karr & Co., Columbus, 
Ohio, heads the new Karr-Maize division of 
the firm, which has been organized to han- 
dle a new product containing 60 per cent 
cane blackstrap molasses. The firm is located 
at 923 E. Broad st. 


Kasco’s New Offices 


Kasco Mills, Inc., now has its Toledo 
headquarters in this modern structure in 
the city’s Colony area. Kasco’s offices pre- 
viously were located in downtown Toledo. 
The new building provides 16,000 square 
feet of floor space and is fully air condi- 


tioned. 

Built of fireproof brick and concrete, the 
new structure houses sales, purchasing, ex- 
ecutive, and other offices. Ample employe 
and visitor parking space is provided. 
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Dealers who know nutrition best always 
recommend these 4 great milk base rations 


“Sweet and 
complete as 


a baby’s formula’ 


The one formula that can be de- 
pendeduponto completely replace 
whole milk for calves and supply 
a nutritional balance at a feeding 
cost far lower than any other nu- 
tritionally correct method in- 
cluding whole milk. 


CALFFORK 


| PIGVITA 


Saves and raises more pigs from each 
litter. Produces heavier pigs and ear- 
lier weaning. 


POULTRY BANQUET 


The new, super-fortified nutritional 
supplement that cuts feeding costs for 
poultry of all ages. Rich in fish, vita- 
mins, and milk. 


SKIM MILK BOOSTER 


Puts new, real nutritional value in 
skim milk for feeding to all animals 
and poultry. Nothing like it anywhere. 


WRITE FOR PRICES AND DEALERSHIP 


NATIONAL PRODUCTS CO. 


special ingredients... 
made by specialists with 
special processing equipment. 
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FIELD FEATURE 


@ A carefully-planned, continuing di- 
rect mail advertising program coupled 
with efficient equipment and reliable 
service has helped Carl J. Basten 
solidify his position as the leading feed 
merchant in the area around New 
Franken, Wis., a tiny community lo- 
cated 15 miles east of Green Bay. 


Advertisements every Friday in the 
daily Green Bay Press-Gazette and in 
each issue of the weekly newspaper 
published in nearby Luxemburg play 
important roles in Mr. Basten’s promo- 
tional program, but direct mail rates 


BUILT early in 1953, the mod- 
ern office and display build- 
ing of Carl J. Basten's busy 
feed firm at New Franken, 
Wis., is shown here along 
with the mill. The latter struc- 
ture dates back 40 years, but 
its equipment is up-to-the- 
minute and the building is 
well maintained. 


PHOTOS BY THE FEED BAG 


Twice Month 
Direct Mailings 
Score Heavily 


By BRUCE W. SMITH 


tops with this energetic businessman. 
“We get out a sales card every two 
weeks to a list that now includes 532 
names,” Carl Basten stated. “This list 
was built up from census surveys, 
drop-in customers, and from a variety 
of other sources. Naturally, all our 
regular shoppers are on cur list.” 


The Basten sales promotion pieces 
measure 7 by 11 inches and are light- 
weight cardboard. On the side with 
the address are printed the postal per- 
mit and a message which lists a variety 
of the products Mr. Basten handles. 
Also in a prominent place on this side 
is the emblem of the Central Retail 
Feed association, of which Mr. Basten 
currently is president. 

The other side of the card carries 
a timely message and is changed every 
two weeks. Currently, Mr. Basten is 
featuring dairy spray, binder twine, 
and a molasses feed. His cards often 


carry listings of items farmer-custom- 
ers have for sale. Typical is the offer 
of Clem Brunner, route 1, New Frank- 
en, to sell a 10-foot power binder and 
a 30-inch grain separator. 

“Rendering efficient service has al- 
ways been the foremost goal in our 
business,” the New Franken feed man 
declared. “This company was founded 
in 1909 and we have always done our 
our level best to serve the farmer in 
the best way we knew how.” 


CARL J. BASTEN 


That’s why service listings are car- 
ried in Mr. Basten’s mailing piece — 
and why the firm is service-conscious 
in many other ways. 


A new mimeograph produces the 
sales cards and an up-to-date address- 
ing machine speeds getting them into 
the mail. The bi-weekly bulletins have 
been mailed on a regular basis since 
January, 1953. 


“That was the year we moved into 
our new office and displayroom build- 
ing,” Mr. Basten stated. “This struc- 
ture measures 28 by 42 feet and is 
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ABOUT MOLASSES IN FEEDS! 


Molasses is formulated into commercial live- 
stock and poultry feeds to supply nourishment 
for growth and as an aid to the animals’ well 
being. Like all such feed ingredients that are 
produced from different sources, molasses is, 
of necessity, also variable in taste according 
to its many origins. 
Of the four types of molasses used (Cane 
Blackstrap, Beet, Citrus and Hydrol) Cane 
Blackstrap is said to be the most palatable 
and Beet Molasses the most unpalatable. The 
further treatment of these molasses products 


SESSALOM 


THE MOLASSES FLAVOR BOOSTER 


with chemical additives, such as sulfur dioxide 
and the salts of ammonia and urea, as well as 
the high percentage of minerals and other 
solids in some grades of molasses, alters their 
flavor and makes them less palatable. The 
most serious detriment to molasses, as a feed 
flavor, is the undesirable flavor and odor 
which aging develops. This aging process is 
quickened in hot, humid weather and the rapid 
change in the flavor of the feed is definitely 
objectionable to farm animals. 


=TO CONTROL UNIFORM TASTE FOR THEIR COMMERCIAL MOLASSES FEEDS 
=TO STABILIZE AND PRESERVE A LASTING RICH MOLASSES FLAVOR IN FEEDS 


.. hundreds of feed manufacturers are now. adding SESSALOM to. feeds 


Sessalom saves in many ways. Not a nutritive factor, 
Sessalom does not need to change the molasses feed 
formula—except to allow for the elimination of 
other flavorings, as well as to avoid excessive use of 
molasses as a flavoring, which may produce unde- 
sirable laxative effects. 


SESSALOM IS: 


@ a powerful molasses intensifier and booster. 


e a reliable means of preserving rich molasses 
flavor in feeds for long periods of time. 


e LOW IN COST, just a few cents per ton of 
feed. 


Sessalom is supplied in both water soluble LIQUID 
FORM and DRY POWDER FORM. Excellent re- 
sults are obtained when liquid flavor is mixed with 
molasses (one pint of Sessalom to one ton of molas- 


ses). The flavored molasses is then added to feed 
according to the percentage of molasses required 
. .. such as cattle, horses and mules, and pig mo- 
lasses feed might start at 10 per cent flavored 
molasses, sheep about 5 per cent and poultry at 
2 per cent. The cost of Sessalom flavoring for a ton 
of a 10 per cent molasses feed would be only a few 
pennies. 


Sessalom may be added directly to feed, using the 
DRY POWDERED Sessalom at the rate of but 3 


. ounces to a ton of 10 per cent molasses finished feed. 


No other ingredient will do so much for molasses 
feeds as SESSALOM, for so little cost. SESSALOM 
treated feeds can be stored for longer periods with- 
out affecting the flavor and aroma of the feed, and 
feeds thus treated assure that the farm animals will 
promptly accept a change from one type of molasses 
to another with desirable efficiency at feeding time. 


A trial will convince you. A free sample, or a small trial order will be sent upon request. 


FLAVOR CORPORATION OF AMERICA, FARM FEED SALES DIVISION 
Dept. FB-84 3037 NORTH CLARK STREET, CHICAGO 14, ILLINOIS 


Over 1500 Feed Manufacturers use F.C. A. Flavoring and Palatability Control 
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frame with asbestos siding. The roof is the 
so-called cold, built up type.” 

The modern, attractive Basten office-dis- 
play building is located across a private 
drive from the mill. The mill structure 
dates back some years but is well maintained. 

“The office building has automatic oil 
heat,” Carl Basten noted. “Inside walls are 
sheetrock covered with pine-patterned wall- 
paper.” 

At the front of the new building is the 
displayroom. Immediately behind and at 
the center rear is the bookkeeping section 
and the cash transaction counter. Capable 
Laverne O'Brien is in charge of record- 
keeping and general office tasks. 

Mr. Basten’s private office adjoins the 
outer office. It features modern grey steel 
office furniture and is highly informal in 
layout. 

Telephone service in tiny New Franken 
is far superior to most other towns of 
similar size. Carl Basten’s company has dial 
phones which are part of the switchboard 
system at Green Bay. This eliminates any 
difficulty on busy signals on incoming calls 
and speeds otugoing messages. 


MOLASSES mixing is coming 
into its own at the Basten es- 
tablishment. Here Mr. Basten 
checks his new Kelly Duplex 
mixer fresh from the packing 
case and looks down into his 


unfinished molasses storage 
tank. 
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“While our phones keep busy, we deliver 
very little — as little as possible,” Mr. Bas- 
ten reported. “Deliveries are made, in gen- 
eral, only to broiler plant operators and to 
mink ranchers. 

“We are doing extremely well in the 
latter field, by the way. We started selling 
mink rations in January of 1953 and this 
year expect to sell 90 tons.” 

Mr. Basten got into the mink feed busi- 
ness when a handful of mink ranchers asked 
him to stock rations for their animals. Now, 
with the aid of a representative of the 
manufacturer whose feed he sells, Mr. Bas- 
ten holds an annual meeting for mink ranch- 
ers and aggressively seeks their business. 

Assisting him in sales and production as- 
signments are Al Schauer, who has served 
Basten customers for 19 years, and Ed 
Schauer, a staff member for more than a 
decade. 

The Basten feed business dates back to 
1909 when Mr. Basten’s father started a 
grain-buying enterprise and opened an ele- 
vator. Shortly afterwards, the small concern 
acquired some feed mixing machinery. Son 
Carl, the present owner, began working in 
the mill following completion of high 
school. 

“We have records of our feed grinding 
operations which date back 34 years,” Mr. 
Basten recounted. “In those days, we were 
grinding 1,000 bags of feed a month. Ship- 
ping hay was important to our profit, too. 
In fact, we moved up to 1,000 of the old- 
style smaller railroad cars of hay in a single 
year.” 

The depression of the 1930's hurt the 
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CUSTOMER GEORGE BASTEN, A COUSIN, 
WITH CARL BASTEN 


Basten feed business, as it did practically 
all others, but the advent of World War II 
saw the company’s volume make a healthy 
recovery. Today, Carl Basten is selling more 
than 80,000 bags of feed a year. 

“Our business is about 75 per cent cus- 
tom ground and about 25 per cent Purina 
formula feeds,” the owner explained. “Our 
concentrates and manufactured feeds come 
from Purina’s Minneapolis mill. Deliveries 
are made by rail directly to our plant on our 
siding of the Kewanee, Green Bay & West- 
ern railroad.” 

The front of the mill provides sheltered 
loading and unloading facilities for half a 
dozen trucks and cars. Ample parking space 
is provided beside the office building and 
in front of the mill. 

Inside the mill, efficiency is the order of 
the day. Biggest seller in the 10-mile trading 
radius which Carl Basten serves is dairy feed, 
which makes up 70 per cent of the feed 
sales volume. Poultry feeds come in second, 
accounting for about 25 per cent of sales. 
Mink, hog, and miscellaneous other feeds 
make up the remaining five per cent. 


“Dairy farmers in our section are ex- 
tremely progressive,” Carl Basten stressed. 
“They demand the very best in balanced 
rations and that’s what we sell them. To 
my way of thinking, the feed merchandiser 
has a tremendous responsibility to the farm- 
er. He (the feed man) should keep himself 
posted, in behalf of his customers, on all 
new developments of scientific and eco- 
nomic importance to agriculture. 

“That is why I am so sold on the im- 
portance of trade associations. Why, we 
average feed men could not possibly keep 
up on all we need to be posted on in a 
24-hour day and still keep our businesses 
running! Trade associations are absolutely 
essential.” 

Carl Basten was elected unanimously as 
president of the Central Retail Feed associa- 
tion in June. He has been an active member 
of the group since 1937. 

In his plant, Mr. Basten operates a 60 
horsepower Jay Bee hammer mill and three 
mixers. Two of the latter are 114-ton size 
and the other is a two-ton. The largest 
mixer is a Kelly Duplex and the other two 
were made by Prater and by Sidney. 

“Currently, we are installing a new Kelly 
Duplex molasses mixer (see cut), Mr. Bas- 
ten noted. “We have almost completed a 
new concrete storage tank for molasses (also 


(Concluded on page 110) 
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From ashes... 
production... 


The versatility of Prater service and 
Prater equipment was dramatically illus- 
trated in Waukegan, IIl., where fire recently demol- 
ished the mixing plant of Blatchford Calf Meal Co. 


Less than 24 hours after the blaze started, and while 
firemen were still battling the last few flickering 
ashes, Prater — responding from its Chicago plant 
home 40 miles away —was already setting up tempor- 
ary production facilities and installing Prater mixing 
equipment in the Blatchford warehouse. Because of 
this prompt, overnight action, Blatchford was able 
to resume a near-normal schedule without appre- 
ciable loss of time or tonnage . . . despite the total 
destruction of its $250,000 plant. 


PROCTER Significantly, Prater engineering and Prater 
Blue-Streak equipment are earmarked for major 
roles in Blatchford’s future building plans. 
Lil You Can Always Depend on Prater! 
PRATER PULVERIZER COMPANY 


1539 So. 55th Court . Chicago 50, Illinois 
14 
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SUCCESS Frank Merriwell and Horatio Alger were the fictional heroes 
STORIES and “must” reading for all the boys in the years which some 
of us will remember. Their ability to succeed despite adverse 
circumstances was phenomenal. It was the “rags to riches” theme. We did not 
have radio, comics or television although, if we did have a nickel, we could go to 
| a movie and see “The Perils of Pauline”. 


As we grow older, we come to the realization that the true success stories of 
life are more interesting and certainly more important than fiction. We began reading 
American history principally through the biographies and autobiographies of the 


men who made that history — the colonists, the civil and military leaders, the 
statesmen, the inventors, the industrialists, the journalists, the scientists and the 
teachers. 


To these men and to all loyal, hard-working citizens we owe the blessings of 


freedom and prosperity which we are privileged, under God, to enjoy in our 
United States. 


Today, we are thinking particularly of the contributions which these men of 
vision and ability have made to agricultural economy and consequently also to 
the newer but closely correlated feed industry. 


On the farm, we now produce more than ever before with fewer farmers and 
smaller acreage. Machinery does many of the former back-breaking jobs. Yields 
per acre have been increased for all crops because of newly developed strains, 
hybrids and fertilizer. Through a better understanding of genetics and management 
there are more eggs, more milk and more meat. 


In the feed mill, better equipment and machines with push button controls have 
cut production costs despite higher wages and taxes. Applied research has enabled 
the feed industry to supply farmers with manufactured feeds for better health 
and growth and more economical production. Continuing research is supported by 
the federal and state governments and industry. 


Teaching as well as research is important to our agricultural economy. Many 
farmers and feed men are now agricultural college and short course graduates. 
We learn from history but history is a continuing serial. What we do today is 
history tomorrow. For agriculture and for all of the world we must not relax in 


our devotion to research, experimentation and teaching. 
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TRADE MARK 


(MENADIONE SODIUM BISULFITE, ABBOTT) 


Controls hemorrhage poultry 


due Vitamin deficiency 


What is KLOTOGEN F? 

K.orocen F is Abbott Laboratories’ trade name 
for a highly active form of synthetic vitamin K 
for addition to poultry feeds. Chemically, it’s 
called menadione sodium bisulfite. 


What does KLOTOGEN F do? 

Added to poultry feeds at low levels, KLoroGEN 
F provides maximum protection against hemor- 
rhage resulting from stresses—such as disease or 
over-medication which increase requirements 


for vitamin K. 


Is KLOTOGEN F new? 
Yes—as an additive for poultry feeds. The same 
compound, however, has been widely used in 


human medicine in both oral and injectable 
form since 1940-42. 


Why is additional vitamin K needed? 

Most commercial poultry feeds now contain 
greater amounts of energy and lesser amounts of 
roughage, such as alfalfa—one of the sources 
of natural vitamin K. And there is less vitamin 
K when solvent-extracted soy bean meal is used. 
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Even where enough natural vitamin K may 
be supplied, absorption of this very insoluble 
form of the vitamin may not be adequate—par- 
ticularly where there’s disease, over-medication, 
debeaking, dubbing or other stress. There is 
extensive literature to show that over-medication 
with sulfonamide drugs can decrease prothrom- 
bin levels—increasing the need for vitamin K. 


Vitamin K must be supplied constantly in 
adequate amounts—since it is not stored in the 
body—or a deficiency will result. This may lead 
to sudden hemorrhage. 


Is KLOTOGEN F better absorbed? 

Because it is water-soluble, KLoTOGEN F has the 
great advantage of being readily absorbed from 
the intestinal tract in poultry. Both natural 
vitamin K and menadione are insoluble in water 
and must be given with bile salts to assure 
activity when administered orally. 


What is the recommended feeding level of 
KLOTOGEN F? 


To prevent hemorrhage in poultry, 1 Gm. of 
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the water soluble form of vitamin K 
better absorbed and more active than menadione 
low cost—as little as 9¢ per ton of finished feed 
effective in feeds at low levels 


safe to handle—non-tirritating to skin 


K.orocen F should be added to each ton of feed. 
At this level, KLorocEn F supplies enough vita- 
min K activity to counteract even unusual 
stresses in poultry. And it costs as little as 9c 
per ton of finished feed. 


Is KLOTOGEN F safe to handle? 

Yes— you need take no special precautions in 
handling Kiorocen F or in mixing it into feeds. 
Free menadione is irritating to the skin and must 
be handled with care. More than 10 years’ ex- 
perience at Abbott proves, however, that mena- 
dione sodium bisulfite is non-irritating. 


How is KLOTOGEN F supplied? 

You can get Kiorocen F either in pure powder 
form or in a free-flowing pre-mix. Each pound of 
the pre-mix contains 4 Gm. of KLtorocen F 
activity. 


SEND FOR FREE LITERATURE 

For your copy of KLorocen F literature and com- 
plete price information, write today—or call— 
Chemical Sales Division, Abbott 
Laboratories, North Chicago, Ill. 
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Ful-O-Pep Egg-Breeder Ration 
makes you more money 


This new triumph of Ful-O-Pep Research is an up-to-date, 
all-in-one mash you can sell with complete confidence for profitable 
egg production. And the beauty of it is, you sell the complete 

ration .. . not just part of it... which makes you more money. 


Oat base keeps hens fit . . . not fat! 


Ful-O-Pep Egg-Breeder Ration differs from other complete feeds 
because it’s built around an oat base. Sure keeps hens fit . . . not fat! 
... helps prevent blowouts, lessens feather picking, too. 


Ita complete 
Loaded with extra 
food values 


FULQPEPA 
Makes hens lay 
to the limit 


/ 


Customer results = 
repeat sales 


THE QUAKER OATS COMPANY 
Chicago 54, Illinois 
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Growth Potential of Industry Great 


@ The ascendancy of science is certainly 
evident in every aspect of American life 
and business, but no more so than in agri- 
culture. The developments of science have 
made possible the mechanization of farms, 
the improved types of plants and animals 
we raise, the methods they are fed, housed, 
and sheltered, and the way in which food is 
delivered to our tables. During the past 50 
years, agriculture, especially in the United 
States, has progressed more than was true 
during the preceding 5,000 — and all due 
to the strides made by science. 

If everyone in the country started eating 
as they should, we would need 584 billion 
pounds of corn or its equivalent in grain, 
and two trillion, 920 billion pounds of hay. 

Now let's take the corn for a minute. 
On a bushel basis, we would need eight 
billion, 343 million. When you translate all 
of the feed grains into corn equivalent on a 
protein basis, and subtract all of the grain 
that is used for seed or industrial uses, you 
find that we produce about six billion, 870 
million bushels. This would leave us ap- 
proximately one billion, 473 million bushels 
or 29 million, 460,000 acres short. 

As for hay requirements, we would need 
one billion, 460 million tons, if all of the 
people had am adequate diet of meat, milk, 
and eggs. We expect to produce 105 million 
tons this year and that would leave a deficit 
of one billion, 355 million tons or 96 mil- 
lion, 800,000 acres. 

When the shortage of acres from both 
grain and grass is added up, you find that 
we would have to add 16 more states to the 
union, for we would need one more acre 
for every three that are now producing 
grain or grass. 

It is, of course, very possible that we 
would not have to find additional acreage, 
but simply do a job of farm production 
that’s one-third better than what we're doing 
now. But isn’t it an appetizing thought that 
if the current campaigns to get people to 
eat better are successful, our feed tonnage 
could as a result of this alone be increased 
by one-third? 

In 1946, the feed manufacturing indus- 
try supplied 20 per cent of all feed, ex- 
clusive of roughage and pasture, which was 
consumed by livestock and poultry. Since 
that time, we have had an average increase 
of 14% per cent in that figure until last 
year, thirty per cent of all feed fed to 
livestock and poultry came from someone’s 
branded bag. This, it’s easy to see that the 
farmers of the country are becoming more 
and more convinced that using manufac- 
tured feed in the correct amounts with their 
home grown grains and roughages is not 
only economical, but produces better and 
more profitable gains with less labor. 

When you consider the livestock and 
poultry feed that is not manufactured and 
make allowance for the feed that will prob- 
ably never be manufactured, you soon re- 
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By RICHARD L. KATHE 


American Feed Manufacturers Association 


alize that our real competition in the feed 
business is the farmer who doesn’t feed as 
well as he knows how. 

Using the normally accepted standards 
from most land grant colleges in the United 
States, as to what is considered the proper 
balance of manufactured feeds versus home 
grown grains and roughages, it has been 
estimated that our industry is only produc- 
ing and selling half of what it should. In 
other words, if all of the farmers of the 
country were to start feeding tomorrow as 
they should be doing, we would have to 
start manufacturing feed at an annual rate 
of 64 million tons per year, instead of the 
34 million tons produced in 1953. 

Furthermore, if all the farmers started 
feeding their animals correctly, and all of 
the people started feeding themselves cor- 
rectly, we would have to produce one-third 
more, or at an annual rate of 85 million 
tons. Remember, this is on the basis of 
people and animals now being fed. 

The potential of the future is even more 
staggering. Let’s think of it in terms of 
food-eating trends. For instance. if you were 
to plot the average food consumed between 
the years 1935 and 1939, and trace the 
consumption up to the present day, you 
would find that there has been an increase 
of 300 per cent in turkeys, 220 per cent 
in chickens, 165 per cent in eggs, and 120 
per cent in milk and cream. At the same 
time, there has been a decrease of 75 per 
cent in corn, 70 per cent in flour, and 60 
per cent in potatoes. In other words, as the 
income of consumers has gone up and nu- 
tritional information has been disseminated, 
the average citizen has eaten more of meat, 
milk, and eggs and less of starchy foods. 

Looking 10 years into the future, it is 
very likely that we will have about 185 
million people in 1964. On the basis of 
present-day eating habits, we will need 600 
million more pounds of poultry meat, 2.7 
billion pounds of red meat, five billion more 
quarts of milk, and 7.3 billion eggs to feed 
all of these extra people. Again, if all of 
the livestock and poultry should be_ fed 
correctly in 1964, and if all the people 
should eat as is recommended by the nutri- 
tionists, the feed industry would need to 
produce 98 million tons of feed, or nearly 


Challenges 
. to feed men are farmers who 
are feeding poorly or not enough and 
Americans whose diets lack sufficient 
quantitiés of meat, milk, and eggs. 
That was the message Mr. Kathe 
brought to the 1954 convention of the 

Alabama Feed association. 


RICHARD L. KATHE 


three times the production of last year. 

You can see from this that our competi- 
tion today is not the fellow in the other 
feed mill or the other feed store, but the 
farmer who doesn’t use feed correctly, or 
who doesn’t use feed at all, or doesn’t use 
enough feed. The other big group of com- 
petitors are the people who do not feed 
themselves well enough to have a balanced 
diet. 

Although it’s up to the public relations 
efforts of the meat, milk, and eggs suppliers 
to convince the consumers that he and she 
should eat well, its really your job to tell 
the story to the farmer. 


Fortunately, feed men are not alone in 
this struggle. We have some help. From the 
land grant colleges and experiment stations 
comes the real basis for our existence in 
this age of science — the technical develop- 
ments that make our industry possible. 

I like to think that the whole effort of 
American agriculture to provide better and 
less expensive foods is held together by a 
tightly-welded chain of events — research, 
field testing, education, production, adver- 
tising, marketing, and sales. These functions 
are so closely knit that a breakdown in any 


one ‘automatically affects all others. 


However, it is not generally recognized 
that the first link in this chain, research, is 
in reality composed of two parts, each es- 
sential to the strength of the whole. 

The first part has ben variously called 
basic, original, or pure research. This type 
of work has been carried on for the most 
part by the agricultural experiment stations 
and laboratories of the Department of Agri- 
culture and of all 48 state colleges. 

Thousands of men and women employed 


(Concluded on page 22) 
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Why trust to Luck 


when you can count on laboratory control? 


There’s no “luck” . . . no “chance” . . . no guesswork about 
the grade of Small’s Dehydrated Alfalfa Meal. Each shipment 
is precision-blended and then laboratory-tested, assuring you of 
a grade that is guaranteed to meet your contract specifications. 
So, don’t take chances with quality. Order your dehydrated 
alfalfa meal from the W. J. Small Co. — the company that 
maintains eight control laboratories just to make sure that you 
get exactly what you order. 


FOR FEEDS 
WITH A FUTURE 


LLL) 


DEHYDRATED ALFALFA MEAL 


THE W. J. SMALL COMPANY 


DIVISION 
Archer - Daniels - Midland Company 
1200 OAK STREET KANSAS CITY, MISSOURI 


THE FEED BAG — August, 1954 


Washington Millwheel § 


By ALVIN E. OLIVER, Grain & Feed Dealers National Association 


(Editor's note: We are indebted again this month to 
able Alvin E. Oliver for preparing an up-to-date 
Washington Millwheel column. Mr. Oliver, assistant 
executive vice president of the Grain & Feed Dealers 
National association, stepped in to aid us last 
month following the sudden death of Sen. Hugh Butler, 
Since early 1953 our Washington columnist. Effective 
with the September issue, Ernest W. Alwin, prominent 
capital newspaperman and Sigma Delta Chi honor award 
winner, will take over as regular Washington Mill- 
wheel columnist. His broad experience in government 
and his daily contacts with USDA and other federal 
agencies make him exceptionally well qualified for 
this assignment. ) 


MAY THE RAINS COME 


Washington officials kept a weather eye skyward during the closing days of 
the 83rd congress. Drought reports from the Midwest and Southwest told of the 
farmers' plight in maintaining their herds on scorched pastures. Congressmen 
going home for re-election hoped for a green earth and friendly welcome. Relief 
was made available by several measures to the heavily stricken drought areas. 


Under the agricultural trade development act of 1954, section 301 made avail- 
able stocks of Commodity Credit Corp. for relief purposes as the secretary of 
agriculture deemed in the public interest. This was for any area in the United 
States declared by the President to be an acute distress area, if the President 
found that it would not displace or interfere with normal marketing of agricultural 
commodities. The law states that "Commodity Credit Corp. shall not bear any costs 
except on a reimbursable basis in connection with making such commodities available 
beyond the cost of the commodities to CCC in store and the handling and trans- 


portation costs in making delivery of the commodity to designated agencies at one 
or more central locations in each state." 


At the request of the states' governors, President Eisenhower declared parts 
of Wyoming, Texas, Oklahoma, Colorado, New Mexico, and Missouri drought disaster 
areas. Severe drought conditions in other states were being considered early in 
August as scattered rains lessened the severity in some sections. 


It is well known that the drought may mean economic ruin to the farmers and 
ranchers, but the general public does not realize its effect on the feed manufac- 
turer, mixer, or dealer. Drought-stricken farmers are not prosperous feed consumers. 
If the government aids a disaster area, there is always the possibility of the 
government granting a relief program that could put the feed man out of business. 


All of the feed and grain trade was interested in the USDA 1954 program for 
feed grain drought relief. The new drought relief program as announced by the 


White House early this month placed much of the responsibility on the normal chan- 
nels of trade. 


Local farmers in drought designated areas made application to their local 

farm and home administration county committee. If eligible, they were issued a 
purchasing order for an approved quantity of grain or feed with a special reduction 
allowance of 60 cents per hundredweight. The farmer could then buy straight grain 
from his grain dealer or purchase mixed feed containing 60 or 75 per cent of CCC 
designated feed grain. The feed or grain dealer received from the agricultural 
Stabilization and conservation county committee a certificate in terms of dollars 
which he could use to buy the designated CCC-owned surplus grains. In the initial 


sales to farmers and in the later purchases from CCC, dealers operated on normal 
market prices. 


Drought relief sales are not a prosperous business to a feed man, but at least 
under this program the manufacturer and dealer will not be forced out of business. 


CCC FEED GRAIN SALES AT A LOWER FORMULA 


Agitated by drought conditions, the house agricultural committee held hear- 
ings on resolution HJ 563, and reported it out the same morning. In speedy action, 


(Concluded on page 96) 
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—A Look 


(Continued from page 19) 


in this type of experimental work determine 
basic facts, elemental and complex functions, 
new and original properties, or in other 
words, “what makes things tick.” Their 
tireless efforts for more than 50 years have 
been absolutely essential to the tremendous 
progress of American agriculture, a progress 
never equalled in the history of mankind. 

Before these discoveries can be put to 
practical use, they must be applied to al- 
ready known facts concerning breeding and 
production of field crops, livestock, and 
poultry. The problem of this conversion 
falls to the men of applied research. Many 
more experiments are needed before applied 
research scientists can determine a poten- 
tially useful application. 

However, there remains one more step 
before research discoveries can be made 
available to the nation’s farmers. There must 
still be a practical test under ordinary farm 
conditions. A good example of this work 
is the extensive testing of feed conducted 
by public institutions and private industry 
on behalf of poultry and livestock pro- 
ducers. 

Although scientists at experimental farms 
may have a feed based upon all available 
research data and a formula tht “looks good 
on paper,” their product cannot be “trusted 
to luck” in the producer's feedlots, poultry 
houses, or dairy barns. Before allowing the 
feed to reach American farms these men 
must be satisfied that, under ordinary farm 
conditions, their product can give desired 
economical results. The growing acceptance 
of manufactured feeds by producers is a 
tribute to the thoroughness with which all 
three steps have been completed before the 
products have been offered to the public. 


Seldom realized, however, is the inter- 
dependence that exists between colleges, ex- 
periment stations, and private industry in 
coordinating basic research, applied research, 
and field testing. This is an excellent ex- 
ample of the close relationships that must 
exist if American agriculture is to succeed 
in its all-out effort to provide better and 
less expensive foods. 

Another fact, about which little is known, 
is the extent to which feed manufacturers go 
in experimental work. To answer this ques- 
tion, information concerning research facili- 
ties was obtained from 63 feed companies 
who have representation on the nutrition 
council of the American Feed Manufacturers 
association. Although this sampling repre- 
sents a small percentage of the total num- 
ber of feed manufacturers, its results in- 
cluded some amazing totals. 

In one year, experimental work on the 
farms and in the laboratories of these 63 
companies included: 1,438,880 broilers; 
112,695 laying hens; 163,336 turkeys; 
24,346 other fowl: 11,078 swine: 1,706 
beef cattle; 1,663 dairy cattle; 392 sheep; 
1,075 dogs: and 46,614 other four-footed 
animals. Another way of looking at these 
totals is to consider that if an average mid- 
western county were to be populated with 
animals and birds from these research farms, 
there would be enough to put 847 broilers, 
96 turkeys, 67 laying hens, a beef animal, 
a dairy cow, a hog, and a dog on each of 
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1,700 farms, with 47,000 other animals left 
over. 


Over 1,100 workers supervised the grow- 
ing and testing of nearly two million head 
of livestock and poultry for these 63 com- 
panies. The tireless efforts of those em- 
ployed by thousands of other feed com- 
panies throughout the country are devoted 
exclusively to the constant improvement of 
manufactured feeds — feeds that will help 
the American farmers produce meat, milk, 
and eggs more efficiently and more eco- 
nomically for our rapidly increasing con- 
suming public. 

Of course, not all of the improvements in 
livestock and poultry production offered by 
feed men to their customers are necessarily 
nutritional in nature. Management comes in 
for a lot of attention, as well. An example 
of this would be the development and 
encouragement of cage-laying operations, 
where they are feasible. This operation is 
currently popular in the warmest part of 
the South and Pacific coast. In those areas, 
it's not necessary to provide more than a 
roof over the cages. Without the costs of 
complete houses and heat, the cage laying 
system can be profitable as a result of better 
prices for cleaner eggs and of less labor. 
There are some cage laying installations in 
the North, but it is more than likely that 
they will be most popular there with people 
who want a small family sized flock and 
who live in a semi-urban area. 

Nevertheless, the best of nutritional and 
management techniques can be offered to 
your customer and he may still not buy 
feed. You can tell him all you want to 
about the results that were obtained on 
your experimental farm, at the college of 
agriculture, or by his neighbor down the 
road, but it may not convince him. The 
only way I know of, that is a so-called “sure 
thing,” is to have him convince himself. 

The most conclusive way for him to con- 
vince himself is if he keeps accurate records 
of production. Record keeping is one of the 
most difficult ideas to sell any farmer and 
yet it’s the only sure way by which he can 
accurately balance costs of production 
against income, and determine net profits. 
Practically every feed store in the country 
has a set of record books put out by one 
feed company or another. But, it’s the rare 
store that doesn’t have the books buried on 
the bottom shelf in the back corner and 
covered with dust. 

To capitalize on the increasing sales op- 
portunities that lie before everyone, those 
books must be dusted off and promoted 
hard. You'll find lots of support in your 
effort from colleges, experiment stations, 
bankers, and many others. 


Lederle Advertises 
Heavily to Farmers 


Leading all manufacturers in advertising 
animal health products in farm publications 
last year was Lederle Laboratories, New 
York City, the firm has disclosed. Its state- 
ment was based on findings of Midwest 
Farm Paper Unit, Inc., Chicago. 

The advertising survey covered 53 com- 
panies, each of which spent at least $1,000 


in farm publications emanating from the 
Midwest and South and in agricultural mag- 
azines, 


Slide Films Guide 
In Proper Feeding 


Production of the first in a planned 
series of sound-slide films designed to en- 
courage the use of manufactured feeds has 
been announced by the American Feed 
Manufacturers association. The film strips 
also will deal with specific livestock and 
poultry nutrition and management subjects, 
according to President W. E. Glennon of 
AFMA. 

“It will give large and small manufac- 
turers another sales tool,” he asserted. 
“These films are excellent devices to help 
tell the feed story at meetings of poultry 
and livestock farmers. They never omit a 
sales point, begin at the proper place, have 
organized continuity, and lead to a logical 
conclusion.” 

Each of the full-color films can be pre- 
sented in 15 minutes. They will be of a type 
which can be projected with any standard 
machine. The accompanying phonograph 
discs will be standard speed. 

AFMA’s first film, which will cost some 
$6,000 to produce, will be ready for dis- 
tribution in October. Prints of the first 
film, complete with sound, are to be priced 
at below $20 and will be available to all 
AFMA members. 


Chick Debeaking on 


Rise in Delmarva 


Debeaking baby broiler-strain chicks is 
on the increase on the Delmarva peninsula, 
according to Silas McHenry, University of 
Delaware poultry specialist. He noted that 
debeaking of older birds long has been 
practiced in the area but that treating of 
baby chicks began less than a year ago. 

Although bills do grow back after electric 
debeaking, they still are blunt when broilers 
are marketed at 11 weeks of age, Mr. Mc- 
Henry reported. 


Earl Denson Leader 
Of Pratt Salesmen 


Designation of a Texan, Earl Denson of 
Austin, as its top salesman for 1953-54 has 
been announced by Pratt Food Co., Inc., 
Hammond, Ind. Mr. Denson paced a 16 
per cent increase in sales over 1952-53 in 
Pratt’s health products division. 

Sales Manager R. J. Book noted that 
sales in the health productions operation 
have increased every month in the past 13- 
month period. “Earl Denson did a particu- 
larly outstanding job to achieve first place,” 
Mr. Book declared. 


@ GARFIELD UNION WAREHOUSE, 
Elberton, Wash., is planning to construct 
grain storage facilities for 57,000 bushels. 


@ HETCHLERS LINDEN MILL, Linden, 
Mich., has installed a new Bryant corn 
sheller. 
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Tests all these Grains 


WHEAT: 

Hard and Soft Red Winter, 
Spring, Durum, White. 
RICE: 

(Calady, Southern and California 
Production): Rough, Brewers, 
Brown, Screenings, Milled. 
RYE: 

Foreign, Domestic. 

OATS: 

Eastern, Western. 

BARLEY: 

Eastern, Western. 

BEANS: 

Navy, Red and White Kidney, 
Yellow Eye, Marrow Fat, Red 
Cranberry. 

CORN: 

Dent-Domestic, King Philip Flint, 
Pop. 

ARGENTINE CORN ¢ FLAXSEED 
VETCH ¢ BLUE LUPINE ¢ GRAIN 


SORGHUMS ¢ BUCKWHEAT 
SOYBEANS ¢ COFFEE 
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Just plug into outlet — standardize — run. No weighing of 
samples — no waiting. Easy reading meter with exclusive 
damping feature. Line operated model unaffected by normal 
voltage variations. Overwhelming favorite because of its sim- 
plicity, accuracy and dependability. Approved by U. S. Dept. 
of Agriculture. Available at leading distributors. Literature 
on request. 7795 


WESTON ELECTRICAL 
INSTRUMENT CORPORATION 


614 Frelinghuysen Avenue, Newark 5, New Jersey 
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Termed the world’s largest nutrition ex- 
hibit, this display at Chicago’s famed Mu- 
seum of Science & Industry is sponsored 
by Swift & Co., Chicago. The layout stress- 
es the relationship between a balanced diet 
and good health and portrays the impor- 
tance of manufactured feed in the overall 
picture. 


Photos graphically show each food ani- 
mal, what it eats, and what food it provides. 
Along the top of the panorama, as this 


view shows, are six animal heads framed 
in wire. Below each is a panel with six 
sections, each showing livestock feeding 
scenes. 

“Livestock, too, must get the right food,” 
the exhibit stresses. Mobile features of the 
Swift-sponsored exhibit enable visitors to 
set in motion certain parts of the display. 

Another key portion of the nutrition dis- 
play features nutritional requirements of hu- 
mans from birth to old age. 


James Keegan Dies, 


Former CRFA Head 


James F. Keegan, partner in Keegan 
Bros., Richland Center, Wis., died Aug. 8. 
A widely-known member of the midwestern 
feed trade, Mr. Keegan served as president 
of the Central Retail Feed association in 
1945-46. 

He entered the feed business in 1918 and 
was joined by his brother Leo three years 
later. Mr. Keegan was a native of Sauk 


JAMES F. KEEGAN 
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county in Wisconsin. He was elected a 
director of CRFA in 1943, vice president 
in 1944, and president a year later. 

Memorial services for Mr. Keegan were 
held Aug. 11 from St. Mary’s church in 
Richland Center. 


Val-A Tehr-Greeze 
Is Offered Gratis 


A regular $1 retail value bottle of Tehr- 
Greeze fabric cement is a special Reader 
Service offering of Val-A Co., Chicago. The 
firm will send the bottle without obligation 
in order to demonstrate the versatality of 
its popular product. 

Tehr-Greeze will mend anything it can 
pentrate, according to V. J. Cismoski, Val- 
A executive. For the $1 bottle without 
and full facts on Tehr-Greeze, circle Reader 
Service No. 20. This special offer is re- 
stricted to feed men only; firm names should 
be shown on the Reader Service card. 


Milker Franchises 
Offered Feed Men 


Harteau Feed Co. of Cudahy, Wis., has 
been appointed exclusive warehouse dis- 
tributor in Wisconsin for its equipment and 
replacement parts, J. C. Marlow Milking 
Machine Co., Mankato, Minn., has reported. 
Marlow, for many years prominent in the 
dairy farm equipment industry, is now fran- 
chising leading feed retailers to handle its 
milking machines and parts. 

In dairying areas, feed firms can provide 


an additional service to farmers while at the 
same time adding substantially to their prof- 
its, according to Marlow, by selling milkers 
and parts. 

For full and complete information on ob- 
taining a Marlow milking machine franchise, 
circle Reader Service No. 26. 


Streak Mosaic Hits 
Wyoming’s Wheat 


Western streak mosaic is hitting Wyo- 
ming wheat fields hard this summer, the 
University of Wyoming has reported. The 
disease was reported on practically every 
ranch checked in a state-wide survey. 

In northeastern Wyoming, the incidence 
ranged from practically nothing to a serious 
25 per cent. In Crook county, the loss was 
100 per cent in certain sections. 


Gaw Heads Quaker 


Central Division 


Promotion of C. E. Gaw to central feed 
division manager has been announced by 
Quaker Oats Co., Chicago. Mr. Gaw, who 
will headquarter at Cedar Rapids, Iowa, for- 
merly served as manager of the feed division 
at St. Joseph, Mo. 

A native of Colorado, the new appointee 
is a Kansas State College graduate. He 


c. E. GAW 


joined Ful-O-Pep 14 years ago as a retail 
salesman at Parsons, Kan. Mr. Gaw became 
manager at St. Joseph in 1948. 

Succeeding him at St. Joseph is Holmes 
Haviland, previously district manager at the 
Missouri City. Mr. Haviland is a veteran of 
nine years with Quaker, starting as a Tope- 
ka, Kan., retail salesman in 1945. He be- 
came assistant to the St. Joseph feed division 
manager in 1948 and district manager last 
year. 

@ WALTER JOSEPHSON, Ashland. Wis., 
formally opened his Ashland Flour & Feed 
Store June 30. 
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when you bag in 


Multiwalls 


Bagpak Multiwalls assure constant, perfect protection 
against loss and contamination in transit and storage. 
Bagpak offers five basic types of Multiwall Bags for 
proper packing and shipping of every type of commodity: 


e@ Cushion Stitch Open Mouth (CSOM) 


e Sewn Valve (SV) e Pasted Valve (PV) 
e Pasted Open Mouth (POM) e Automatic (SOS) 


Bagpak Multiwalls are saving time and money, piling 
up profits for manufacturers the country over. 


To find out how Bagpak Multiwalls can paint a better 
profit picture places you under no obligation. 
Just write: G21 


International Paper Company, Bagpak Division 
220 E. 42 Street, New York 17 


AUTOMATIC (SOS) 


BAGPAK DIVISION 


PASTED OPEN MOUTH (POM) 


BRANCH OFFICES: Atlanta - Baltimore - Baxter Springs, Kansas - Boston - Chicago - Cleveland - Dallas - Denver - Des Moines - Detroit - Kansas City, Kansas - Los Angeles 


Louisville - Minneapolis - New Orleans + Philadelphia - Pittsburgh - St. Louis - San Francisco - IN CANADA: The Continental Paper Products, Ltd., Montreal, Ottawa, Toronto 
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CHOICE INGREDIENTS 


FOR FEEDS AND FERTILIZERS 


SELECTED FROM EVERY PART OF THE WORLD... 
AND SHIPPED TO YOUR DOOR... 


Oe ESTABLISHED 1873 

Our expert buyers are keyed to your interests. They travel the world over as 
capable negotiators for the ingredients that make your mixtures popular... 
and profitable ...in a highly competitive domestic market. 

VEGETABLE PROTEINS BONEMEAL 


ANIMAL PROTEINS DICALCIUM PHOSPHATE 
BEET PULP UREA 


FERTILIZERS AND FERTILIZER MATERIALS 


A 


... the firm with the wisdom of experience and the drive of youth. Wire, 
phone or write 


ESTABLISHED 1873 
podwardé Dickerson, 
1400 SOUTH PENN SQUARE, PHILADELPHIA 2, PA. 
TELETYPE PH109 PHONE LOcust 4-5600 


Branches in MADRID, MANILA, TOKYO, SEOUL, WASHINGTON, D. C., U.S. A. 
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Be For a source of supply that’s reliable and resourceful try this 80-year-old firm eee 


August Issue, 1954 
DROUGHT RELIEF ONCE AGAIN HAS REARED ITS UGLY HEAD. Drought always causes serious 


economic loss and certainly is no boon to the feed business. The drought 


relief program is a necessary one, however, in areas which are severely 
affected. 


SEVERAL DROUGHT DISASTER AREAS WERE CERTIFIED by President Eisenhower early in 
August after conferences with Agriculture Secretary Ezra T. Benson. These 
areas include 76 counties in Missouri and 26 in Oklahoma. Texas, Colorado, 
New Mexico, and Wyoming had been certified previously as drought disaster 
areas; a total of 83 counties being named there as eligible for help. 


MORE STATES MAY BE ADDED TO THIS LIST. Drought conditions have been reported for 
sections of Arkansas, Alabama, Kansas, Kentucky, Georgia, and Tennessee. 


By the time you read this, many of these areas could have come into the 
relief program. 


THANKS TO A FRIENDLY ADMINISTRATION AND WORK BY TRADE ASSOCIATIONS, including the 
American Feed Manufacturers association, the Grain & Feed Dealers National 
association, and others, private business will this year be in the relief 
program. It is hoped none of the confusion of last year will develop. 


A SPECIAL FEED GRAIN RELIEF PROGRAM HAS BEEN ANNOUNCED. Eligible farmers and 
ranchers may apply for supplemental supplies of feed grains as soon as 
necessary forms and instructions are available from county committee 
offices. The committees of the Farmers Home administration will determine 
eligibility for participation in the program. Primary consideration is 


being given to help needed to maintain basic herds of cattle, sheep, and 
goats. 


FEED GRAINS WILL BE DISTRIBUTED THROUGH REGULAR FEED AND GRAIN CHANNELS, according 
to the government. This is an important victory for business and a real 
boon to the farmer and rancher since it will make supplies easily avail- 
able. Farmers who are certified can receive the approved quantity of 
straight grain from his feed man or he can get the same quantity as part 
of manufactured feed. If he elects to take balanced feeds they must 


contain either 60 or 75 per cent of the relief grain (corn, grain sorghums, 
oats, and barley). 


THE GRAIN IS SOLD TO THE FARMER AT 60 CENTS PER CWI. LESS THAN PREVAILING MARKET 
prices. Then the dealer turns the certificates into the ASC committee and 
he receives 60 cents for every hundredweight of drought relief grain he 
has sold. This "payment" will be in the form of a certificate which the 
dealer can in turn use to buy CCC owned surplus feed grains to replenish 
his stocks. On the surface it looks like a satisfactory program but no 


doubt every government relief measure will develop some "bugs" which have 
to be corrected. 


THE LONG-AWAITED NEW WAGES AND HOURS INTERPRETATION has been issued and, in general, 
it is not as drastic as might have been feared. Wages and hours has been 
looking into retail feed plants which have processing machinery for sever-= 
al years. The division was making a sincere effort to determine the 
definition of a retail sale in the feed industry and to ascertain if a 
firm which also made feed for sale to farmers was still eligible for the 
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WAGES AND 


retail exemption under wages and hours. On July 29 the new interpretation 
was released and thanks to efforts made by a number of trade associations 
most small feed manufacturers can still obtain the retail exemption. Asa 
result, firms which qualify may continue to work more than 40 hours per 
week without paying time and one-half for overtime. 


HOURS NOW RECOGNIZES CUSTOM MIXING AND GRINDING AS A SERVICE. It says 
that such service, including the addition of Supplements, to the grain 
which feeders themselves bring in will be regarded as a service and not as 
processing of goods as a manufacturer. The division also recognizes all 
sales of feed to feeders as retail sales except if made in carload lots. 
Those firms which manufacture branded feeds may still qualify for the 
retail exemption if less than 50 per cent of its sales are composed of 
feed manufactured at the establishment or if its sales of manufactured 


feed constitute more than 50 per cent but if they do not exceed 2,000 tons 
per year. 


THANKS FOR THIS EXCELLENT WORK must go to the many feed and grain associations which 


cooperated in the survey made for wages and hours through the Grain & Feed 
Dealers National association. This widespread survey was undertaken to 
prove to the government that the industry considered a retail sale a sale 
of feed to a farmer. This was a logical conclusion yet wages and hours 
would not act without actual word from the field. Those who benefit cer- 
tainly should maintain or join both their state associations and national 
organizations. Without them, many firms would now be in a position where 
as retailers they might have to pay time and one-half over 40 hours, 
thereby putting them at a disadvantage so far as competing with their own 
neighborhood retail merchants. - 


MANUFACTURED FEED SALES ARE UP SIX PER CENT in the first six months of 1954 as com- 


pared to 1953, according to an announcement by W. E. Glennon, president 
of the American Feed Manufacturers association. He attributes higher 
sales to greater production of livestock and poultry and nutritional 
advances in feed manufacturing. 


HOG FEED WAS UP 29 PER CENT during the period; which coincides with a spring pig 


crop which was up 13 per cent and farrowing of sows up 1l per cent. 

Turkey feed sales increased 14 per cent in line with an eight per cent in- 
crease in heavy turkey poult hatchings of lightweight varieties. Young 
chickens on farms went up three per cent and commercial feed production 
for general poultry zoomed 11 per cent. 


TOTAL PRODUCTION FOR THE SIX MONTHS WAS 18 MILLION TONS, according to Mr. Glennon. 


This compares to 17 million tons for the first half of 1953 and 33.7 
million tons for all of last year. Currently, feed manufacturers supply 
30 per cent of the total concentrated feed requirement for the nation's 
farmers. Of the total tonnage produced, 83 per cent was for poultry, 19 
per cent dairy feed, 9.5 per cent swine, 4.5 per cent beef and sheep feed, 
and four per cent was listed as miscellaneous. 


SOYBEAN STOCKS JULY 1 WERE THE SMALLEST SINCE 1948, according to a report issued by 
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the Department of Agriculture. It reported 33.2 million bushels in all 
positions. Meanwhile the carryover of flaxseed was 13.8 million bushels, 
up 38 per cent from a year earlier. Soybean stocks showed 21.6 million 
bushels in the hands of processors, 3.6 million on farms, and 3.4 million 


at interior mills and warehouses, plus the balance in miscellaneous 
positions. 
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Blomfield-Swanson 


6009 Warzata BLvD., MINNEAPOLIS 16, 
BADER,INC. ORCHARD 5-8805 


214 24th 
PO. Box 267 Ogden, Ussh 
Council 
Bluffs 


‘325 East Armour Blvd. Kansas City 9, Missouri 
Phone Valentine 7821 


Company 


HOME OFFICE 
Pasadena, Calif. 


4 
Atlanta,Ga. 


3617 Dryden Road — © — Fort Worth, Texas 
‘Telephone: WEbwer 0003 


Key: : 
Mixing Pisnts 


Ray Ewing Distributors Have DPPD — Now -— at 
Convenient Warehouse Locations to Serve You 


PRESERVATIVE FACTORS: Recent studies at Connecticut using Good-rite DPPD (N,N’-Diphenyl-p-phenylene- 
diamine) as an additive in poultry feed showed an effective preservation of naturally occurring vitamin E. In 
these same studies, DPPD effectively prevented encephalomalacia (crazy chick disease) apparently by continuing 
its preservation of the antioxidant factor of vitamin E and vitamin A. 


Formula feeds which have ingredients with low antioxidant factors need DPPD to help preserve the activity of 
vitamin A and vitamin E. Prolonged storage of mixed feeds results in a loss of vitamin E activity, and destruction 
of vitamin A and E is hastened when some minerals are added to feeds. Good-rite DPPD with its preservative 
factors aids in maintaining the activity of vitamin E over long storage periods and when mineral factors are 
evident. Protect your feeds against vitamin loss. Buy Good-rite DPPD today! 


SAFETY FACTORS: Toxicity studies conducted on 
DPPD has shown it to be a safe additive to poultry SEND COUPON NOW 


feeds in concentrations up to 0.025% in the final The “fF 1 Sunn Com an | 
“Ray Ewing Company | 


1097 South Marengo Ave. Pasadena 5, California 
EFFECTIVE LEVELS: Use Good-rite DPPD at the ns Phone PYramid 1-2195 East of West of 
ate | ockies ockies 
rate of 4% pound per ton of feed. Less than 100 Ibs. $1.24 Ib. $1.26 Ib. 
100-1900 Ibs. (in 100-lb. containers) 1.10 Ib. 1.12 Ib. 
200 Ibs. and over (in 100-lb. containers) 1.03 Ib. Pay Ib. 
AVAILABILITY: In dry, free flowing form, packed foray gg 1%—10 days from date of invoice; over 10 days 
i i Ti ; cons All prices are f.o.b. various warehouse points, minimum freight 
in 100 lb. containers. Good-rite DPPD will be in to 
cluded as an added ingredient in all Ray Ewing Per- Please ship lbs. DPPD from nearest warehouse point. 
: FIRM NAME 
formance Pre Mixes or can be added to your special STREET ADDRESS 
custom mixes at a cost not to exceed 28c per ton of CITY ZONE STATE 
finished feed (0 We are interested in more detailed information on DPPD. ; 
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RELY ON THE 


¢ From windjammer to atom age... the 
Chase Bag Company has experienced 
countless revolutions in technocracy 
during 107 years. And the Company has 
gained a wealth of experience and 
know-how from every single change. ikiccaiainnies 
Today, the Chase Bag Company i 

stands alone as the oldest expert | 
in the packaging industry. | 


> 


~ Backed by 107 years of packaging . experience 


Chase Bag experience costs you nothing, yet it’s | maximum product protection and package appeal. 


apparent in the recommendations of every “‘C’’- Man. You cannot put your packaging problems in more 


It’s apparent in every Chase Bag product, too... capable hands. You cannot put your product in, 
the 107 years’ insistence on quality—a striving for better bags. Contact your ‘‘C’’- Man today! 


Low Cost Protection 
For Your Feed 


The modern low-cost way to protect your 
feed is to package it in Chase MULTIWALL 
Bags. It’s the economical package with all 
these features: 


e Fine appearance e More sales appeal 
e Clean, colorful printing + Easy to stack and store 


eDependable product Wide selection of 
protection sizes, types 


Available from 2 to 6 plies—Sewn Valve, 
Sewn Open Mouth, Pasted Valve, Pasted 
Open Mouth. 


For samples and current prices, write Department 10-H 
CHASE BAG COMPANY General Sales Offices: 309 W. Jackson Bivd., Chicago 6, Ill. 
30 BRANCHES AND SALES OFFICES—STRATEGICALLY LOCATED 
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B. W. Fairbanks 


Feed Nutrition Digest 
By C. W. SIEVERT and Dr. B. W. FAIRBANKS 


These abstracts and digests of timely research works are prepared exclusively 
for The Feed Bag by C. W. Sievert, prominent feed consultant, and Dr. B. W. 
Fairbanks, nationally known animal nutritionist. 
mercial importance and significance of the work are an unusual feature. Opinions 
expressed are those of the writers and are not necessarily shared by the publishers. 


Comments concerning the com- 


C. W. Sievert 


Title: Effect of Aureomycin on the Calcium 
and Phosphorus Requirements of Chicks and 
Poults. 

Authors: G. S. Lindblad, S. J. Slinger, and 
I. Matzok (Ontario Agricultural College). 
Publication: Poultry Science, Vol. 33 (May, 
1954) pp. 482-91. 

Digest: The purpose of these experiments 
was to study the effect of the antibiotic 
Aureomycin on the calcium and phosphorus 
requirements of chicks and poults. 

“Aureomycin improved chick and poult 
weight in all cases. The more inadequate 
the ration in calcium and phosphorus the 
greater was the percentage increase in 
weight due to the antibiotic. 

“Under the conditions of these experi- 
ments and on the basis of the calcium and 
phosphorus levels employed, the antibiotic 
did not appear to alter the requirement of 
female chicks but it seemed to increase the 
requirement of male chicks for phosphorus. 

“The calcium and phosphorus require- 
ments of female poults were not appreciably 
altered by the addition of Aureomycin to 
the diet. However, a statistically significant 
interaction was shown between phosphorus 
and sex, suggesting that male poults have 
a higher requirement for inorganic phos- 
phorus than the generally recommended 
levels of 0.4 per cent. This may be due to 
the fact that the interaction between anti- 
biotic and sex was highly significant in favor 
of the male poults. 

“In general, Aureomycin improved the 
feed efficiency of chicks and poults. In the 
presence and absence of Aureomycin in the 
diet, when the level of calcium was raised 
above 1.0 and 2.0 per cent for chicks and 
poults, respectively, the efficiency of feed 
utilization was decreased.” 

Comment: The chicks were fed for six 
weeks starting at day-old, and the poults 
were fed for four weeks. 

Here are a few more quotes from this 
paper which will be of interest to feed for- 
mulators: 

With chicks — “In the absence of Aureo- 
mycin maximum weight and feed efficiency 
resulted with the diet containing 1.0 calcium 
and 0.6 per cent inorganic phosphorus. In 
the presence of Aureomycin maximum 
weight and feed efficiency were achieved 
with the diet containing 1.0 per cent cal- 
cium and 0.4 per cent inorganic phos- 
phorus.” 

With poults — “In the absence and 
presence of Aureomycin, and at both levels 
of calcium, (2.0 and 2.5 per cent), optimum 
weights were achieved in the males with a 
level of 0.55 per cent phosphorus. In the 
case of females optimum weights were at- 


THE FEED BAG— August, 1954 


tained when the diet contained 2.0 per cent 
calcium and 0.4 per cent phosphorus. These 
results suggest that the calcium requirement 
of the poult is not greater than 2.0 per cent 
in the absence or presence of Aureomycin. 
It is also apparent that while 0.4 per cent 
inorganic phosphorus is sufficient for fe- 
male poults a higher level can be utilized 
by males, particularly when the diet con- 
tains Aureomycin.” 

“When the calcium level was increased 
from 2.0 to 2.5 per cent the feed/gain ratio 
was adversely influenced.” 

* & & 
Title: Protein and Amino Acid Intakes for 
Optimum Growth Rate in the Young Pig. 
Authors: D. E. Becker, D. E. Ullrey, and 
S. W. Terrill (University of Illinois). 
Publk:cation: dnimal Science, Vol. 13 (May, 
1954) pp. 346-55. 
Digest: The purpose of the experiments 
reported was to determine the protein re- 
quirement of the young pig at approximate- 
ly one to fovr weeks of age, and five to 
nine weeks of age, using dry skim milk as 
the sole source of protein, to support maxi- 
mum weight gain and feed efficiency. 

Rations consisting very largely of dry 
skim milk but with trace minerals and all 
known vitamins added, plus an antibiotic 
were made, containing various levels of 
protein. They were fed to baby pigs in 
special cages in a baby pig laboratory kept 
at a suitable warm temperature. The feeds 
were fed as a “milk” containing 20 per 
cent solids, and feedings were usually made 
three times a day. 

“When baby pigs were fed ad libitum 
from three to 28 days of age, a protein 
level of 10.2 per cent yielded slow growth, 
low feed intake, and inefficient weight gains. 
However, performance improved gradually 
with increasing protein levels up to 22.4 
per cent. Further studies, where the equal 
feeding technic was used, showed that the 
pig from one to four weeks of age requires 
22 per cent milk protein in synthetic milk 
diets of the caloric density used in these 
tests. 

“For the growing pig from five to nine 
weeks of age, equalizing feeding studies 
showed that 12 per cent milk protein is the 
minimum requirement for satisfactory per- 
formance. Similar results were obtained re- 
gardless of whether the pigs were dry-fed 
or gruel-fed the diet, although considerably 
greater feed intake and hence greater body 
weight gains were observed when the pigs 
were gruel-fed. The results indicated that a 
moderately depressed feed intake and hence 
decreased rate of gain did not influence the 
determined protein requirement. 


“Estimated amino acid requirements to 

support maximum growth at optimal levels 
of dietary protein in the suckling pig and 
in the weanling pig are also presented. The 
data stress the need for further studies on 
the lysine and tryptophan requirements of 
the weanling pig.” 
Comment: Reber, Whitehair, and MacVicar 
in 1953, using casein as the sole source of 
protein reported that a 41 per cent protein 
diet yielded best performance for pigs 12 
to 24 days of age, but as the pigs ap- 
proached eight weeks of age a 20 per cent 
level was enough. Using natural complete 
milk protein much lower protein levels will 
do the job — 22 per cent for the first four 
weeks and only 12 per cent after that. 

Illinois work has shown that milk protein 
is greatly superior to good plant protein 
during the first four weeks in the life of 
the pig. Crampton and his aides at Mac- 
donald College have shown that a 30 per 
cent protein dry feed, containing 37 per 
cent dry skim milk, was needed for baby 
pigs. And Catron and his helpers at Iowa 
State are out with a pig pre-starter contain- 
ing 40 per cent dry skim milk and a mini- 
mum of 24 per cent protein. 

The Illinois men had pretty good gains. 
The four-week-old pigs weighed 1514 to 18 
pounds at four weeks of age, and up to 
60 pounds at nine weeks of age. 

This all adds up increased knowledge re- 
garding a baby pig’s requirements, and also 
a better appreciation of the difference in 
protein quality especially in the feeding of 
very young animals. The Vermont Yankee 
and the Dumb Dutchman agree once again 
— complete milk protein is in a class by 
itself, and especially for very young animals. 
We do not understand all the reasons, but 
it certainly performs well. 

Title: The Effect of Alfalfa Meal on Early 
Growth of Chicks. 
Authors: H. §. Wilgus and I. L. Madsen 
(Formerly Colorado Agricultural Experi- 
ment Station). 
Publication: Poultry Science, Vol. 33 (May, 
1954) pp. 448-59. 
Digest: In these experiments, 25 chicks of 
mixed sexes were fed from two days old to 
four weeks of age. One hundred samples 
of alfalfa meal, mostly of known history 
were used, usually in a high-density type of 
ration and at a 10 per cent alfalfa level. 
“Approximately one-fifth of them depressed 
early growth markedly, one-third demon- 
strated moderate depression and one-half 
showed no appreciable effect.” 

“Inhibitory samples were found among 
sun-cured as well as dehydrated meal. No 
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evidence has yet been found to involve 
production factors. The inhibition is not 
due to fiber per se nor is it related obviously 
to ash or ash constituents. There was a 
trend for the more inhibitory samples to be 
lower in carotene. Similar inhibition may be 
exhibited by other common feedstuffs. 


“Alfalfa meal at levels below five per cent 

appears to improve early growth occasional- 
ly but as levels increase above five per cent 
growth declines proportionately. Fiber con- 
tent and bulk of this product are probably 
more impotrant factors than the so-called 
inhibitor in limiting amounts of alfalfa to 
be used in chick rations. However, practical 
means of preventing or overcoming this in- 
hibitory effect may permit the more com- 
plete expression of the growth-promoting 
characteristics of this product even in high- 
energy feeds.” 
Comment: There has been much. argument 
about alfalfa meal for chicks, and quite an 
amount of experimental work, too, yet 
opinion is not the same in all cases. There 
is general agreement that a growth inhibi- 
tory effect is evident when rather apprecia- 
ble amounts are used, but as to maximum 
usable amounts we do not get good agree- 
ment. It is quite generally accepted that 
five per cent alfalfa is a safe practical 
amount, and that is used quite a lot. 

That a growth promoting unknown fac- 
tor is present in both sun-cured and dehy- 
drated alfalfa is also postulated and quite 
well accepted. Just what the inhibitory fac- 
tor and the growth promoting factor are 
has not yet been established beyond a shad- 
ow of a doubt. Using 24 per cent to five 
per cent alfalfa on a total ration basis is still 
considered good practice. 


Title: The Effects of Trace Amounts of 
Diethylstilbestrol in Rations of Fattening 
Steers. 

Authors: Wise Burroughs, C. C. Culbertson, 
Joseph Kastelic, Edmund Cheng, and W. H. 
Hale (Iowa Agricultural Experiment Sta- 
tion). 

Publication: Science, Vol. 
1954) pp. 66-67. 

Digest: “Diethylstilbestrol in trace amounts 
was placed in the feed of fattening steers 
in three Iowa feeding experiments. Feeding 
small amounts of diethylstilbestrol was asso- 
ciated with significant increases in liveweight 
gains and lower feed requirements per unit 
of gain in each of these experiments.” 

In the first experiment the levels of 
hormone were none, five mg., and 10 mg. 
per steer per day. In the second experiment 
the levels were none, 2.5 mg., 5.0 mg., and 
10 mg. In the third experiment two levels 
were fed, none and 5.0 mg. per steer per day. 

The hormone was fed mixed with soybean 
oil meal or with a complex supplement. 

“In conclusion, the placing of trace 
amounts of diethylstilbestrol in the feed of 
fattening steers increased live-weight gains 
as much as 35 per cent over control animals 
not receiving diethylstilbestrol and reduced 
feed costs per unit of gain as much as 20 
per cent. No reduction in the fatness of the 
cattle or in the quality of the meat pro- 
duced was noted when the diethylstilbestrol 
was incorporated in the steer feed.” 
Comment: The results of these experiments 
were presented in connection with a nutri- 
tion program at Ames some weeks ago, and 
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caused a lot of talk and comment in feed 
circles. Immediately there were those who 
wanted to make up a mixture containing 
diethylstilbestrol and sell it to steer feeders, 
but our friends at Ames helped take care of 
such attempts at exploitation. The Vermont 
Yankee has known Wise Burroughs for 
over 20 years and the Dumb Dutchman 
claims acquaintance for almost that long. 
Wise does good work and he is a careful 
worker, too, and we think that in getting a 
patent on feeding this hormone to cattle he 
and his associates have done a good service 
to cattle feeders and to reputable feed manu- 
facturers alike. 

That makes it legally hazardous for any- 
one to market a product containing this 
hormone for use in feeding cattle. Until more 
is known about the possible effects of the 
hormone on the meat produced, or on 
those who eat the meat, it is better to go 
slowly. 

In the article quoted, mention is made 
of the fact that previous work has shown 
that stilbestrol implantaion in steers has 
shown increased weight gains. But there is 
danger of pellet residues in the flesh of 
treated cattle might present a human health 
hazard; or to influence carcass quality ad- 
versely; or to bring about toxic symptoms 
in the animals. Implanted animals also ex- 
hibited undue restlessness or abnormal sex- 
ual activity such as “mounting.” But when 
that hormone is fed and not implanted these 
symptoms do not develop but the increased 
weight gains are obtained nevertheless. 

Besides the Iowa State patent on the 
feeding of diethylstilbestrol, the food, drug, 
and cosmetics administration must be satis- 
fied before a drug that can be as dangerous 
as this hormone is allowed to be marketed 
for such feeding purposes. Better wait and 
see what F & D will allow before using 
diethylstilbestrol in cattle feed. 

A more recent report from these research 
workers in Iowa indicates that the use of 
this hormone with heifers produces gains 
similar to those with steers. The results are 
almost as good with heifers as with steers. 
From five to 10 mg. of diethylstilbestrol 
per animal per day is the dosage now usg- 
gested. : 

Remember, this is on experimental basis, 
and is not ready nor allowable for general 


use. 
* * * 


Title: The Effect of Stilbestrol Upon Lamb 
Performance in the Feedlot. 
Authors: T. D. Bell, W. H. Smith, and 
A. B. Erhart (Kansas State College). 
Publication: Journal of Animal Science, 
Vol. 13 (May, 1954) pp. 425-32. 
Digest. A review of previous work with 
implantation of stilbestrol pellets in lambs 
shows that the rate of gain increases and 
feed efficency is greater. But a reduction in 
carcass quality is generally noted, and in 
some instances a blockage of the urinary 
tract was noted, and prolapse of the rectum 
was found in another group. Australian 
workers described changes in the secondary 
sex organs of wethers and produced such 
changes with large doses of the hormone. 
The Kansas work here reported was done 
to check previous results. 

“Subcutaneous implantation of a 15 mg. 
pellet of stilbestrol at the beginning of the 
feeding period increased significantly the 


rate of gain in lambs being fattened on 
various Kansas rations. Lambs given a sec- 
ond implant after 70 days of feeding did 
not gain any faster than those given only 
one implant. Carcass grades and dressing 
percentages were slightly lower in the treat- 
ed lambs than. in the untreated ones. 

“Twelve lambs were lost (of 517 in the 
experimental tests at Garden City) from 
prolapse of the rectum and from excessive 
swelling and inflammation in the rectal and 
perineal region, or showing symptoms simi- 
lar to those produced by urinary calculi. 
All 12 lambs dying from these causes had 
each received two implants of 15 mg. of 
stilbestrol. Virtually all the treated lambs, 
both those receiving one pellet and those 
receiving two, had preputial swelling and 
indicated distress during urination. Many of 
the treated lambs showed visible swelling 
in the perineal region. 

“Measurements taken of the uro-genital 
systems of treated and untreated lambs re- 
vealed enlarged seminal vesicles, bladder, am- 
pullae, urethra, prostrate gland, and bulbo- 
urethral glands in the treated lambs. The 
most noticeable changes were seen in the 
Cowper’s glands where in severe cases, a 
cul-de-sac filled with urine was developed.” 

The authors offer a possible explanation. 
Infection and necrotic lesions are found in 
the accessory reproductive glands, and they 
suggest that the debris from these sources 
are largely responsible for blockage of the 
urinary tract and the production of symp: 
toms similar to those produced by urinary 
calculi. Prolapse of the rectum can possibly 
be explained as resulting from the straining 
caused by difficulty in urinating. 
Comment: This work was with implants of 
stilbestrol --- a hormone probably more ac- 
curately described as diethylstilbestrol. We 
wonder what lambs will do if the hormone 
is fed and not implanted. 

The extensive descriptions of the symp- 
toms and of the changes in the secondary 
sex organs and the urinary tract would in- 
dicate that the difficulty is not a mere in- 
cident here and there. Over two per cent 
of the wethers in the trial died as the result 
of these difficulties. 

We think feed folks want to know about 
these side-effects when this hormone-sub- 
stance is used in this manner. Losses caused 
by these side effects may not offset the 
increased gains for most of the treated ani- 
mals, but we also should take into con- 
sideration the dissatisfaction of the feeder 
when such effects are in evidence. It takes 
fully satisfied customers to keep feed ton- 
nage moving, and some of these extra-treat- 
ments, although not a real part of the feed 
itself, do cause indirect dissatisfaction with 
the ration being used. 


Clements Manages 
Multiwall Sales 


Promotion of John R. Clements to sales 
manager of its multiwall bag division has 
been revealed by Albemarle Paper Mfg. Co., 
Richmond, Va. 

Mr. Clements previously was midwestern 
sales manager for the division. In his new 
capacity, he will continue to make his head- 
quarters in Chicago. 
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BAG coRPo: ATION 
| the ‘company responsible for 
KRAFT-lok 


improvement 
decade, that provides tighter valve closure , 
gulverized materials... 


a - iso a dependable source for standard types of 
duty multiwall shipping sacks 
2 to 6 oe to 4 color pees | 


Qur 2 
plants enable you to , 
eliminate large bag eter, 
inventories and operate on 

shorter supply lines. 


Because we are one of the. 
few completely integrated bag 
“producers in the United States, 
with one plant in Gilman, 

Vermont, and another in 
Marys, Georgia, we are 

tdeally situated to deliver any. 

type of -multiwall bag you 
ith 


i all 


PAPER CO. 
© St. Marys Kraft Corp. 


630 Fifth Now York 20, N. Mews Bldg. Chirege PH. 
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Burke on Business: 


Record Keeping 


@ In 1912 B.T. (before taxes), feed mer- 
chants were not too concerned about record 
keeping. It was in 1913 that federal income 
taxes came to stay. Feed men, like many 
other businessmen, kept as few records as 
possible. The only thing that really mattered 
(as far as they. were concerned) was the 
bank balance. 

If at the end of a business year a man 
had a balance after all his bills were paid, 
he felt he was in good shape. If his balance 
was larger than the year before, he must 
havé enjoyed a better year. Similar com- 
parisons were no doubt made with inven- 
tories and accounts receivable. 

Most small businessmen prided themselves 
on being able to judge fairly well how they 
were doing. Using the bank balance as a 
guide, they pulled their belts in when the 
balance was low and whatever expanding 
they did was done when funds were on 
hand. 

Even today, this type of thinking is 
sound. Any business that consistently spends 
less than it takes in is in no great danger 
of getting into financial difficulties. 

Each year there are less and less business 
people around who remember when there 
was no such thing as income taxes. It is 
extremely hard for these gentlemen to ac- 
cept-all the changes that have come about 
since 1913. The generation who has seen 
nothing but taxes and more taxes has more 
or less accepted things as they are. 

Both generations are somewhat reconciled 
to the fact taxes are here to stay. Tax re- 
turns on income are prepared every year 
without argument. Payroll tax returns and 
many other tax forms are also prepared. 
Failure to comply would be a violatioa 
which would lead to penalties and interest. 

While the government has rigidly en- 
forced the filing and payment of a great 
many taxes, it has leaned over backwards 
to refrain from insisting on modern meth- 
ods of keeping records. It is true there are 
laws on the books that say changes must 
be made where records do not truly reflect 
income. There are laws that clearly state 
that taxpayers cannot report on a cash basis 
where inventory and accounts receivable are 
a factor. There are many other laws that 
would make it mandatory for businessmen 
to change if the authorities saw fit to en- 
force them. 

Being human, and understanding human 
nature, the treasury department has been 
reluctant to step in and say, “You can’t 
keep books the way your father did and 
his father before him.” It realizes old-time 
record keeping is inadequate to record pres- 
ent-day operations. Rather than ask for a 
change that would undoubtedly meet stout 
resistance, in many cases it has consented 
to go along with the old system. In other 
cases, it insists on some minor changes to 
comply with the law. Where the system is 
in direct violation and does not truly reflect 
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By GERALD BURKE 


The Feed Bag's Business Counselor 


income, it hag no alternative. It must insist 
on a change. 

You remember how much opposition 
there was to the original OPA price lists 
and formulas to determine ceiling prices. 
Many feed dealers who had to price each 
formula complained bitterly. Each ingredi- 
ent was broken into hundredweights. They 
had to mutliply the number of pounds by 
a price determined by law and then add a 
certain margin for profit. After the shouting 
died down, many dealers agreed that this 
method had its virtues. Tax returns filed 
during that period showed dealers did make 
money — many of them more then, than 
ever before. 

Many small dealers really learned about 
manufacturing costs because of price con- 
trols. Even today, a great many small deal- 
ers are using the same formulas in arriving 
at selling prices. The plan was sound. They 
knew their big competitors were using some 
sort of a cost system. In order to meet com- 
petition and still make a profit they used a 
formula that they knew would work. Actual- 
ly, in many cases, price controls were a 
blessing in disguise. 

There is no question about it — if the 
treasury department insisted on revision of 
present systems to comply to the letter of 
the law, many small businessmen would be 
up in arms, 

At times, one cannot help but wonder if 
small businesses as a whole wouldn't be bet- 
ter off if this phase of the law were strongly 
enforced. Just as feed men began to see 
the light during price controls, they would 
undoubtedly see it again. 

It is a well-known fact that a good system 
of records is the backbone of a sound busi- 
ness. When profits are large and the de- 
mand is much greater than the supply, it 
is a simple matter to operate profitably. 

When the supply is greater than the de- 
mand and profits are smaller, there’s no 
room for guesswork. In order to stay in 
business you must be competitive. You must 
know exactly what your operating costs are. 
You must know how many times a year you 
are turning over inventory and accounts re- 
ceivable. 

You must be able to determine how well 
within your operating budget you are run- 
ning from month to month. Without this 
information at hand, it’s dangerous to think 
of greater volume or an expansion program. 
It’s even dangerous to think the other way 
— laying off help and cutting expenses. 
This can be carried to a point where you 


~ have less expense and even less business or 


no expense and no business. As we have 
pointed out a great many times before how 
much or how little you spend on any operat- 
ing expense has meaning only in relation to 
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Find your BUTLER 
contractor 
listed here 


DELAWARE: O. A. Newton & Son Company 
Bridgeville, Delaware 


GEORGIA: Mr. Henderson Steele 
991 Tatnal Street, Macon, Georgia 


IDAHO: J. J. Wise and Son 
222 Broadway, Boise, Idaho 


INDIANAS Shinkle Construction Co. 
2406 Main Street, Elwood, Indiana 


1OWA: Todd & Ray Construction Co. 
Ames, lowa 
Mill & Elevator Service Co., P. O. Box 141 
Highland Park Station, Des Moines 13, lowa 
General Conveyor Corporation 
2631 Fifth Avenue South, Fort Dodge, lowa 


KANSAS: Ernest Engineering Company 
Topeka, Kansas 


LOUISIANA: Green's Hardware & Machinery Co. 
Crowley, Louisiana 


MICHIGAN: The Vasold Construction Co, 
Freeland, Michigan 


MINNESOTA: Olson Elevator and Mill Supply 
474 Wheeler, Mankato, Minnesota 


MISSOURI: Kansas City Millwright Company 
Board of Trade Building, Kansas City, Missouri 


MONTANA: Burt Talcott Builder . 
2107 First Avenue South, Great Falls, Montana 


NEBRASKA: Jones Construction Company 
Grant, Nebraska 
G. E. Morrison Construction Co. 
4510 Cuming Street, Omaha, Nebraska 


NORTH CAROLINA: Aeroglide Corporation 
510 Glenwood Avenue, Raleigh, North Carolina 


NORTH DAKOTA: Koland Construction Company 
Bottineau, North Dakota 


OREGON: Heaton Steel and Supply Company 
428 Spring Street, Box 390, Klamath Falls, Oregon 


SOUTH DAKOTA: Hartung Construction Company 
520 Second Avenue, N. E., Aberdeen, South Dakota 


TENNESSEE: W. J. Savage Company, Flour and Feed Mill 
Division, Clinch Avenue, Knoxville, Tennessee 
Dabney-Alcott Supply Co., Inc. 


32 West lowa Avenue, Memphis 5, T 


TEXAS: E. O. Ross, Inc. 
1903 North Lexington Bivd., Corpus Christi, Texas 
Briggs- Weaver Machinery Co. 
5000 Hines Boulevard, Dallas, Texas 
Wallace Sales and Engineering Co. 
P. O. Box 899, Wichita Falls, Texas 


WASHINGTON: The Haskins Company 
3613 Main Street, Spot , Washingt 


BUTLER 


MANUFACTURING COMPANY 
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See your 


BUTLER 


contractor for... 


BUTLER 
MANUFACTURING 
COMPANY 

For prompt reply, address office nearest you: 
75.2 East 13th Street, Kansas City 26, Mo. 


552A S.xth Avenue, S.E., Minneapolis 14, Minn. 
Dept. 92A, Richmond, Calif. 


Manufacturers of Oil Equipment 
Steel Buildings » Farm Equipment 
Cleaners Equipment + Special Products 
Factories located at Kansas City, Mo. 


Galesburg, Ill. * Richmond, Calif. 
Birmingham, Ala. * Minneapolis, Minn. 


in BUTLER steel grain tanks 


He can help you build storage facilities now to take advantage of 
fast tax amortization and storage-use guarantees. Butler 


bolted steel grain tanks meet the requirements of the U.S.D.A. 
Commercial Storage Program. 


See how you get the fire-safe protection of all-steel construction when 
you store your grain in Butler bolted steel grain tanks. Heavy-gauge 
steel sections— sealed and bolted firmly — guard against the hazards of 
plant-sweeping fires... give you safe, weather-tight storage facilities. 


What’s more, the initial cost of Butler tanks is low. And quick, 
easy erection cuts construction costs ... adds further savings. 
Maintenance expenses are low, too! To insure long-lasting protection 
against rust and corrosion, electrostatic spray equipment is used 
to apply a uniform, two-coat bond of paint on all tank 
surfaces ... even walls of the bolt holes. 


See your Butler contractor right away! He'll help you 
plan new facilities to match your exact needs. And 
he'll give you a price on a complete installation — with 
Butler bolted steel tanks for fire-safe, low-cost 
grain storage. Write for the name of 
your nearest Butler contractor and 
free literature by mail. 


625,000-bushel Butler grain storage installation, 
The Quaker Oats Company, Chattanooga, Tenn. 


When you Improve your Feed 


DEHYDRATED ALFALFA 


Here’s what DEHYDRATED ALFALFA Meal Puts in Your FEED 


CAROTENE~100,000 |.U. or more Vitamin A in MINERALS Calcium, phosphorus, potassium, mag- 


a pound. More than any other natural nutrient. nesium, sulphur, trace elements. 

PROTEINS 17% or more, with a wide range of VITAMINS A, E, K, plus the B-Complex from 
essential amino acids. nature’s richest sources. 

CARBOHYDRATES 38 to 40% nitrogen-free PLUS the unidentified growth promoting factors 
extract. so important for health and livability. 


WRITE FOR YOUR 
FREE COPY OF 


THIS BOOKLET 
It tells the story of Dehydrated 
Ey ae Alfalfa. Write the American 

A ssociation Dehydrators Association, 

i Dwight Building, Kansas City 
: 5, Missouri. Dept. N 

DWIGHT BLDG. KANSAS CITY 5, MO. THIS NATION TO SERVE You! 
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@ Merchandising “tie ins” have 
brought new business to a mountain 
states feed dealer at Boise, Idaho. 

For the E. J. McGuffin business 
success story, fuel, feed, and pets make 
up the sales line. Although each line 
completely builds and supports itself, 
aided by sales promotions, each mer- 
chandising line also aids companion 
lines carried by the firm. 

“Feed sales bring fuel customers and 
fuel service brings feed customers,” 
explained Owner McGuffin. 

McGuffin Fuel & Feed Co. serves 
both metropolitan and rural custom- 
ers in an area which extends from 
Boise to the southeast part of Ada 
county, lapping into the outskirts of 
Meridian, Idaho, to the west. 

The physical, promotional, and “hu- 
man interest” appeal of the McGuffin 
firm is geared to attract attention and 
to offer service. 

The 2,400-square-foot modern brick 
front store is located on a 100-foot 


inventory of pets includes monkeys, 
squirrels, parrots, hundreds of canaries 
and other song birds. Here, too, is one 
of the largest tropical fish offerings in 
Idaho or eastern Oregon. 

“You'd be surprised how many feed 
and fuel customers the pets have 
brought us,” Mr. McGuffin volun- 
teered, adding, “and the feed and 
fuel customers really buy pets!” 

Getting the customers into the store 
from afar has been achieved by a na- 
tional promotion and a daily working 
group of Idaho “greeters with a novel 
idea.” 

On the national promotion side, 
one Pillsbury “hen house day” intro- 
duced a new line of “lay mash contain- 
ing grains.” Coffee, doughnuts, and 
prizes were parts of the firm’s grand 
opening of its feed business in 1949. 

The most novel promotion is at 
work each day for the firm. Known as 
the Welcome Wagon promotion, three 
Boise women keep tabs on newlyweds 


E. J. MC GUFFIN 
A hearty welcome paves the way 
for prospective new customers. 


The Welcome Wagon staff also 
serves other non-competitive business 
establishments and charges each mer- 
chant represented a fee for each visit. 

Mr. McGuffin feels that this pro- 
gram has led in results for new busi- 
ness, though he also uses both news: 


Pets Are Wonderful 


They Score Heavily in State of Idaho 


highway and downtown street front- 
age between 16th and 18th streets in 
Boise. Both feed warehouse and oil 
storage facilities, as well as customer 
and truck parking, are all accommodat- 
ed on the property. A rail spur runs 
within 100 feet of the establishment. 


The interior of the store features 
pyramid shelving for visible displays 
of garden tools, sprays, packaged in- 
secticides, soil conditioners, pet sup- 
plies, chicken house hardware, and 
camping supplies. 

The rest of the “merchandise” 
speaks for itself in that it is little 
short of a metropolitan zoo. This live 


and also on stork arrivals in the trad- 
ing area’s population. 

Daily visits are made to these 
“homebuilders,” with gifts of cards, 
small seed packets, and some trinket. 
Each couple visited is told of the 
items carried and the service offered 


by the McGuffin firm. 


AMONG Idaho's most pro- 
gressive feed concerns is Mc- 
Guffin Fuel & Feed Co. of 
Boise. The firm's modern brick 
displayroom structure is at 
the left, with the fuel and 
bulk supplies depot at the 
right. 


paper and radio advertising media. 

He attributes the holding of new 
customers to selling quality merchan- 
dise, making everyday deliveries at no 
extra charge, and giving credit to ap- 
proved risks. 

Quality lines at this retail outlet in- 
clude such brand names as Pillsbury’s 
feeds, Ortho insecticides, and North- 
rup, King seeds. 

Delivery service is always made the 
same day of purchase, and often with- 
in a few hours after the order is re- 
ceived. 

“Tf the feed truck is out, we have 


(Concluded on page 77) 
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Cranborne, Southern Rhodesia 


@ Feed and grain merchandising in 
Southern Rhodesia, Africa, is big busi- 
ness. Controlled at the beginning and 
the end by the government, with about 
20 corporations handling the milling 
and selling, there is no counterpart of 
the American independent feed and 


HISTORIC and progressive 
Wightman & Co., Ltd., has 
its headquarters at Salisbury, 
where the firm employs 175 
Southern Rhodesia 
is in central Africa and has 


persons. 


been independent for more 
than half a century. 


grain merchant. Wightman’s, Ltd., 
however, the oldest stock feed sup- 
plier, provides the courteous, interest- 
ed, personal attention that character- 
izes the independent retailer. 

With an oxwagon and a few native 
helpers, William Wightman trekked 
from Kimberley (Cape Colony) to the 


Foreign Feed Men-37 


try and with his assistant, E. G. At- 
more, has done much to develop the 
present reputation for fairness. Mr. 
Atmore states proudly that “his firm 
will never engage in dishonest activi- 
ties; any employe canght doing so 
will be immediately disciplined.” 


Problems 


infant country of Southern Rhodesia 
in 1898. He was the agent of two firms 
in Kimberley which had intended to 
vie with each other in the new terri- 
tory. Cecil Rhodes, whose business 
and political philosophy was based on 
compromise and cooperation, persuad- 
ed the two companies to work to- 
gether. Thus the new organization, 
taking the name of the Rhodesian 
agent, was formed to buy and sell 
grain in Southern Rhodesia. Stores 
were established in Bulawayo and Sal- 
isbury, while a branch was opened at 
Gatooma in 1910. Soon milling was 
undertaken and later a seed and gar- 
den department was added. Today in 
Salisbury alone there are 154 African 
and 21 European employes. 

The growth of Wightman’s is due 
not only to the fact that it was the 
first in the field, but, also to its un- 
yielding policy of honesty. H. S. Tay- 
lor, managing director, is often de- 
scribed as “hard but straight as a die.” 
He has probably been in the trade 
longer than anybody else in the coun- 
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Mr. Atmore, an active Christian 
who carries his principles into his 
work, says that he is “backed by a 
good-living staff, several of whom are 


H. S. TAYLOR 
“Hard but straight as a die." 


also active Christians.” Although the 
director would not release any sales 
figures, the “honesty” policy seems to 
pay off. 

Wightman’s manufactures include 
the Vitality line of feeds for cattle, 
pigs, horses, and poultry; “Q-Roup,” a 
remedy for the poultry disease “roup;” 
and a cattle-lick containing, in addition 
to salt, calcium, iodine, iron, and other 
minerals in which Rhodesian soil is 
frequently lacking. Raw materials are 
obtained from farmers within South- 
ern Rhodesia as much as _ possible. 
though in times of shortage and for 
wheat groundout cake, and a few oth- 
er essentials, imports from the Union 
of South Africa, Belgian Congo, Aus- 
tralia, and Canada are necessary. 

As with all who handle grain in 
Rhodesia, Wightman’s must buy 
through the government grain market~ 
ing board, established for the “orderly 
marketing” of corn and other grains, 
whether locally grown or imported. 

Processing is done in what Mr. At- 
more describes as “one of the most 
modern milling plants in central Af- 
fica.” 

New machinery recently brought in 
from the Union of South Africa is 
operated by industrious natives and 
everywhere an air of cleanliness and 
efficiency could quite justify his claim. 

Just as the government controls the 
purchasing of the raw grains, so it 
controls the selling price of the fin- 
ished product. The price controller 
sets the price of stock feeds at the cost 
of raw materials plus 15 per cent. Mr. 
Atmore wonders how this percentage 
was arrived at, as it includes costs of 
processing, handling, delivery, insur- 
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A Ow serve all bulk customers 


FASTER, EASIER, at LESS COST 


BULK 
FEED 
TRUCK, 


SPROUT-WALDRON 


BY 
PROUT: WALDRON 


: MENT, PA 


- Originated, designed, and built by Sprout-Waldron’s mill- 
ing and pneumatic engineers — men thoroughly experi- 


__ enced in the problems of milling and moving feed by air. : 


NOW ail the money-making advantages of bulk 
feed delivery can be yours without the delivery de- 
lays, the excessive upkeep, and the limited ‘‘reach”’ 
so usual with bulk trucks that unload mechanically. 

Sprout-Waldron engineers have perfected a 
Pneumatic Bulk Feed Truck that delivers bulk feed by 
air to any feed bin, no matter how inaccessible. It 
saves set-up time, trouble, and labor. 


This modern development has a minimum of work- 
ing parts. All of the mechanism is on the truck body. 


The Sprout-Waldron Pneumatic 
Bulk Feed Truck delivering feed 
to a third-floor bin. 
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The only extended part at delivery is the necessary 
length of flexible hosing. 


Unloading by air, it most effectively guards 
against inter-batch contamination. Both medicated 
and non-medicated feeds can be delivered in the 
same load. Tests reveal no segregation or separa- 
tion problem. Pelleted feeds and dairy feeds con- 
taining rolled or flaked grains are delivered with 
less particle breakage than is encountered with 
mechanical unloading systems. 


The Sprout-Waldron Pneumatic Bulk Truck is now increasing profits 
and customer satisfaction for many feed millers. It's the sure means of 
meeting the ever-increasing demand for low-cost bulk feeds at lowest 
possible costs. It’s the modern way of increasing your sales volume of 
feeds and at the same time reducing your costs of bagging, handling, 
and warehousing sacked feeds. It’s the one best answer to your prob- 
lem of bulk feed delivery. Before buying any bulk truck, see your 
SPROUT-WALDRON MAN for full details. 


SPROUT-WALDRON 
22 LOGAN ST. © MUNCY, PA. 


PELLET MILLS * HAMMER, ROLLER, ATTRITION, AND BURR STONE MILLS * MIXERS 
SCREW, BELT, AMD PNEUMATIC CONVEYORS ° BUCKET ELEVATORS * CUTTERS, 
CRUSHERS, AND FEEDERS * REELS, SEPARATORS, AND ASPIRATORS. 
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WHEN YOUR 
QUESTION 


REDUCE 


INVENTORY 


ASK THE 
MAN WHO 
KNOWS 


WHEN THE MAN FROM ST. REGIS comes in offering the possi- 
bility of reducing bag inventory, you are hopeful . . . but a 
little doubtful. You have a threefold problem: 


1. The sales department wants brightly printed, colorful bags 
. .. and insists on complete identification for each type of feed 
you make. 


2. The purchasing department would like to minimize multiple 
item orders . . . wants to eliminate them wherever possible. 


3. The production department desires as few types of bags as 
possible. They want to keep down handling costs. 


The man from St. Regis and his associates have solved the 


40 


bag inventory problem .. . indeed, the whole problem of 
“production packaging”’ . . . for many feed mills. 


Their primary job is to survey feed mills, analyze their 
operations step by step, make reports and recommendations. 


If there is a way to reduce bag inventory for your plant, the 
man from St. Regis is qualified to find it. 


Knowing the feed industry as he does, the man from St. 
Regis can also show you how doing business with St. Regis 
is more likely to save you on costs of ordering, of printing, 
of storage. 


ACTUAL REDUCTIONS IN BAG INVENTORY. One feed manufac- 
turer was shown how he could use a single type of bag for 
his entire operation and still meet the demands of his sales 
department for full identification of every type of feed. One 
all-purpose St. Regis multiwall bag accomplished this reduc- 
tion in inventory. 


Another manufacturer found he could reduce his inventory 
from 30 different sizes and designs of bags to only 4... 
by using St. Regis multiwalls, 
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Many manufacturers, already in paper, have been shown by 
the man from St. Regis how to reduce on bag inventory and 
make savings as great as 5¢ per ton. 


Other manufacturers, not yet using paper, will be interested 
in actual cases like this one: 


Two companies were handling about the same tonr age. 
Manufacturer A packed in burlap, cotton, dress print 
and used bags... his inventory was $125,000. Manu- 
facturer B packed in St. Regis multiwalls . . . his 
inventory was less than $15,000. 


Only One Type of Bag To Handle. Illustrating 
St. Regis bag with large 
analysis tag for brand identification. 


“all purpose’”’ 


Nor is that all! The man from St. Regis is qualified to advise 
you on scales, spouts, settlers, conveyors . . . on machines 


for filling and closing multiwall bags. 


Callin the man from St. Regis. He is a trained sales engineer 
with a successful record of dollars-per-ton savings in 
feed mills. He is qualified to recommend complete pack- 
aging systems. 


St. Regis Multiwall 


own Office. 


its own nation-wide distribution. 


REGIS PAPER 


Multiwall Packaging Division, 230 Park Avenue, New York 17, N. Y. 


The man from St. Regis will be glad to 
show you a full-color motion picture of 
how a dozen feed companies handle 
multiwalls . . . see it right in your 


bags are manufactured by St. Regis 
Paper Company, one of America’s largest integrated paper 
manufacturers, with resources ranging from raw materials 
in its own forest preserves to modern mills and plants and 


frey 


308 Candler Bldg. 
BALTIMORE 2. MARYLAND 
933 Mathieson Bldg. 
BIRMINGHAM 5............ ALABAMA 
2317 So. Sixth Ave. 
BOSTON 16......... MASSACHUSETTS 
1125 Park Square Bldg. 


30 N. Michigan Ave. 


CLEVELAND 14... OHIO 
1730 Union Commerce ane 
DALLAS 


DENVER 2. co LORADO 
725 Ernest & Cranmer Bldg. 


KANSAS CITY 6... MISSOURI 
1200 Oak Street 
LOS ANGELES 17......... CALIFORNIA 
900 Wilshire Blvd. 


SALES OFFICES 


Economical Storage-Handling. The man from 
St. Regis is an expert on storing and handling 
of empty and filled bags. 


Eliminates Multiple Item Orders. Feed manu- 
facturer buys trade-marked 
St. Regis bags. These are imprinted on print- 
ing press in feed mill, giving .. . 


Complete Identification. ‘‘All purpose” St. Regis 
bag is imprinted with feed brand name, 
analysis and other data. Saves money by 
reducing bag inventory. 


“all purpose”’ 


LOUISVILLE 2. NTUCKY 
318 Martin Brown Bide, 


MINNEAPOUS MINNESOTA 
509 Tow 

NEW ORLEANS 22......... LOUISIANA 

4924 Street 

NEW NEW YORK 
230 

NORFOLK 5... VIRGINIA 

FLORIDA 


ST. LOWS 1. MISSOURI 
722 Chestnut Street 


SALT LAKE CITY UTAH 
136 South Main nen 
SAN 4.. CALIFORNIA 
1 Montgomery Street 
4th & Pike Building 


In Canada: Regis Company 


HAMILTON. ONTARIO 
801 Pigott Bidg. 
MONTREAL QUEBEC 
924 Canada Cement Bldg. 
VANCOUVER 9...... BRITISH COLUMBIA 
2725 Arbutus Street 
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{ 
ALLENTOWN. .........PENNSYLVANIA 
1036 N. Street 
ATLANTA. 
YORK 
43 Court Street Dixie Lime Products Company 
4 


A LBEMARLE INTEGRATION 


e 


A LBEMARLE’S Multiwall Bag operation is, in many ways, 
as flexible as its Trade Figure! That is because Albemarle is a 
completely integrated mill... growing its own pulp wood, milling, 
coloring and printing its own stout Kraft paper, making its own 
plain and valved, pasted and sewn Multiwall bags in many plies. 


Such flexibility means much to customers who want 
expert color matching, sharp printing and reliable deliveries. 


ALBEMARLE PAPER MANUFACTURING COMPANY © RICHMOND, VIRGINIA 


EASTERN SALES OFFICE: NEW YORK CITY e SOUTHERN SALES OFFICE: BALTIMORE, MD. 
MIDWEST SALES OFFICE: CHICAGO, ILLINOIS 
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ance, financing, losses of various types, and 
other overhead expenses. Furthermore, keen 
competition means the selling price must be 
less than the controlled price, so the con- 
cern operates on a very low margin o 
profit. 

Retail sales are handled through grocery 
stores, general stores, and Wightman’s own 
branches. Store hours are the usual Rhode- 
sian times of eight to five with an hour 
break from one to two, Saturdays eight to 
11. Following general Rhodesian business 
practice, the company provides what by 
United States standards are liberal credit 
facilities. 

Mr. Atmore denies that credit is “easy,” 
but asserts: “We would like to tighten up. 
The credit system of the country is not 
conducive to the most efficient and cheapest 
handling. Still, we can’t step out on our 
own as we must provide the same facilities 
as the competition.” 

Another characteristic of retail business 
in Rhodesia is the necessity for long-haul 
deliveries. Since the independent grain mer- 
chant is non-existent, grains and feeds are 
handled from the three branches (Salisbury, 
Gatooma, and Bulawayo). This necessitates 
provision for supplying farms many miles 
from the store. Such deliveries are handled 
by the government-owned railway or rail- 
way motor services or by private trucking 
companies. Wightman’s uses its own trucks 
for deliveries within a 10-mile radius. 

To help farmers in the “bundu” (and 
those closer to town) the company provides 
an efficient advisory service. 

“We're not only interested in the material 
side of the business,” the manager declared, 
“we want to help the farmer with his prob- 
lems of feed, management, etc. Our travel- 
lers — the men who visit the farms — are 
competent to advise on matters of proper 
feeding, improved methods, and other prob- 
lems of the stockman. We also encourage 
farmers to write to us about their problems 
or to come and see us when they're in town. 
Sometimes our men may notice where im- 
provements could be made and may try 
tactfully and quietly to bring the subject 
around to the improvements, but we can’t 
force our opinions on anybody. We have 
to wait until the people ask us for advice.” 

As Wightman’s also deals in flower, fruit, 
and vegetable seeds, another of its services 
for the farmer is the testing of seeds in its 
own laboratory. Carrying out its “honesty” 
policy, the company can assure its customers 
of sound, healthy seeds. 

Mr. Atmore estimates that about 99 per 
cent of his seeds come from the United 
States. These seeds, mostly from California, 
seem to suit Rhodesian conditions better 
even than ones grown in south Africa. An- 
other interesting sidelight is that the colored, 
illustrated flower and vegetable seed packets 
are printed in the United States. 

“We just can’t get the same authentic 
color-rendering anywhere else,” Mr. Atmore 
declared. 

Mr. Taylor and his associates are keenly 
interested in American methods and prod- 
ucts. Mr. Atmore, for example, is planning 
a trip to the States to observe the feed and 
grain industry and to take a course at the 
Dale Carnegie institute, for one of his chief 
functions is meeting people, discussing their 
problems, and making them feel that Wight- 
man’s is at their service. He serves this 
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Molasses 
Starts 26th Year 


Its second quarter-century of service to 
the feed industry has been begun by Pacific 
Molasses Co. of San Francisco, which started 
in business on a limited scale on the west 
coast. Today, the concern has 13 distribu- 
tion terminals, plus additional offices at 
New York City and New Orleans. 

Pacific started in business by distributing 
cane feed molasses from Hawaii in the West. 
Limited port facilities were available at Los 
Angeles and San Francisco. In 1954, Pacific 
still obtains much of its molasses from 
Hawaii, but also receives supplies from 
elsewhere in the western hemisphere and 
from the Orient. 

Deliveries are made by barge, tank car, 
tank truck, and drum. Pacific provides tank 
truck deliveries in 34 states. The firm pur- 
chased its first tank truck two decades ago. 


Scholes Is Named 
To Staff of S-W 


Dean Scholes has been named to the field 
sales engineering staff of Sprout, Waldron 
& Co., Inc., Muncy, Pa., Vice President 
Harold J. Alsted has announced. Mr. 
Scholes formerly served with CarO-Green, 
Inc., Kansas City. He will headquarter at 
Denver. 

The new district sales engineer will cover 
Colorado and sections of Kansas, Nebraska, 
New Mexico, and Utah. Mr. Scholes has 
had wide business experience in the states 
in which he will serve S-W, including part- 
ownership of an alfalfa dehydration firm at 
Council Grove, Kan. 

A Kansas State College graduate, Mr. 


Scholes is an air force veteran of World 
War IL. 


Nopco Canada Firm 
Plans an Addition 


A Nopco Chemical Co. subsidiary in 
Canada is spending $250,000 for an addi- 
tion to its plant at London, Ontario, Nopco 
has revealed. Yocum Faust, Ltd., is con- 
structing a new four-story fireproof building. 

Nopco President Thomas A. Printon said 
that the Canadian operation would at first 
be devoted to industrial products but that 
processing facilities for animal feed supple- 
ments would be added in the future. 

@ J. J. EDWARDS, Oswego, Ore., has 
purchased Mulino Feed Mill, Mulino, Ore., 
from Walter Perry. 


function admirably, typifying the personal, 
friendly approach of Wightman’s. The big 
stockman with hundreds of head of cattle 
or the small home poultry keeper with a 
dozen fowl receives equally courteous and 
sympathetic attention. 

Thus, on the basis of honesty, quality, 
and personal service, Wightman’s has grown 
from its oxwagon start into central Africa’s 
“leading seedsmen and balanced ration spe- 
cialists.” 


But why MEN over 45? 


Our doctors still don’t know 
why, but if you are a man 
over 45 you are six times as 
likely to develop lung cancer 
as a man of your age twenty 
years ago. They do know, 
however, that their chances 
of saving your life could be 
about ten times greater if 
they could only detect can- 
cer long before you yourself 
notice any symptom. (Only 
1 in every 20 lung cancers is 
being cured today, largely 
because most cases progress 
too far before detected.) 


That’s why we urge that you 
make a habit of having your 
chest X-rayed every six 
months, no matter how well 
you may feel. The alarming 
increase of lung cancer in 
men over 45 more than jus- 
tifies such precautions. Far 
too many men die need- 
lessly! 


Our new film “The Warning 
Shadow” will tell you what 
every man should know 
about lung cancer. To find 
where and when you can see 
this film, and to get life- 
saving facts about other 
forms of cancer, phone the 
American Cancer Society 
office nearest you or simply 
write to “Cancer’”—in care 
of your local Post Office. 


American 
Cancer 


Society 
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Treat Like Politicians 


That’s Floridian’s Advice on Credit Seekers. 


@ Selling feed and other supplies to 
livestock producers and poultrymen is 
like selling advertising space to a poli- 
tician, according to W. L. Jackson, 
president of Lakeland Cash Feed Co., 
Inc., of Lakeland, Fla. If the politico 
doesn’t make the grade, it’s almost a 
sure bet he'll lose interest in paying 
his campaign bills. But if he pays up 
while the race is on, there’s bound to 
be a better feeling all around. 

After 35 years of service in Florida, 
the firm stands solidly behind its cash 
policy as one of the sound principles 
in the successful operation of the feed 
business. 

From a small beginning in 1919 in 
a plant turning out a few hundred 
pounds of feed a day, the Lakeland 
firm has expanded to a daily average 
output of more than 200 tons of qual- 
ity products. 

The most modern and completely 
equipped operation of its kind in Flor- 
ida, Lakeland Cash Feed Co., is one of 
the state’s largest. The firm’s products 


FORMERLY headquarters for 
a citrus exchange, the build- 
ing which houses Lakeland 
(Fla.) Cash Feed Co., Inc., is 
equipped with machinery to 
turn out 200 tons of feed a 
day. See brand lineup on 
page 80. 
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W. L. JACKSON 


Pay while the race is on. 


are a familiar sight and considered a 
necessity on countless farms and 
ranches throughout the state. 

The business was started as a retail 
operation in a building within two 
blocks of the present location. Mr. 
Jackson said he opened as a service 
to poultrymen in the area, stocking 
well-known feed and seed brands and 
allied supplies. 

A native of Tennessee, Mr. Jackson 
came to the Lakeland area when his 
parents relocated in 1910. 

He believes the firm’s amazing 


growth is based on good management, 
integrity, and service. He credited the 
rapidly-expanding cattle industry in 
Florida and the increase in the firm’s 
knowledge of the unique needs of 
Florida pastures as another important 
factor in the development of many of 
the products bearing the Lakeland 
Cash Feed labels. 

“By keeping abreast of the findings 
of scientific investigators in the field 
of animal nutrition we have been able 
to incorporate in our products those 
ingredients which have been found 
and preven necessary and essential to 
the well being of the animal,” Mr. 
Jackson said. 

The feed company’s operational pro- 
cedures are largely a reflection of Mr. 
Jackson’s own conservative approach 
to business. He believes use of the 
word “cash” in the firm name has had 
a strong influence in building a sound 
business with a minimum of losses 
from customer business failures. 

“We have relaxed our policy some- 
what as we have grown larger,” he 
said. “While we were getting started 
most of our business was over-the- 
counter cash, or its equivalent of 30- 
day payment. Although we've relaxed 
that policy to some extent, we still 
watch our credit columns very close- 
ly,” he said. 

As a result, the firm weathered the 
Florida bust of the mid-1920's and the 
stock market crash of °29 and today 
enjoys an operational record showing a 
profit every year. 

Lakeland Cash Feed’s move into 
the wholesale business in the late ‘20s 
was aimed at the area’s poultrymen, 
and its adoption of the College label 
is indicative of the firm’s progressive 
approach to customer problems. 

“We used the College trademark 
because most of our information on 
formulation of our feeds came from 
college experiment stations in the 
South, particularly Florida,” Mr. Jack- 
son said. “We wanted feeds made up 
to meet the specific problems of Flor- 
ida livestock producers and poultry- 
men, and the college research programs 
which we always watched closely pro- 


(Concluded on page 80) 
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Can your feeds offer this? 


New feeds with Terramycin 


at high levels fight 


World’s Largest Producer of Antibiotics 


630 Flushing Ave. 
Brooklyn 6, New York 


eas ° Air Sac Colds, help 
4 e e 

|p build your business 
He saved egg production. Mr. Charles Vehe, Bristol, 

eT S. D., discovered that feed containing Terramycin at 


After losing egg production for several 
weeks every winter due to Chronic Res- 
iratory Disease, Mr. Charles Vehe tried 
aying mash with Terramycin at high 
levels. 
And he reports, ‘Hens are able to 
maintain egg production, maintain body 
weight and keep right on laying all 
through the season. We used Terramycin 
and had no setbacks in egg production.” 


Terramycin 


*at high levels 


Chas. Pfizer & Co., Inc. 


Atlanta 2, Georgia 


1151 Chattahoochee Ave., N. W. 425 N. Michigan Ave. 
Chicago 11, Illinois San Francisco 3, Calif. 


high levels is the easy way to fight respiratory trouble. 


This winter many flocks in your area 
will come down with colds. Setbacks in 
egg production, losses in egg money 
may follow. 


So when cold weather comes, be 
ready to supply your dealers and laying 
mash customers with feeds containing 
Terramycin at high levels to save egg 

roduction. Ask your Pfizer man now 
ia full details on this big new market. 


a 
Vels for ne 
Production » 


1500 16th Street 


Terramycin is the registered Trade Mark of Chas. Pfizer & Co., Inc., for its brand of Oxytetracycline 
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Attorney Long New 
On Honegger Staff 


Appointment of a Kansas City attorney, 
George E. Long, to its staff has been an- 
nounced by Honeggers’ & Co., Inc., Fair- 
bury, Ill. President and Board Chairman 
Sam R. Honegger noted that Mr. Long’s 
background in corporate law qualifies him 
well to serve the Honegger milling and 


hatchery divisions. 

Mr. Long graduated from the State Uni- 
versity of Iowa and was admitted to the 
Iowa and Missouri bars in 1951. In 1953, 
he was accredited for practice before the 
federal bar. 

The new Honegger staff member is a 
World War II army veteran. 

@ CLYDE TAYLOR, Seattle, has organ- 
ized a feed brokerage at 1025 N.W. Mar- 
shall st. 


Coming Events 


New England Feed Men’s Confer- 
ence, University of Maine, Orono 
Aug. 24-25 
Mutual Millers & Feed Dealers Asso- 
ciation, Hotel Jamestown, James- 
American Soybean Association, Ho- 
tel Peabody, Memphis, Tenn. 
Aug. 30-Sept. 1 
Feed Institute, Inc., Savery Hotel, 


Des Monts Sept. 9 
Kentucky Feed Association, Du Pont 
Lodge, Corbin................ Sept. 13-14 


Minnesota Nutrition Short Course, 

University of Minnesota, St. Paul 

Sept. 13-14 

Maryland Poultry Day, University 
of Maryland, College Park 

Sept. 15 


National Mineral Feed Association, 
Bismarck Hotel, Chicago 
Sept. 16-17 


Grain & Feed Dealers National As- 
sociation, Netherland-Plaza Ho- 
tel, Cincinnati................ Sept. 19-21 


Ohio Grain & Feed Dealers Asso- 
ciation, Netherland-Plaza Hotel, 
Sept. 19-21 


Arkansas Formula Feed Conference, 
University of Arkansas, Fayette- 
ville Sept. 23-24 


Kentucky Animal Nutrition Confer- 
ence, Guignol Theatre, University 
of Kentucky, Lexington 

Sept. 30-Oct. 1 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C..........Oct. 12-14 


Texas Formula Feed Conference, 
Texas A & M College, College 
Station Oct. 14-15 


California Animal Industry Confer- 
ence, Governor's Hall, Sacramen- 
to Oct. 21-22 


Michigan Feed Conference, Kellogg 
Center, Michigan State College, 
East Oct. 21-22 


Vermont Feed Dealers & Manufac- 
turers Association, University of 
Vermont, Burlington........... Oct. 23 


Missouri Formula Feed Conference, 
University of Missouri, Columbia 
Oct. 28-29 
Illinois Feed Association, Armory, 
Springfield 
Cornell Nutrition Conference, Stat- 
ler Hotel, Buffalo............... Nov. 4-5 


Oklahoma Formula Feed Confer- 
ence, Oklahoma A & M College, 


Florida Nutrition Conference, Uni- 
versity of Florida, Gainesville 
Nov. 11-12 


Midwest Feed Production School, 
Hotel President, Kansas City 
Nov. 15-17 


Western Grain & Feed Association, 
Fort Des Moines Hotel, Des 
Nov. 22-23 


1955 
Kansas Formula Feed Conference, 
Kansas State College, Manhattan 
Jan. 10-11 


Indiana Grain & Feed Dealers As- 
sociation, Claypool Hotel, Indian- 
apolis Jan. 23-25 

Distillers Feed Research Council, 
Sheraton-Gibson Hotel, Cincin- 
nati March 3 


National Feed Industry Show, Mu- 
nicipal Auditorium, Kansas City 
March 14-16 


Midwest Feed Manufacturers Asso- 
ciation, Hotel President, Kansas 
City March 14-16 

American Feed Manufacturers As- 
sociation, Morrison Hotel, Chica- 
go May 25-27 

Central Retail Feed Association, 
Hotel Schroeder, Milwaukee 

June 6-7 

Indiana Grain & Feed Dealers Asso- 
ciation, French Lick Springs Ho- 
bel, Preach June 6-7 


Georgia Feed & Poultry Conference, 
Dinkler Plaza Hotel, Atlanta 
June 19-21 
Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 
June 27-28 
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Elsie Helper 


CHARLES LIVINGSTON 


Charles Livingston has joined the Borden 
Co., New York City, to set up the firm’s 
proposed new fermentation unit at Elgin, 
Ill., Borden officials have revealed. Plans 
are underway to expand research at Elgin 
in the field of fermentation products. 


The new appointee is a Rutgers Univer- 
sity graduate and a former research scientist 
with the Rockefeller Institute for Medical 
Research. He worked on projects involving 
mastitis and other livestock problems and 
ailments while with Rockefeller. 


Earlier, Mr. Livingston served with E. R. 
Squibb & Sons, New York City, and Vita- 
min Corporation of America, New York 
City. He also has been active in South 
America and Europe as a consultant on fer- 
mentation topics. 


Four Central Soya 
Nominees Revealed 


Appointments affecting four managers 
have been announced by McMillen Feed 
Mills and Central Soya Co., Inc., both of 
Fort Wayne, Ind. Affected are Wayne S. 
Zerkel, Robert W. Fay, Wendell Mann, 
and George R. Walter. 

Mr. Zerkel has managed the companies’ 
Memphis, Tenn., plant for seven years. His 
new assignment is as production engineer, 
a post which carries with it responsibility 
for production operations company-wide. 


Mr. Fay has been named manager of the 
firms’ new plant at Chattanooga, Tenn. He 
previously served as manager of their Mari- 
on, Ohio, plant and as solvent extraction 
superintendent at Decatur, Ind. 


Taking over the Marion managership is 
Mr. Mann, who has served also at Gibson 
City, Ill., and at Decatur. George Walter 
succeeds Mr. Zerkel as manager at Mem- 
phis. He previously served as assistant to 
the manager at Decatur. 


THE FEED BAG— August, 1954 


i 
i 
j 


‘You're invi 


LOOK AT THESE 
POULTRY-RAISER INCENTIVES! 


(exactly as presented in national 
advertising now appearing) 


— you'll win THREE WAYS 


(Not a contest, everyone wins!) 


1. EXTRA EGGS from every bag. 
Each bag of Swift’s Calogen 
Egg-Laying Feed can easily ac- 
count for 2 to 4 dozen extra eggs. 
‘© Prove it for yourself! 


2. New, Record-High Feed 
Savings. Calogen can easily 
save you 1,000 pounds to 
three tons of feed per year, 
depending on size of flock. 
Prove it for yourself! 


Women's Elgin watch = 3, Beautiful, Desirable Gifts from 
Swift. You keep a very simple 
daily egg-and-feed record 
(we supply). At the end of 
FOUR MONTHS of egg pro- 
duction, you turn in a sum- 
mary sheet. You will receive 
your choice of fine quality 
gifts like these illustrated— 
values from $10 to $50—as 
earned by flock size and feed 
purchased. Choose from the 
*“Pace-Setter Flock’’ Prize 
Booklet. These gifts you earn 
by proving how you save feed 
dollars with Calogen! 


REGISTER NOW with your Swift’s 
Feed Dealer—or mail coupon 


CALOGEN is Swift’s trademark for Swift’s 


special blend of fats and associated trace nutrients. 
Its unusual qualities come from Swift’s specialized 
research backed by 68 years of experience in this 
kind of processing. 
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.»efhe New Energy Ingredient 
in Swift’s Egg-Laying Feeds 


Calogen breaks the biggest and most welcome news in 
poultry feeding today! Swift & Company tests indicate that 
every flock owner can now save important feed money. 

We are so confident about Calogen that we are asking 
10,000 owners of laying flocks to prove this new feed-saving 
power ingredient for themselves. This is your opportunity 
to WIN NEW POULTRY FEED CUSTOMERS by 
registering them as Swift’s ““PACE-SETTER FLOCKS.” 

The Swift’s Calogen “PACE-SETTER FLOCK” pro- 
gram is the greatest, most complete, easiest to use that you 
have ever seen. Costs nothing for flock owners to register 
...they can’t lose...everyone wins...ESPECIALLY 
YOU! 

Colorful, large-space advertising on this program is now 
appearing in these leading farm and poultry papers: 


American Poultry Journal Poultry Tribune 


Prairie Farmer Progressive Farmer 

Wallaces Farmer Farm & Ranch 

The Farmer Weekly Star Farmer 
Wisconsin Agriculturist Pacific Northwest Farm Quad 
Nebraska Farmer California Farmer 


Western Farm Life 


—A total of 5,157,956 farm coverage, including your 
poultry raisers! 


THIS GREAT FEED TONNAGE BOOSTER is yours if you 
sell Swift’s Egg-Laying Feeds...or if you use Swift’s 
Layer Feed Concentrates. 

_ If you don’t—now is the time to take the big step up 
to new, high feed tonnage with Calogen! 


BE PREPARED io sign up new poultry raiser customers 
when they come in your store. Write, or wire, today 
for complete dealer portfolio on 
Swift’s Calogen ““PACE-SETTER 
FLOCK” program! 


SWIFT & COMPANY 
Feed Department 
Chicago 9, Illinois 


Feed Customers with \ 
| 
& 
Toastmaster Toaster Clock Radio (Westinghouse): 
: 
=<) 
Q 9 
ferns 
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All burlap 


There are various grades of burlap and, of course, 
variations within those grades. 


But, when you buy burlap bags, there’s a sure way to 
get the quality of burlap you pay for: Rely on Bemis.* 


You can always look to Bemis for the best in burlap! 


*Producers and users alike accept Bemis’ grading of 
Indian burlap as the standard for the industry. 


~ Bemis 


General Offices —St. Louis 2, Mo. 
Sales Offices in Principal Cities 
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Feeding Knowledge Grows 


Here’s a Review of Recent Research 


@ Rapid strides in better feeding of 
farm animals are establishing record 
production of milk, meat, and eggs. 
The expanding supplies of these re- 
frigerator foods permits an ever-in- 
creasing standard of living for Ameri- 
ca’s growing population. A thriving 
livestock industry is insurance for to- 
morrow’s meals by condensing and 
converting the produce of the land 


into compact, palatable health giving 
foods. 


The growing acceptance of manu- 
factured feeds parallels the rising pop- 
ulation and upgrading of our national 
diet. Mixed feeds and supplements 
bridge the gap between what is 
known and what is used in bringing 
the latest findings of research to the 
farm. As new nutrients and growth 
promotants are discovered the feed 
industry provides a practical vehicle 
for quick and widespread application 
of these findings. In addition, feed is 
serving also as a vehicle for mass medi- 
cation to reduce the high toll exacted 
by disease from morbidity and mor- 
tality in our farm livestock and poul- 
try. 

In the spring of 1950, a significant 
milestone was reached in better feed- 
ing practices of farm animals and poul- 
try when what was then called animal 
protein factor (APF) was shown to 
posses antibiotic activity. With the 
speed of wildfire, this discovery was 
applied to the starting rations for 
chicks, turkeys, and pigs throughout 
the nation. Later experiments showed 
increased returns from the inclusion of 
antibiotics in growing rations for tur- 
keys and swine. In young calves, anti- 
biotics produced a favorable response, 
particularly in the control of scours 
and digestive upsets. 


During early experiences with anti- 
biotics in the feed for farm animals 
speculations varied widely as to their 
mode of action. More recently, the 
nutritionists have discovered that en- 
vironment wields a dramatic effect up- 
on the response from antibiotic feed- 
ing. Pigs or chicks grown in a relative- 
ly “clean” environment do not respond 
to antibiotics as much as similar ani- 
mals reared in “used” buildings or en- 
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By DR. E. |. ROBERTSON 
John W. Eshelman & Sons 


vironment. 

That the major effect of fed anti- 
biotics is on the intestinal flora was 
clinched by experiments showing that 
young chicks and poults in a sterile 
environment grew as well without an- 
tibiotics as when these “internal” po- 
licemen were included in their diet. 
Parallel experiments in a natural en- 
vironment showed the usual 10 to 20 
per cent increase in growth with anti- 
biotics in the feed. 

Internal sanitation now appears to be 
equally as important as outward sani- 
tation. Small levels of penicillin, Au- 
reomycin, Terramycin, Bacitracin, or 
mixtures of these internal antiseptics 
have increased growth rate in young 
chicks, poults, and pigs from 10 to 25 
per cent. Not only has growth rate 
been improved but the conversion of 
feed into meat is more efficient causing 
an increase in productive efficiency of 
10 to 20 per cent at an added feed 
cost of one to three per cent. 

If the growth of chicks, poults, or 
pigs is considered normal when no 
outward signs of disease are visible and 
the inclusion of antibiotics in the feed 
increases growth 10 to 15 per cent, 
what is the proper term for the higher 
growth rate? It appears that what was 
considered normal growth in the past 
has been achieved with a mild degree 
of hinderance or interference from un- 
desirable intestinal organisms. When 
antibiotics are used to improve inter- 
nal sanitation the inherent growth po- 
tential of the animal permits it to grow 
more rapidly. These studies suggest 
that the difference between “disease” 
and “health” is a matter of degree in- 


Nutrition Know-How 

. . has been greatly increased in 
the past several years, the Eshelman 
research director stressed when he 
spoke before the summer meeting of 
the Alabama Feed association. 

This is the complete text of his 
address, a talk which reviews much 
recent nutritional work. 


DR. E. |. ROBERTSON 


fluenced largely by the number of 
interfering organisms. 

If a low level of antibiotic intake is 
sufficient to provide the necessary in- 
ternal sanitation with a low “disease 
level” in the environment, then a 
greater concentration of the offending 
organisms indicates a concentration of 
internal sanitation. The logic of this 
approach led inevitably to high anti- 
biotic feed on the premise that a large 
squad of “internal policemen” would 
be more effective than a small squad 
in combating intestinal “gangsters.” 
Furthermore, if there are invading or- 
ganisms such as in disease, then a 
high level of antibiotics in the feed 
provides one means of increasing the 
antibiotic level in the blood stream. 
The favorable results from high level 
antibiotic feeding during outbreaks of 
respiratory disorders indicate the value 
of this approach. 

When a flock of broilers is consum- 
ing 10 bags of feed a day and their 
appetites drop to nine bags the fol- 
lowing day, it is obvious that the 
flock had only 90 per cent of the 
nutrients consumed the previous day. 
Rather than each bird being 10 per 
cent low on intake, it is probable that 
the majority of the birds had normal 
intake but a part of the flock ate con- 
siderably less than the usual amount. 

Such losses of appetite may come 
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from disease, vaccination, moving the flock, 
or other “stress” factors. With reduced feed 
intake an increased vitamin fortification is 
indicated if the vigor of the flock is to be 
maintained. Furthermore, if invading or- 
ganisms produced the stress condition a con- 
centration of antibiotics may be helpful in 
regaining internal sanitation. 

Combining a high level of antibiotics with 
a get-well-quick concentration of vitamins 
has been defined as “curative nutrition” for 
maintaining natural vigor during periods of 
stress. Usually a three to. five-day period of 
“curative nutrition” will stimulate appetites 
in broilers and layers and clear up diarrhea 
and scours in calves and pigs. This method 
of counteracting the causes that lower na- 
tural vigor is also helpful following vaccina- 
tion. The stress factors then may not pro- 
vide the opening wedge for secondary in- 
vaders. 

The period of stress for young pigs oc- 
curs during early life when the inherent 
growth rate of the pig creates an appetite 
beyond the milk supply of the sow. While 
sufficent milk may be produced to meet the 
pig's need up to three weeks of age, sup- 
plementary feeding appears the most prac- 
tical way of getting pigs off to a fast start. 

This has lead to the development of pig 
starter pellets containing sugar, a high level 
of oat groats, and high vitamin and anti- 
biotic fortification so palatable that pigs 
will eat them at an early age. Early pellet 
feeding under pig brooders has greatly re- 
duced mortality in little pigs and permits 
earlier weaning an many pigs now reach 
50 pounds in weight before eight weeks of 
age. 

The development of pig stafter pellets 
and their widespread acceptance indicates 
the need for supplementing rather than re- 
placing the sow during the lactation period. 
No substitute has yet been found to equal 
colostrum. The practice of keeping pigs with 
the sow by providing pig brooders, the use 
of farrowing crates, and supplemental pellet 
feeding largely eliminates the hazard to 
which pigs formerly were subjected. Earlier 
weaning prevents much of the weight loss 
of the sow, permitting her to be re-bred or 
marketed sooner. 

Young calves now get a better start in 
life than when only unlimited milk feeding 
was practiced. Calves can be reared on 50 
pounds of market milk followed by a milk 
replaced at about one-half the cost of milk 
feeding to weaning age. Dairymen follow- 
ing this practice are able to market as much 
as two cans of milk that formerly was used 
to rear calves. In areas and during seasons 
when there is a demand for market milk 
economy is in favor of milk replacer. When 
convenience and the health of the calf is 
considered, milk replacers are largely re- 
placing milk for growing young calves. 


Milk replacers are fortified with vitamin 
A, contain fairly high levels of antibiotics 
and with control feeding the problem of 
scours in young calves is reduced, permit- 
ting more uniform growth and earlier 
weaning. 

Maintaining productive health is the big- 
gest problem facing the poultryman today. 
To offset the constant exposure and prob- 
able loss from coccidiosis, many broiler 
growers apply preventive medication where- 
by an anticoccidial drug is fed continuously. 
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Ground has been broken at the southwest 
Chicago plant of Prater Pulverizer Co., for 
an addition which will increase the firm’s 
floor space by 50 per cent, according to 
President George F. Thomas. Included in 
the additional space will be provisions for 
expanded experimental and research devel- 
opment laboratories. 

This photo was taken at the ground- 
breaking scene. Wielding the shovel is 
Treasurer R. Helgevold. Others, from left, 
are Superintendent F. Jennings, President 
Thomas, Industrial Sales Manager Paul Mc- 


This approach is coccidiosis insurance. 
There is no guarantee that the disease will 
not hit the flock but it does insure that the 
losses will not be great. 

Furthermore, losses from coccidiosis do 
not get out of hand before additional medi- 
cation can be provided. A similar approach 
is becoming popular in growing turkeys by 
providing a drug for the prevention of 
blackhead, continuing medication as long 
as protection is required. For cattle affected 
with ketosis, feeds are now available con- 
taining sodium propionate to aid in recovery 
from this common malady. 

With the advent of mechanical feeders 
and the growing practice of using manufac- 
tured feed as a carrier for preventive medi- 
cation and antibiotic feeding, many produc- 
ers are finding favor with complete rations 
for growing pullets and layers. Such feeding 
program permits the caretaker to devote 
greater emphasis to total feed intake by the 
use of pellets or crumbles. Furthermore, 
complete feeds permit better control of mass 
medication. 

Other developments have shown the value 
of supplying vitamin A for beef cattle, the 
use of non-protein nitrogen for ruminant 
feeding, the economic returns from high 
antibiotic feeding, and the reduced hazard 
by fortifying rations with trace elements 
and antioxidants. All these findings of re- 
search aid the producer in more efficient 
conversion of feed into milk, meat, and eggs. 


Kamy, Elmer Hase of the sales department, 
Chief Engineer J. Kotilinek, Milling Sales 
Manager William Earl, and Purchasing 
Agent H. Petrie. 


Bemis Host to Two 
College Teachers 


A professor from Grinnell College in 
Iowa and another from Emmanuel Mission- 
ary College in Michigan will study the op- 
eration of Bemis Bro. Bag Co., St. Louis, 
under the firm’s sponsorship. For several 
years, Bemis has cooperated in a program 
sponsored by the Foundation for Economic 
Education, which arranges for college facul- 
ty members to observe first-hand the work- 
ings of free enterprise. 

Rogers Briggs of Grinnell and Dr. W. 
M. Schneider of Emmanuel will spend six 
weeks with Bemis personnel. Bemis will 
underwrite their transportation and living 
exepnses. 


lowa Feed Men Are 
Guests of Murphy 


North central Iowa feed mixers and re- 
tailers met in mid-July at Spencer to take 
part in a meeting arranged by Murphy 
Products Co., Burlington, Wis. Presiding 
was N. C. Stockholm of Fort Dodge, an 
Iowa division sales manager for Murphy. 

Speakers included Vice President Leo 
Warren, Technical Director Eugene H. 
Spitzer, and Regional Manager R. M. Shel- 
don of Sioux City. Site of the meeting was 
the Tangney hotel. 


@ MILFORD MILLS, INC., Milford, IIl., 
has purchased a new Blue Streak mill. 


@ ROCKFORD GRAIN GROWERS, 
INC., Freeman, Wash., has completed its 
new 112,000-bushel elevator. 
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It’s palatable—it’s slightly laxative—and it conditions. That 
about sums up the score of reasons why dealers everywhere 
point to linseed meal—especially the premium Minnesota 
36%—as a powerfully important protein supplement. 


Lots of it is sold straight—right in the bag. Lots more is 
mixed in the dealer’s own brand of feed. But either way, 
your customers will get two pounds more protein in every 
sack, a choice of meal or pellets and product uniformity— 
whenever you recommend Minnesota 36% Linseed Oil Meal. 


Order a Supply of the New Linseed 
Meal Folders— 


“FEEDING WITH MINNESOTA” 


THERE’S A QUALITY DIFFERENCE! 
THE FEED BAG— August, 1954 
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Why this New 
CPM Century “75” 


Gives You So Much More 


—Yet Costs You Less 
than the Earliest Model ! 


With most everything you need costing so much more today, 
it’s good news to know you can buy a new California Pellet 
Mill for just about the same as you would have paid for the 
1931 model...and based on the capacity output, for only 
a fraction of the cost of the older machine! 


A look at the old and the new gives ample evidence of 
the many design and engineering advances that have led 
to almost universal acceptance of this exceptional equip- 
ment. With the econemies of increased production offsetting 
rising costs, CPM Pellet Mills are more than ever “the 
best equipment buy in the feed plant.” 


Although: the first California Pellet Mill is still in oper- 
ation, many of these “old-timers” have been replaced by 
newer CPM models that reflect a host of improvements 
in efficiency, economy—in overall pelleting performance. 
Chances are that by replacing your old pellet mill now, 
you can more than double your present capacity, at a cost 
per ton of pellets so low it will amaze you! Let us give 
you all the facts. Write for complete information, or call 
your nearest CPM representative. 


today than afl Other combined ! 


CALIFORNIA — 
PELLET MILLS 
CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Francisco 3, California © 1114 E. Wabash Ave., Crawfordsville, Indiana © 1728 Grand Avenve, Kansas City 8, Missouri 


ATLANTA BUFFALO DENVER FORT WORTH 
MINNEAPOLIS OMAHA SEATTLE ST. LOUIS 
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Major Trends in Cow Population in Massa- 
chusetts, by David Rosman and Ruth E. 
Sherburne, Massachusetts Agricultural Ex- 
periment Station, Amherst, free. 

This is an illustrated 40-page bulletin 
which traces the comparative bovine popu- 
lations in Massachusetts in 1925 and 1952. 
Included are data on dairy cow numbers, 
distribution of calves by counties, and spe- 
cialized information on the dairying picture 
in a number of leading dairy counties in 
the Bay state. Northeastern feed men should 
find this publication interesting and valuable. 

Papers and Feeders Versus Feeders Alone 
for Starting Chicks, by Rollin H. Thayer 
and Associates, Oklahoma Agricultural Ex- 
periment Station, Stillwater, free. 

A trifle on the brief side, this new bulletin 
reports on the merits of using newspapers 
and egg flats in the feeding program of day- 
old chicks. Three feeding trials utilizing 
more than 3,100 baby chicks are reported 
upon. 

A conclusion was this: “The use of feed- 
ers instead of paper and egg flats not only 
reduced the labor required in starting chicks, 
but also eliminated an unnecessary waste of 
feed.” Nor, the report points out, did chicks 
on paper learn to eat any faster than did 
the young birds which ate from feeders. 

“In general,” Prof. Thayer and his team- 
mates stated, “results showed that the use 
of paper at the first feeding is of no real 
benefit.” 

Drying and Storing Sorghum Grain, by 
J. W. Sorenson Jr. and Associates, Texas 
Agricultural Experiment Station, College 
Station, free. 

This is a 15-page mimeographed progress 
report on storage of sorghum on farms in 
southern Texas. It describes work conduct- 
ed at Beeville since 1949 to determine the 
feasibility of on-farm storage for sorghums. 
Several methods of drying are cited and the 
advantages and disadvantages of each dis- 


cussed. 


Grass Silage — a Reappraisal, by J. G. 
Archibald and Associates, Massachusetts 
Agricultural Experiment Station, Amherst, 
free. 

Twenty-four pages of valuable informa- 
tion for northeastern feed merchants make 
up this fine new bulletin from Amherst. 
There are many tips for the accurate idnti- 
fication of silage quality and important data 
on the efficent storage of silage in various 
types of facilities. 

Soybean Storage in Arkansas, by W. R. 
Morrison and C. R. Moore, Arkansas Agri- 
cultural Experiment Station, Fayetteville, 
free. 

Problems of soya storage in Arkansas are 
relatively similar to those in neighboring 
states. The crop has become increasingly 
popular in the state in recent years, with 
nearly 14 million bushels produced in 1952 
— up from less than a million bushels in 
1940. 

Although soybeans are mainly grown as 
a cash crop, they will profit farmers more if 
they can be stored until the initial harvest- 
time market glut is over, the writers con- 
clude. Problems of shipping and storage 
difficulties are well handled by Mr. Morrison 
and his associate. 
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Current 


Reading 


Reviewed by The Feed Bag Staff 


Soil Conservation Pays Off, by E. L. Sauer 
and H. C. M. Case, Illinois Agricultural 
Experiment Station, Urbana, free. 

Convincing proof of the value of soil 
conservation work is presented in this new 
bulletin from Urbana. “Better earnings,” 
the authors report, “are the measurable re- 
sult of better soil conservation and fertility 
improvement practices on Illinois farms 
and of the generally improved management 
that goes along with these practices.” 

Feed men who are having trouble educat- 
ing their customers in the need for soil 
conservation ought to write for this booklet. 
It will give them convincing ammunition. 

* 


Costs and Returns to Commercial Egg Pro- 
ducers, by J. H. Blackstone and H. A. 
Henderson, Alabama Agricultural Experi- 
ment Station, Auburn, free. 

What it costs to set up and operate a 
profitable commercial egg production busi- 
ness is described in this new southern bullet- 
in. Feed, housing, and marketing costs are 
discussed and the bulletin is well written. 

* 


Protect Your Stored Grain From Insects, 
by H, B. Petty and Stevenson Moore, IIli- 
nois Agricultural Experiment Station, Ur- 
bana, free. 

If you're selling fumigants and insecticides 
or any other products which play roles in 
the control of insects in stored grain, you'll 
want to read this brand-new four-page 
leaflet. Prepared primarily for distribution 
to Illinois farmers, it is lucid, concise, and 
easy to understand. Your customers prob- 
ably could learn a Jot from it. 


Preliminary Report on Transmission of an 
Agent Producing an Arthritis in Chickens, 
by F. K. Wills, Texas Agricultural Experi- 
ment Station, College Station, free. 

Another in the series of excellently-pre- 
pared mimeographed progress reports from 
Texas Aggies, this paper by Mr. Wills dis- 
cusses a highly important subject. The en- 
tire experimental procedure and the results 
to date should interest every feed man who 
wants to keep up-to-date on matters affect- 
ing his customers and his business. 

x 


Livestock Production, by Walter H. Peters 
and Robert H. Grummer, McGraw-Hill 
Book Co., New York City, $6. 

Your local bookseller.can order this sec- 
ond edition of McGraw-Hill’s livestock pro- 
duction volume. Again, as in the first edi- 
tion, Authors Peters and Grummer (of the 
University of Wisconsin) have done a 
highly commendable job. In fact, the entire 
McGraw-Hill agricultural series is tightly- 
edited and evidences a keen practical knowl- 
edge of what farmers — and those who 
serve them — want to know. 

Adaptation of various livestock operations 
to local conditions plays a key subject role 
in this new edition. Also discussed capably 
are breeding, selection, management, and 
disease control. 


Official Reports, no charge. Write agencies 
directly: 

Colorado—commercial feed and fertilizer 
analysis reports for 1953. State Department 
of Agriculture, 3130 Zuni st., Denver. 

Connecticut — inspection of commercial 
feeding stuffs for 1953. Connecticut Agri- 
cultural Experiment Station, New Haven. 


Delaware— Quarterly bulletin of the state 
board of agriculture presenting feed and 
seed report. Board of Agriculture, The 
Green, Dover. 

Kentucky — commercial feeds analyzed 
for fourth quarter of 1953. Kentucky Agri- 
cultural Experiment Station, Lexington. 

Kentucky — commercial fertilizers ana- 
lyzed in second half of 1953. Kentucky Ag- 
ricultural Experiment Station, Lexington. 


Michigan — Annual report of the secre- 
tary, Michigan state board of agriculture. 
Michigan State College, East Lansing. 


Minnesota — 34th annual feed bulletin, 
for 1953. Section of Feed & Fertilizer Con- 
trol, St. Paul. 


Wisconsin Testing 


Pelleting of Hay 


Hay pellets are undergoing thorough test- 
ing at the University of Wisconsin in an 
effort to establish conclusively their merits. 
The Badger statg authorities recognize that 
the pellets have advantages, including com- 
pactness, but also stress that they also pre- 
sent major problems. 

Lack of a commercially-available pelleting 
machine is one problem, according to H. D. 
Bruhn of the university. He is using a sta- 
tionary hydraulic press in his experimental 
work. 

Production of milk by cows fed pellets 
made from ground hay has plummeted 
downward, according to Mr. Bruhn. He and 
his associates reasoned that the product 
probably moved too quickly through the 
cows’ stomachs for it to accomplish much 
that was worthwhile nutritionally. 

But the work continues and the University 
of Wisconsin promises regular progress re- 
ports on its pelleted hay program. 


Hurley Is Burrows 
Choice for lowa 


Eldon C. Hurley has been named to the 
field sales staff of Burrows Equipment Co., 
Evanston, Ill., President Parke W. Burrows 
has announced. Mr. Hurley has been active 
in the grain industry in Iowa for the past 
11 years. 

He will cover the entire Hawkeye state 
for Burrows and will make his headquarters 
at Hornick, Iowa, Mr. Burrows disclosed. 
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The Superior STABLE 


Procaine Penicillin Feed Supplemeni 


With Merck PRo-PEN you can be sure that the extraordinary growth-promoting 
power of procaine penicillin is “in the bag” when it is opened by the fee:er. 


PRO-PEN, a special form of penicillin developed by Merck for feed u:*, has 
been proved in extensive tests' to possess superior stability in commercia! ‘eeds. 


These tests covered all crucial factors—high storage temperatures, high mois- 
ture, pelleting. Reprints of the report are available on request. 


Procaine penicillin is the acknowledged, outstanding growth stimula ‘t for 
chickens and turkeys. For swine also, it is one of the antibiotics of cho -¢ for 
promoting growth, enhancing feed efficiency, and reducing the number of -unts. 


You can get all these advantages plus outstanding stability in PRo-Pr. In- 
cluded in your formulas, PRo-PEN helps your customers make bigger pro.its— 
builds loyalty to your brand. 
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Each pound contains 4 grams of procaine peni- 
cillin in oyster-shell meal. 


PRO-PEN 


with B,, "2:3" 


Each pound contains 2 grams of procaine peni- 
cillin in oyster-shell meal and is equivalent to 
the activity of 3 milligrams of vitamin B12. 


PRO-PEN brings you other big benefits: 


1. IT’S ECONOMICAL—effective amounts can be included for less than two 
cents per bag. 


2. IT’S EASY TO HANDLE—carrier facilitates accurate and uniform mixing. 


3. 1T HAS HIGH CONSUMER ACCEPTANCE- big, full-page color ads the 
year ’round in leading poultry journals drive home the superiority of PRO-PEN. 


1. Hollenbeck, C. M., Danner, W. E., and Mahoney, J. F., Poultry Science, 33:425-427, March 1954. 


Research and Production for 


MERCK & CO., INC. 
Better Poultry and Animal Nutrition 


Manufacturing Chemists 


Merck & Co, Ine, RAHWAY. NEW JERSEY 
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grown grains milled and mixed with 
its supplier’s supplements. 
Suburban farmers require special 
services. First of all, convenient loca- 
CLEANING of seed means 
a steady source of income 
for Ravel Bros., Albuquerque, 
N. Mex. Here two employes 
clean seed. 
tions are important since the part-time 
farmer likes to spend as little time in 
traffic as possible. So in addition to its 
downtown store, the Ravel firm has 
established branches on the north, 
east, and south edges of Albuquerque. 
Also, to save some of its customers 1 
tedious trip to the city, the firm is 
opening a branch in Belen, a town 30 
miles south of Albuquerque. 
Ample parking space is important, 


A third prime need of the suburban 
farmer is education. Because he is 
pretty much of a tenderfoot in matters 
agricultural, Ravel Bros. trains its 
sales force to give advice on a variety 
of feeding and farm problems. 

Briefing sessions are held every 
Thursday night for the store staff. 
And such is the progress of agriculture 
these days, no member of the firm 
feels he “knows it all” even yet, the 
Ravels feel sure. 

Ravel Bros. also employs a full-time 
farm advisor who visits customers at 
their homes to help them with their 
livestock and garden problems. 

“We start serving the customer even 
before he has an animal to feed,” ex- 
plained Arthur Ravel, one of the 


Serving One-Acre Farmers 


It’s Profitable for These New Mexicans 


@ By catering to the ever-growing 
number of “one-acre farmers” near 
Albuquerque, N. Mex., Louis and Ar- 
thur Ravel have built their feed busi- 
ness into an operation that employs 
42 persons. 

“We don’t have any large-scale 
farms in this part of the Rio Grande 
valley,” they explained. “So we have 
shaped our services to help the thou- 
sands of suburban folks who just have 
one cow, a few pigs, a couple hundred 
chickens, or one or two riding horses.” 

Though individual sales are relative- 

ly modest (Motto: “No sale is too 
small.”), the total business bulks large 
because: 
HEADQUARTERS of Ravel 
Bros. is the downtown store 
shown in top photo. At bot- 
tom is the new suburban Al- 
buquerque building. 

1) The number of suburban dwell- 
ers is rapidly increasing. 

2) Part-time farmers usually do not 
grow their own grains, thus depending 
on the store for most of their feed. 

3) A heavy traffic of customers 
stimulates sales of related products 
like seeds, fertilizers, medicines, and 
equipment. 

Feed is the mainstay of the business, 
of course. Ravel Bros. stocks a full line 
of Purina products in every available 
quantity. The firm also sells its own 
brand, which is made from locally- 
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too, the Ravels feel. Suburban farmers 
do more “impulse buying” than big- 
time farmers, and they like to swing 
the family car up to the door of the 
store just like they stop at a super 
market. In the spacious Ravel Bros. 
parking lots, one can see everything 
from bicycles and tiny foreign cars to 
station wagons and stake-trucks. 


CUSTOMER PARKIN 
ENTRANCE ON THIRD ST. 


firm’s partners. “When a resident of 
a city apartment acquires five acres on 
the edge of town and decides to buy 
a cow or a couple of chickens, his 
neighbors often steer him to our farm 
advisor. He probably knows other cus- 
tomers who want to sell a heifer calf 
or some extra hens. So he helps the 
tenderfoot get started and we supply 


i 
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SET YOUR TABLE FOR GREATER SALES WITH 
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LUNCHEON SET BAG! 


Here’s a treat that housewives will really ‘‘eat up’’. It’s 
Fulton’s printed cotton Luncheon Set Bag (the pattern 
actually looks woven) which makes an attractive table- 
cloth and four matching napkins. Every housewife wants 
and needs several sets in Fulton’s distinctive pattern— 
a best-seller all over the country. Available in bright Red, 
Green or Blue colors, each set has a retail value of more 
than a dollar. Fulton’s Luncheon Set Bags will increase 
your sales. Contact your nearest Fulton branch immedi- 
ately for further details. 


BAG & COTTON MILLS 


ATLANTA ® DALLAS ® DENVER ® KANSAS CITY * LOS ANGELES 
MINNEAPOLIS NEW ORLEANS NEW YORK ST. LOUIS 
SAVANNAH e PHOENIX ¢ SAN FRANCISCO © WINTER HAVEN 
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SPENCER KELLOGG 
“Specials” 


for the Formula Feed Manufacturer 


Spencer Kellogg special products give you the major 
protein supplements in the exact form in which you 
want them. 


Spencer Kellogg quality controls assure you of uni- 
form, high-quality protein supplements held true to 
analysis by constant laboratory testing. 


@ TOASTED SOYBEAN FLAKES 

@ UNTOASTED SOYBEAN FLAKES 

e@ SPECIAL FINE SOYBEAN OIL MEAL 
@ SOYBEAN OIL MEAL PELLETS 

e@ PEA SIZE SOYBEAN OIL MEAL 

@ LINSEED OIL MEAL PELLETS 

@ PEA SIZE LINSEED OIL MEAL 


SPENCER KELLOGG 
MEAL SALES OFFICES 
ARE LOCATED AT: 


Buffalo CL 5850 
Chicago FR 2-3437 


| SPENCER KELLOGG AND SONS, INC. 
tong 67-950 BUFFALO 5, N.Y. 


Minneapolis AT 0309 
Philadelphia PE 5-8787 


"Buffalo, N.Y. * Bellevue, Ohie « Chicago, Il. Decotur, Minneapolis, Minn. 


Edgewster, N. J. Des Moines, lowa * Long Beach, Calif. 
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him wih advice and feed from then on.” 

Sometimes these new farmers show their 
animals at the state fair and a number of 
them have won ribbons. 

“It makes us proud when these customers 
bring the ribbons into the store to thank 
us,” added Louis Ravel, another partner. 

The Ravel family has been active in 
business ever since 1910 when an older 
brother, Sam, took over a general store in 
Columbus, N. Mex., scene of the famous 
Pancho Villa raid a few years later. Louis 
joined the business in 1911 and Arthur 
started with after-school chores there in 
1913. 

The store had a substantial feed business, 
and it was only natural that Arthur would 
emphasize this trade when he set up a 
branch store at Hachita, N. Mex., in 1927. 
He obtained the Purina franchise there. 

He sold out the Hachita business in May, 
1930, and bought out a feed business in 
Albuquerque a few months later. Four 
years later, the family sold the Columbus 
store. Sam went into the feed business in 
El Paso, Tex., and was there ‘til his death. 
Louis came to Albuquerque. 

The brothers built their present head- 
quarters store in downtown Albuquerque in 
1939. Since then, they have been adding 
branches to keep up with the city’s “atomic 
age” growth. 

At the main store, Ravel Bros. has a 
Clipper cleaner and several corn-cracking 
and grinding machines. Five trucks are 
kept busy picking up supplies and making 
deliveries. 

In addition to the growing number of 
suburban farmers, the increasing agricultural 
know-how and prosperity of the nearby 
Pueblo Indiang also have helped the store’s 
trade. It is not unusual to hear conversations 
in Indian, Spanish, and English at one time 
in a Ravel Bros. store. 

Bringing an increasing number of new 
farmers into contact with a host of new 
products and agricultural techniques is a 
never-ending challenge for the business. 

Education is the answer. With it, Ravel 
Bros. is feeding the growing market of feed- 
buyers around mushrooming Albuquerque, 


N. Mex. 


Talk Milk Replacers’ 
Content, Is Urging 


Feed concerns that do a substantial vol- 
ume in milk replacers which contain a high 
percentage of milk are being of real service 
to the dairy industry, a Minneapolis vitamin 
firm has told its customers. National Vita- 
min Products Co. President Roald Stanch- 
field declared that ““underconsumption, not 
overproduction” is the big problem in the 
dairy field. 

If Americans were using milk at the same 
per capita rate they did in 1945, no dairy 
surplus would exist, Mr. Stanchfield wrote, 
citing the statement of a prominent agricul- 
tural economist. Feed men, Mr. Stanchfield 
said, should point out these significant facts 
concerning milk replacers to farmers who are 
feeding whole milk to their animals. 

@ OXFORD GRAIN CO., Oxford, Neb., 
has erected a new quonset-type storage struc- 
ture. 
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Researchers Promoted 


JAMES A. FRAUTSCHY 


Promotion of Eugene H. Spitzer to re- 
search and technical director has been an- 
nounced by Murphy Products Co., Burling- 
ton, Wis. Mr. Spitzer has been associated 


with the firm for four years and is a gradu- ~ 


ate of the University of Wisconsin. 
In his new capacity, Gene Spitzer will 
supervise laboratory research and technical 


EUGENE H. SPITZER 


production control, as well as the application 
of feed formulas in mixing proce: 

James A. Frautschy, also a “Wisconsin 
graduate, has been elevated to research 
specialist. He joined Murphy two years ago 
and heads chemical analysis and the Murphy 
laboratories. Mr. Frautschy is a former 
county 4-H club leader. 


New ‘Super’ Hay Is 
Tested in Colorado 


The mountain pastures of Colorado soon 
may produce a new “super” hay, Colorado 
A & M College has reported. The hay will 
contain up to 22 per cent protein, prelimin- 
ary reports indicate. 

Extremely high nitrogen fertilization 
makes the nutritious hay possible, according 
to Forrest Willhite, Aggies’ agronomist. Ap- 
plying 480 pounds of nitrogen per acre, 
the A & M experimenters produced up to 
2,400 pounds of crude protein from each 
acre of grass. 


Spartan Career Day 
Attendance Heavy 


The third annual feed and elevator career 
day held at Michigan State College recently 
attracted an excellent attendance, according 
to George Greenleaf, coordinator of feed 
industry training aj East Lansing. A group 
of outstanding Wolverine and out-of-state 
leaders were present to visit with present 
and prospective students. 

Dr. W. N. McMillen of A. E. Staley 
Mfg. Co., Decatur, IIl., was a featured speak- 
er, outlining opportunities for young men 
in the feed industry. Other speakers included 
Michigan Feed & Grain association Presi- 
dent Charles McCalla, Ann Arbor; Charles 
Force, Little Bros., Kalamazoo; Ray Bohn- 


sack, Farm Bureau Services, Lansing; James 
Bliss, Michigan Elevator Exchange, Lansing; 
and Robert McConkey, Durand Milling 
Co., Durand. 

A tour of the campus concluded the one- 
day meeting. Stops were made at the 
school’s new model feed mill, farm crops 
laboratory, and swine barn. Dr. | ay, 
Hoefer guided the tour. 


Poultry Spread TB 
To Swine, Report 


Poultry are mainly responsible for spread- 
ing tuberculosis to swine, reports an exten- 
sion veterinarian at the University of Illinois. 
G, T. Woods reported that 90 per cent of 
swine tuberculosis occurs when pigs have 
been in contact with infected poultry. 


Infected cows and tubercular ‘humans, 
too, can spread T.B. germs to swine, Mr. 
Woods said. In 1953, federal meat inspec- 
tors condemned 10,000 hogs at slaunghter 
time because they were tubercular. 

© FARMERS ELEVATOR CO., Emerald, 
Neb., has installed new York screw con- 
veyors. 
PROGRAMS SET 

Ten top agricultural leaders are featured’ 
on new transcriptions of its popular “Farm-- 
er and the Market Place” radio program.. 
the Chicago Board of Trade has disclosed:. 
The series is released nationally to more- 
than’ 500 radio stations. 
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The most powerful and sales-compelling offer in 

Wayne Feed history... designed to make new Egg Feed 

sales records for Wayne Dealers everywhere and bring 
countless new customers fo their stores. 


‘THIS TIMELY, ACTION-GETTING OFFER IS BEING MADE 

TO MILLIONS OF EGG FEED BUYERS AND PROSPECTS 

--- IN FULL PAGE ADS IN LEADING FARM AND POUL- 

TRY PUBLICATIONS...AS WELL AS IN RADIO, TELEVI- 
SION AND DIRECT MAIL CAMPAIGNS. 


ACT NOW fo channel new sales to your store. Send 
this coupon today! 


: ALLIED MILLS, INC. 
y Fort Wayne 1, Indiana 
é Rush me full information on Wayne ‘Full Egg Basket” Fall Sale 
offers, and how I can tie-in locally to increase my Egg Feed sales. 


COUPON 


MAIL THIS 


(Firm Name) 


(Address) 


E 
- (City) (County) (State) 
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NOW! SAVE MONEY 
FEEDS FLOCK 


During The Big Wayne ‘‘Full Egg Basket”’ 
$3 


NGING FLOCK 
FEEDER. 


FALL SALE! 


Get set for a really profitable fall egg program .. . with 


efficient, labor-saving equipment and powerful, HIGH- 
ENERGY Wayne Egg Feeds .. . available NOW ona 


MONEY-SAVING 
FEED PURCHASE PLAN 


Save money from the very first day you start using Wayne 
High-Energy Egg Feeds! Cut your feed bills. Get “full egg 
baskets’ at lower feed cost while egg prices are at their 
peak. See your Wayne Feed Dealer now for full details. 


A HIGH-ENERGY FEED Ls MEET YOUR NEED 


50 HA 


Value 


on Wayne Purchase Plan. 


teel, 24” high, 50 
age serves 25 hens. 
Easy to ‘adjust, clean and 
move. Saves floor space. 


$300 PLASTIC coatep 
Valu EGG BASKET 


For as Low as 


99: 


on Wayne Purchase Plan. 

Heavy wire with 
thick, tough, plastic 
coating. Will not 
mark eggs. Eg ggs. 
cool quickly. 15 doz. 
capacity. 


a 
8 
# 
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Bas 


A. GET EXTRA EGGS AT LOW FEED COST 
Feed Wayne Egg Mash 50/50 with your home 
grains or scratch feed. Makes low cost eggs. 

B. SAVE TIME, WORK AND FEED 
Feed Wayne Universal Egg for * ‘single-feed- 
convenience*’ No scratch grain is needed. 


C. STEP-UP HATCHABILITY 


EGG Feed Wayne Breeder Mash 30 days before sav: 
? DER ing hatching eggs. Get high hatch,strong chicks. 
Value SCALE-GRA D. MAKE '‘NOON-FEEDING”’ EASY 
For as 


Simply sprinkle Wayne 26% Egg & Breeder 
Pellets on top of regular feed at noon-time. 


E. GIVE YOUR FLOCK A BOOST 


Low as 


.on Wayne — Feed Wayne H-A-D Krums (High Antibiotic Diet) 
Easy-to-read dial shows to pep up lagging appetites when body vigor 
wells and resistance are low. Help birds fight back. 
per dozen. 1s 


also a handy grader. See Your Wayne Feed Dealer . . . Buy now and Save! 


Copyright 1954, Allied Mills, Inc. 

ALLIED MILLS, INC., Builders of TOMORROW'S Feeds... TODAY! 
Executive Offices: Chicago 4, Ill. Service Offices: Fort Wayne 1, Indiana 
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Market Creation 


It Was Accomplished by Texans 


@ Six years ago, J. T. Massey and his 
son Cecil, who own Massey Feed & 
Supply Co., Center, Tex., managed 
to sell their first broiler grower cus- 
tomer. The broiler industry was in its 
infancy in the Center area, which is 
in eastern Texas, then, but this first 
broiler customer indicated to the 
Masseys the tremendous possibilities 
of broiler growing in the county and 
they set about formulating a program 
to develop it — and to develop some 
feed business along with it. 

Today the company is selling poul- 
try feeds to growers who operate 
plants for 600,000 broilers. The com- 
pany’s poultry feed business amounts 
to about 200,000 bags annually, ac- 
cording to Cecil Massey. 

In the company’s trade area there 
are now 3,000 broiler houses, and 
those who have watched the growth 
of the broiler business credit the Mas- 
sey organization with contributing a 
major part of the work that developed 
the industry from one to 3,000 houses 
in six years. 

After determining to go “all-out” 
to promote broiler growing, the com- 
pany formulated a sanitation program, 
combining its own ideas to fit purely 
local conditions and recommendations 
of the feed manufacturer represented 
by the company and state college rec- 
ommendations, and printed up a de- 
tailed list of procedure to assure suc- 
cessful broiler production. 

With this instruction sheet as a 
sort of “business text,” the company 
management began talking up broilers 
among its customers and during visits 
to farmers in outlying communities. It 
worked closely with the agricultural 
agent and the manager of the Center 
Chamber of Commerce. 

With sufficient interest thus created 
to start, the company called a meeting 
at the school-house of one rural com- 
munity which had shown more than 
average interest in the broiler prop- 
osition. 

Cecil Massey and a company serv- 
iceman were present, as was a rep- 
resentative of the feed mill represented 
by the Massey store. They in turn 
told of the profit-possibilities of broil- 
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PEM 
Desause 
Mack af 


BROILER raising in his sec- 
tion of eastern Texas has 
been given a major impetus 
by the promotions of J. T. 
Massey and his son Cecil at 
Center. Cecil Massey is shown 
in bottom photo with a cus- 
tomer. The store is also shown. 


er growing, they passed out the in- 
struction sheet and threw the informal 
meeting open to general discussion. 


Mr. Massey outlined the company’s 
program of financing potential broiler 
men and just how the program would 
work. 

Five men signed up that night to 
grow broilers and all agreed to follow 
the program outlined in the instruction 
sheet. 

Before the company signed a con- 
tract with any prospective broiler 


grower he was required to study the 
outlined sanitation and management 
program and agree to follow it. First 
requirement was complete de-popula- 
tion of the premises of all other poul- 
try and concentration on a single age- 
group of birds. 

The printed program-sheet instruct- 


ed the customer in every detail of pre- 
paring his premises for growing broil- 
ers, in what equipment to install, how 
to guard against diseases, and feeding 
routine. 


The company has three servicemen 
who devote their entire time to the 
company’s broiler customers. Each 
man works out a regular royte for 
each week's trip, and this route pro- 
vides for calling on every customer on 
the same day each week. Thus, cus- 
tomers learn too know when to ex- 
pect the serviceman and they save up 
their questions and comments for his 
regular call. The men work on straight 
salary and make no attempt at selling. 

On a routine call, the serviceman 
mainly checks the customer’s premises 
and flock to make certain that he is 
following the program outlined by the 
company and to check the flock against 
possible infection and disease. 
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THE BORDEN COMPANY 
FEED SUPPLEMENTS DEPARTME! 
350 Madison Avenue 


Increased tonnage results from only one 
thing—customer satisfaction . . . satisfaction 
that comes with improved livability, 
faster growth and better feed efficiency. 


For many years, leading feed man- 
ufacturers all over America have relied on 
Borden’s standarized natural-source* 
supplements to build into their feeds the 
nutritional power that builds business... 
permanent business that means bigger 


tonnage and increased profits. 


Yes, Borden’s Feed Supplements, 
formulation service and ‘‘custom-ized”’ 
advertising materials are the perfect 
combination to open your door to greater 
opportunities . . . through customer 


satisfaction. 


Clip and mail the coupon now for the 


complete story! 


*From milk, fish and fermentation products. 


sax 


—FEED SUPPLEMENTS DEPARTMENT 
350 Madison Avenue, New York 17, N. Y. FEE 
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The customer does not consider this an 
interference in his business but a free serv- 
ice to which he is entitled when he signs 
up with the Massey organization. This serv- 
ice is one of the major arguments used by 
the company tq induce broiler men to sign 
with the company. It is promoted by a 
means of showing prospects that the com- 
pany does a lot more for a customer than 
merely sell him the feeds he needs. 

“We would not attempt to do business 
with broiler growers without supplying this 
personal service to customers,” Mr. Massey 
emphasized. “We want our customers to 
make money and the only way we can be 
sure of that is to furnish competent super- 
visory men to work with customers.” 

In discussing possible broiler-growing with 
farmers who show interest in the business, 
Mr. Massey leans heavily on the help of 
mill and manufacturers’ salesmen to aid him 
in discussing possible broiler-growing with 
the prospect and even in setting up a new 
customer for broiler production. 

“These men not only are good salesmen 
but they are practical poultrymen, too,” Mr. 
Massey pointed out. “We would be passing 
up one of our best sales aids if we failed to 
utilize their services whenever we have the 
opportunity. They were particularly valu- 
able to us in holding the community meet- 
ings and lining up broiler growers in the 
early stages of our campaign.” 

The two Masseys handle most of the 
actual selling, and they talk to prospective 
broiler growers as well. It is not so tech- 
nical today to sell a man on broiler-growing 
as it was six years ago, Cecil Massey stated. 
There is no farmer in the area now who 
does not have a relative, neighbor, or friend 
in the broiler business, and he has discussed 
broilers at length with these acquaintances 
before going to the feed store for further 
discussion. 

The company discourages customers 
against getting into broiler production un- 
less they are completely sold on following 
the routine recommended and using the 
store’s servicemen. 

Obviously the company appeals to all 
poultry and stock-raisers, even though they 
are not in the broiler business; and this 
business has been aided by the broiler spe- 
cialization, in that the company has built 
an area reputation for knowing feeds, poul- 
try, and stock. 

It conducts continuous feeding checks 
right in the store, using caged hens for the 
benefit of egg-producers and pigs for the 
benefit of swine-raisers. Periodically, the 
company feeds out a calf right in the store, 
since stock-raising is a growing industry in 
this county in eastern Texas. 


Koutsky Is Chicago 
Manager for CEA 


Naming of James F. Koutsky to head the 
Chicago office of the commodity exchange 
authority has been announced by the De- 
partment of Agriculture. Mr. Koutsky is a 
veteran of 30 years’ service with USDA and 
previously served as assistant head at Chi- 
cago. 

A native of the Windy city, the new 
office chief studied at Metropolitan Business 
College and Englewood College. 
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More Pigs Per Sow 


Noted in Maryland 


Maryland farmers produced more pigs this 
spring than they did in 1953 from fewer 
sows, the University of Maryland points out 
with pride. With six per cent fewer sows, 
the University of Maryland points out with 
pride. With six per cent fewer sows, the 
state’s farmers produced 1,000 more pigs 
than a year ago. 


Spring, 1954, pig numbers totaled 209,- 
000, with 29,000 sows farrowed during the 
period. Nationally, the spring pig crop was 
up 13 per cent from a year before. 


Europe Poor Market 
For U. S$. Dairymen 


Dairymen in the United States will have 
to fight hard to expand their markets in 
Europe, a University of Wisconsin agricul- 
tural economist believes. Freshly back from 
the continent, Marvin Schaars expressed the 
belief that the best market for American 
dairy products abroad is in powdered milk 


for South America and Asia. 

Prices of imported dairy products from 
America are too high for Europeans, Mr. 
Schaars reported. Too, the continent is up- 
ping its own production on dairy farms, he 


added. 


How They Lay Tells 
Pullets’ Feed Need 


How birds perform in the laying house 
is the crucial test for a pullet-feeding pro- 
gram, according to T. E. Hartung, Colorado 
A & M College poultryman. Full-feeding 
is highly important for pullets, he reported. 

Birds on full feed usually come into pro- 
duction two weeks before restricted birds, 
he claimed. Concluding, Mr. Hartung point- 
ed out that birds which come into produc- 
tion early mean extra income for poultry- 
men through the extra eggs they lay. 

CENTURY OLD 

A Binghamton, N. Y., feed manufacturer, 
Geo. Q. Moon & Co., is celebrating its 
100th annversary this year. The concern 
began grinding feed by water power at 
Port Dickinson, near Binghamton, a cen- 
tury ago. 


The Barnyard Gate 


CARTOON BY BLAKLEY 


, 
aA 


“The straw hat? His constituents gave him that — want him 
to remember whom he represents in Washington!’ 
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you'll 
switch to 


It’s inevitable if you want superior coccidiosis control. Sooner or later 
you'll hear some happy NFZ-user telling about the trouble-free experi- 
ence he’s having with NFZ. 


Service calls are expensive. When your salesmen are out making disease 
“service” calls ... they aren’t selling feed. NFZ can eliminate much of 
this costly “manpower” waste. 


But don’t take our word for it, ask the grower or feed manufacturer 
who uses NFZ. You'll find him enthusiastic. That’s why—in just 12 
moons—over 390 feed manufacturers switched to NFZ. There’s a reason 
...and we'd like to tell you about it. Feed Products Division, Dr. Hess 
& Clark, Inc., Ashland, Ohio. 
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Production Power Laying 


Vitamins Levels Assured by the Merck Laboratories 


With modern, high-efficiency laying rations, hens 
consume less feed per pound of body weight. But 
sustained high egg production calls for high vitamin 
intake. That is why outstanding poultry authorities 
recommend increased vitamin levels in laying rations. 

You can boost the egg production potential of 
your high-efficiency feeds for layers with MERCK 
VITAMIN MIxTuRES. The wide variety of these Mix- 
tures enables you to choose the one best suited for 
a particular formulation. Ratios of ingredients are 
based on scientific recommendations. 

The carrier of the vitamins facilitates uniform 
distribution and precision mixing. 


_ MERCK VITAMIN MIXTURES 
FOR POULTRY AND LIVESTOCK RATIONS 


No. 58A—Vitamin Mixture Merck 


2 grams riboflavin, 4 grams calcium pantothenate, 
6 grams niacin, and 20 grams choline chloride per pound. 


No. 58C—Vitamin Mixture Merck 
2 grams riboflavin, 4 grams calcium pantothenate, 
10 grams niacin, and 109 grams choline chloride per pound. 
No. 84—Vitamin Mixture Merck 
4 grams riboflavin, 8 grams calcium pantothenate, 
and 18 grams niacin per pound. 


No. 92—Vitamin Mixture Merck 


2 grams riboflavin, 4 grams calcium pantothenate, 
9 grams niacin, and 10 grams choline chloride per pound. 
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Research and Production for 
Better Poultry and Animal Health 


MERCK & CO., INC. 


RAHWAY, NEW JERSEY 
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20TH HOLE? 

The golfer was pretty well bent by his 
luncheon cocktails when he angrily ad- 
dressed another man on the links thusly: 

“Sir, I wish you clearly to understand 
that I resent your interference with my 
game. Tilt the green once more and I'll 
smash you over the head with this putter!” 

* * 
SPEAK UP 

We ask a simple question 

One answer only wish: 

Are all fishermen liars? 

Or do only liars fish? 

* 

WOMAN’S HOME COMPANION 

Sorority Housemother: “Miss Jones, are 
you writing that letter to a man?” 

Miss Jones: “It’s to a former roommate 
of mine.” 

Housemother: “Never mind the double- 
talk; answer my question!” 


Who says a quarter isn’t good for any- 
thing any more? It’s one of the world’s most 
efficient beer bottle openers. 

¢ 
WOODEN HORSE? 

The plump woman stepped on the scales, 
not knowing the machine was out of order. 
She popped in a penny but the indicator 
came to a stop at 57 pounds. 

This was too much for a slightly woozy 
onlooker. 

“Holy Nellie!” he breathed in amazement. 
““She’s hollow!” 

* 
GOOD BUY 

The gigolo and his current flame stopped 
in front of the jewelry store window. “What 
a beautiful ring!” the floozie exclaimed. 
“Let’s go buy it!” 

We know the gigolo — that’s what they 
did — right by it. 
* 

The fisherman’s son flunked out of his 
grade-school music class. The only scale he 
knew was the coating on a fish. 

* 


DELAYED ACTION 

Mrs. Upnose and her French poodle 
were striding along as if they owned the 
sidewalk. They stopped beside a distin- 
guished-looking gentleman and joined him 
in window-shopping. 

The man reacted immediately by looking 
with fright at the dog frisking around his 
legs. 

“Don't be frightened,” the society woman 
explained. “He won't bite you.” 

“My good woman,” he replied in sober, 
contemplative tones, “I wasn’t afraid he 
would bite. I noticed him lifting his hind 
leg and was afraid he was going to kick me.” 

* 


MODERN ERA 

The grandson was late in arriving at the 
baseball park, so his grandfather went to 
his seat to wait for him. The young man 
arrived midway in the game. 

“Why so late?” the elder man inquired. 
“It’s the last of the fifth.” 

“That's okay, Grandfather,” the younger 
added, “I trought along another bottle!” 
* 

Then there was the motel owner who 
received this wire: “Kindly hold suitable 
accommodations where I can put up with 
my wife.” 
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Kracked Korn 


Someone once remarked that a customer 
is a friend with money. 
* 

TAKE IT EASY 
A mill equipment salesman, holed up in 
a flea-bitten hotel in a tiny Plains state town, 
wired his office: “Stranded here for a week 
due to blizzard; Wire instructions.” 
The reply came back almost immediately, 
“Start summer vacation at once.” 


BURNT OFFERING 
The new bride (on telephone): “Honey- 
bunch, I'm afraid your dinner will be a 
little burnt tonight.” 
New groom: “Ye gads! That delicatessen 
hasn't got fire insurance!” 
* 
The art of being a lazy driver is conta- 
gious. How come? Well, nowadays most of 
the cars are shiftless. 


REAL 


> 


BLACKSTRAP 
MOLASSES 


(DEHYDRATED) 


There's a big, profit- 
able market for Omalass 


in your area. Omalass is a DRY. 
product that makes it easy for your cus- 
tomers to use molasses for sweetening 
feeds, preserving silage, special condition- 
ing and custom mixing. Ornalass contains 
over 85% cane blackstrap molasses de- 
hydrated — yet is free-flowing, easy to 


handle. 


Continuous advertising in 14 leading farm 
papers is building even greater demand for 
Omalass . Stock Omalass for YOUR custom- 
ers and see how quickly and easily it SELLS 


AND REPEATS! 


SEND FOR COMPLETE DETAILS 


LABORATORIES, INC. 


901 East Euclid Avenue 
Des Moines 13, low 


CONTAINS OVER | 
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ncentrations to 
feed manufacturing 


FLAV-A-DEE A complete vitamin 


concentrate containing a blend of vacuum- 
dried cod liver meal, dried brewers’ yeast, 
a natural riboflavin supplement, D-activated 
animal sterol, cod liver oil, niacin, betaine 
hydrochloride, choline chloride, vitamin B,» 
and antibiotic feed supplement. Guaranteed 
vitamin analysis per pound: 54480 Interna- 
: tional chick units vitamin D;, 60 milligrams 
riboflavin, 4000 milligrams choline, 4000 
milligrams betaine, & 700 milligrams niacin. 


fe EAL A complete vitamin B 
CLO-MEN from a blend of cod 
liver meal, dried brewers’ yeast, a natural 
riboflavin supplement, cod liver oil, niacin, 
betaine hydrochloride, choline chloride, vi- 
tamin B,. and antibiotic feed supplement. 
Guaranteed vitamin analysis per pound: 70 
milligrams riboflavin, 3500 milligrams cho- 
line, 3500 milligrams betaine, and 700 milli- 
grams niacin. 


HIT-VIM A 
ioti . Available in sev 
the exact nutritional 
com! 


requirements of various feeds. 


“Basic Producers” of nutritional 
products from the sea 


SERVES YOU WAYS 


& SUPPLIES you with reliable nutritional products! 


Since we are “basic producers”—not just “blenders or mix- 
ers’”—we control the quality of our products, from raw 
materials—meals and oils, rich in natural vitamins, valu- 
able marine proteins and unidentified factors—through 
every step of manufacture. With our 6 modern processing 
plants, strategically located along the coasts of Maine and 
Nova Scotia—with our scientific control laboratories at 
Myerstown—we can offer you reliable nutritional products 
of various concentrations to fit your particular needs. 


HELPS you produce better-balanced feeds! 


Our nutritionists will be glad to work with you in formu- 
lating well-balanced feeds, making full use of your locally 
available ingredients. We'll review your present formulas 
—or suggest new ones—to help you meet nutritional re- 
quirements most economically. 


SIMPLIFIES your work! 


Whitmoyer products are nutritionally complete in keeping 
with latest scientific knowledge, and you use them at famil- 
iar, easy-to-use levels. This makes it easier to keep your 
feeds nutritionally sound...eliminates much weighing, 
pre-mixing and stocking of many special ingredients. 


Write us your problems. Let us see if we can help you pro- 
duce a better feed—at less cost, and less trouble! 


Products of Scientific Merit 


MYERSTOWN, PENNA. 


MANUFACTURING CHEMISTS 


DISTRIBUTORS: NEW ENGLAND: Grandone, Inc., Needham, Mass. 


CANADA: Whitmoyer Laboratories, Ltd., Yarmouth, Nova Scotia 


JOBBERS OR WAREHOUSES LOCATED AT MANY CONVENIENT POINTS: 


Salisbury, Md. Jackson, Miss. Des Moines, lowa 
Harrisonburg, Va. Rogers, Ark. Evansville, Ind. 
Raleigh, N. C. Fayetteville, Ark. Ft. Wayne, Ind. 
Atlanta, Ga. Lubbock, Texas Botkins, Ohio 
Jacksonville, Fla. Salt Lake City, Utah Minneapolis, Minn. 
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Source Power 


Merchandising Has Mitlion Volts 


@ In any field of endeavor, the enter- 
prise that is built upon an understand- 
ing of basic fundamentals, and a con- 
tinuing appreciation for them, is going 
to be solid from the ground up. 

The football coach who wins the 
most games over the years is the one 
who hammers hardest on fundamentals 
of the game. So it is in business. 


As our various business enterprises 
become prosperous and big, there is a 
danger that the simple reason for our 
own growth and success will become 
lost in our thinking. We are likely to 
stray away from fundamentals, and to 
become overly impressed with our 
success. 

The best antidote to this danger, I 
believe, is to take stock of our think- 
ing, both as individuals and as an in- 
dustry, every now and then. If we find 
we are getting a little off the target, it 
offers a good time to realign our sights 
upon the bull’s eye. 

Poultry is big business — a 4/-bil- 
lion-dollar business. But the whole in- 
dustry still revolves around the same 
old hen that used to mother her brood 
in farm back yards during the days 
when most farmers hatched all their 
own chicks. 

One part of the hen . . . holds the 
key to all the successess and the fail- 
ures, to the profits or the losses, in 
poultry operations. What is more fun- 
damental than to reflect on the fact 
that through the guts of the hen passes 
most of the industry’s effort for profit 
and for usefulness? 


From these organs come the nearly 
two billion chicks that are hatched 
each year in commercial hatcheries 
over the country, and the nearly four 
billion pounds of meat. From these or- 


Hatcherymen Share 


. many of the same problems 
experienced by feed men, the Purina 
vice president emphasized when he 
addressed the 1954 meeting of the 
American Poultry Hatchery federation. 
Mr. Sykes spoke at Cleveland on July 
21. This is a digest of his talk. 
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By J. D. SYKES 


Ralston Purina Co. 


gans has been born a 4V-billion-dol- 
lar industry! 

The hen, of course, is basic to the 
poultry industry. And while we are 
focused upon rock-bottom fundamen- 
tals of the industry, let us consider 
other elements that are just as basic 
and just as important to the business 
success of the hatcheryman, or the 
poultryman, or the feed man. These 
other basic elements are not living and 
breathing things, like the hen. They 
are principles of doing business. 


Nothing is more fundamental to the 
poultry industry than the principle 
that our success in business will even- 
tually be determined by the true serv- 
ice we render to our customers and, 
ultimately, to the consumer public. 


While we speak of the poultry in- 
dustry as being a multi-billion dollar 
a year business, we need to remember 
that all this business centers around the 
local hatcheryman and feed dealer. 
They constitute the service organiza- 
tion of the industry. They are in clos- 
est touch with the producer. They are 
local retail merchants. They may be 
the backbones of their communities — 
or the bottlenecks to progress — de- 
pending largely on how they interpret 
their function and operate their busi- 
ness. 

You hatcherymen and feed dealers 
are in business because of the service 
you are able to give primarily to two 
people, the producer and the consum- 
er. The producer is actually an inter- 
mediary between the hatcheryman and 
the consumer. 

The consumer is the ultimate judge 
and paymaster of the whole industry. 
He has to accept the end products, the 
meat and eggs, in such volume as to 
sustain all segments of the poultry 
industry. His acceptance is based upon 
his satisfaction with these products. He 
will be satisfied with nothing short of 
uniformly high quality. 


33 years ago they told me: 


“YOU HAVE LESS 
THAN A YEAR 
TO LIVE!” 


““MUST HAVE BEEN back in 1919 or ’20. 
Hopeless case of diabetes. No known 
CMe... 


“BUT HERE I AM. They found a treat- 
ment—insulin—in time. Today, nobody 
has to die of diabetes. 


“CANCER, I know, is a tougher problem. 
But the laboratories can lick that one, 
too—with our support. Already, 
they’re curing people who would have 
been done for a few years ago. Last 
year—thanks to $5,000,000 allocated 
by the American Cancer Society from 
our contributions—they found out a 
lot more . . . though there’s still a long 
way to go. 

‘“THEY NEED MONEY, though. $5,000,000 
is still less than 4 cents per American per 
year. Not enough. Not enough to find 
the answer fast enough—230,000 
Americans are going to die of cancer 
this year, they say. ; 

“YM NOT RICH, but I gave ’em $50 last 
year—hope to do better this time. 
After all, where would J be if the 
laboratories working on diabetes, that 
time, hadn’t been given enough 
support—?” 


Cancer 
MAN'S CRUELEST ENEMY 


Strike back—Give 


AMERICAN CANCER SOCIETY 


GENTLEMEN: 
+Please send me free information 
on cancer, 


+Enclosed is my contribution of 
to the cancer crusade. 


Simply address the envelope: CANCER 
c/o Postmaster, Name of Your Town 
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Then the first side of our basic responsi- 
bility in the poultry industry can be de- 
scribed in one word — quality. We as 
hatcherymen should have the goal of quali- 
ty behind every business step we take. 

We must merchandise quality products, 
directly to the producer and thereby in- 
directly to the consumer. The broiler indus- 
try, as an example, has grown out of the 
farm backyard into a 775-million-dollar busi- 
ness because the majority of broiler growers 
have always furnished a product of such 
quality that it is desired by the American 
consumer. 

The responsibility of this quality in the 
end product does not lie entirely with the 
producer. Large hatcheries and breeders 
have been conscious of their responsibilities 
in quality as shown in the work they have 
done and the progress they have made in 
breeding. Through breeding improvements, 
it has been possible to develop strains of 
birds that are quality specialists themselves, 
birds that are hatched for the specific pur- 
pose of growing into quality meat, others 
that are bred for the single purpose of pro- 
ducing large numbers of quality eggs. 

It wasn’t many years ago that nearly all 
poultrymen and farmers hatched their own 
chicks. This was true as recently as 25 years 
ago. But records for 1953 show that nearly 
100 per cent of the poultry raised in this 
country was commercially hatched. 

Confidence in the commercial hatchery 
grew from the quality of the products and 
services it produced. This quality overcame 
the early suspicion that farmers had for 
hatchery chicks. It built the hatchery in- 
dustry. 

To maintain quality, we as an industry 
and as individual businessmen must be at 
the forefront of scientific learning in our 
field. We owe it to our producers and the 
consumers to keep ever on the search for 
new knowledge that will contribute to better 
and more economical eggs and poultry 
meat. 

This quality is as much of a fundamental 
responsibility of the hatcheryman and the 
poultry supplier as it is of the producer. 
This quality holds the key to our profits 
through the acceptance of our end products 
by the consuming public, the paymaster 
of the industry. 

Quality in breeding won't alone insure 
that quality is being achieved in the end 
products. The hatcheryman and the feed 
dealer who merely offer for sale the highest 
possible quality in chicks, poults, or feed, 
are falling short in fulfilling their service 
responsibilities. They cannot fulfill this re- 
sponsibility by regarding their job as fin- 
ished the moment their products are sold 
to the poultryman or farmer. If the pro- 
ducer does not use these products in such a 
way as to get the maximum high quality 
meat and eggs from them that have been 
bred and built into them, then the hatchery- 
man and feed retailer have fallen short in 
discharging their service responsibilities. 

To put it in the businessman’s cold lan- 
guage, the hatcheryman’s service obligation 
to the producer continues until the producer 
has made a profit on the merchandise he 
bought from the hatcheryman. This profit 
will come only if and when the consumer 
accepts and buys the end product, the meat 
or eggs. 

The local hatcheryman is by no means 
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disappearing. In fact, he is the source of a 
certain kind of strength that the poultry in- 
dustry must have. But in my opinion, the 
future of the local hatcheryman lies in his 
his ability and willingness to service his 
customers in his local sales territory. 

Growers and producers are recognizing 
more and more the independent hatchery- 
man’s obligation to service flocks in his sales 
territory. Recently I heard a grower make 
a talk before a large gathering of other 
growers. He told these customers of yours 
and mine that if they were buying feed and 
chicks from a feed dealer and a hatchery- 
man who were not sending a man out to 
service the flock about once a week, then 
they should take their business to someone 
who would. 

I am convinced that this grower was re- 
flecting the feeling of an increasing number 
of producers. 

This concept of the hatcheryman and the 
poultry supplier as to their role in the 
poultry industry is not a lofty or unattain- 
able dream. This type of businessman is 
emerging in the industry all over the coun- 
try. These local businessmen are not only 
the backbones of their communities. They 
are also the clearing houses for information 
on many phases of their producers’ opera- 
tions. 

This modern serviceman of the poultry 
industry keps himself informed on many 
things. He and his outside men are able to 
give timely management tips to their pro- 
ducer customers. He is thoroughly acquaint- 
ed with the money problems and needs of 
his producers. He is in steady contact with 
the local banker, and he acts as a liaison be- 
tween the banker and the producer. 

In this role he has performed an impor- 
tant service in helping to set up feeder 
financing where it should be, in the local 
bank. 

The interest of this modern serviceman 
of the poultry industry doesn’t end when 
his customer has successfully produced the 
consumer products. He is also interested in 
the successful marketing of these products. 
He is diligent and informed in helping ob- 
tain markets for his customers’ quality meat 
and eggs. This help in marketing has taken 
many different forms, according. to the 
needs and circumstances of particular lo- 
calities. 

In some local areas, hatcherymen have 
taken over the marketing of the eggs their 
customers produce, retailing them on routes 
that they themselves have set up. Others 
have been instrumental in obtaining and en- 
larging markets through their promotion of 
fresh egg consumption. I know of one 
hatcheryman who located a processing plant 
right in the midst of his producers. These 
plans have been real services and _ profit- 
makers for all concerned in some communi- 
ties. They might have to be varied to fit 
others. 

The growing number of successful broiler 
auctions exemplifies other ingenious aids 
hatcherymen and feed retailers have given 
to feeders in marketing their end products. 
Strong merchandising can’t help but benefit 
the hatcherymen as well as the producers. 

I will frankly say to you that a source of 
growing concern in the poultry industry 
has been the fundamental approach that 
some hatcherymen are taking in their busi- 
ness. The approach which causes concern is 


this: there are hatcherymen who are more 
price conscious than quality conscious, more 
selling conscious than service conscious. 

The price received will not alone deter- 
mine your profits. Neither will the size of 
your advertising budget, although I don’t 
minimize the importance of advertising. The 
prosperous hatcheryman is the one who has 
built his business on quality and service that 
repeat and multiply customer orders. 

Because of this highly competitive age, 
and this equally competitive business, every- 
one here may be sure of one thing. That 
is this. If the hatchery in your local trade 
area is not now operating on the principles 
of quality, service, and good customer re- 
lations, then there will be such a hatchery 
to move into the area sooner or later. This 
new one will take the business and the 
profits. The other one will fall by the way- 
side. 

All this boils down to one thing. Those 
of us supplying the poultry industry have 
got to merchandise our products. The old- 
style merchandising of selling the farmer 
white-wash for barn paint, then getting away 
before it rains, has passed. 

The merchandising we need is selling by 
demonstrating to the customer how our 
products will lead him to higher profits. 
And if we want repeat business, which is 
the only thing that will keep us in business, 
we will have to make sure, by servicing our 
customers, that they do haye increased prof- 
its from using what we sell them. 

The merchandising we need is selling by 
demonstrating to the customer how our 
products will lead him to higher profits. 

And if we want repeat business, which is 
the only thing that will keep us in business, 
we will have to make sure, by servicing our 
customers, that they do have increased prof- 
its from using what we sell them. 

With this objective in focus as our target, 
the poultry industry will most assuredly con- 
tinue to be one of the bulwarks of our 
nation’s economy and a principal source of 
food for our people. With this target in 
front of our sights, the industry will con- 
tinue to grow, to be profitable, and to con- 
tribute materially to the health of a well-fed 
America. 


Brinker Promotion 
Effective Aug. | 


Retirement of a prominent figure in the 
distillers grains industry has been announced 
by National Distillers Products Corp., New 
York City. Charles P. Burr, widely-known 
head of the firm’s grain products division, 
retired Aug. 1. 

Appointment to succeed Mr. Burr is 
George M. Brinker of Columbus, Ohio. Mr. 
Brinker has served for several years as 
grain products division sales supervisor. He 
will headquarter at 99 Park av. in New 
York. 

BOWMAN DISTRIBUTOR 

Durgin & Co., Inc., Wakefield, Mass., has 
been named to distribute its products in 
New England, Bowman Feed Products, Inc., 
Holland, Mich., has announced. Vice Presi- 
dent Kenneth M. Walters of Bowman an- 
nounced the appointment. 
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Imagination at work 


Because your Multiwall Bag is specially made to your 
order, imaginative planning plays a big part in how 
much packaging efficiency you get per dollar. You will 
find, as have many of America’s leading shippers, that 
Union has very real advantages for you in know-how, 
design services, manufacturing facilities and delivery. 


UNION MULTIWALL BAGS 


UNION BAG & PAPER CORPORATION 
Woolworth Building, New York 7, N. Y. 


Ultra-Life’s Pacific Class 


Specialists who conduct livestock schools 
for Ultra-Life Laboratories, Inc., East St. 
Louis, Ill., recently traveled to the Pacific 
Northwest to run sessions at Portland, Ore. 
This group was photographed at the con- 


clusion of the west coast school, which was 
directed by Gordon Reiners of Ultra-Life. 


From the left, they are: Kenneth Pagel, 


Carl Carver, Howard Salzwedal, James Fox, 
R. R. Walters, James McDaniel, Bill Han- 


sen, Frank Smith Jr., Mr. Reiners, William 


Rogers, and Frank Borgeson. 
Ultra-Life also held a mid-summer live- 


stock school in southern Minnesota and will 


conduct another session this fall at East St. 


Louis. 


Abercrombie New 


St. Regis Manager 


Dean G. Abercrombie has been named 
manager of its multiwall packaging division 
office at Buffalo, St. Regis Paper Co. of 
New York City has announced. He also 
will handle multiwall bag sales in western 
New York. 


A veteran of six years with the company, 
Mr. Abercrombie has been a member of 
the St. Regis multiwall staff since 1950. 
He succeeds K. L. Moore at Buffalo. 


WITH FAULTLESS 
Appointment of Donald Vickery as a 
salesman has been announced by Faultless 
Milling Co., Springfield, Ill. A former Pe- 
oria (Ill.) hatchery manager, he also is a 
former feed dealer. 


Benson Desi gnates 


Relief Eligibles 


Counties in three states have been added 
to those in New Mexico designated as eli- 
gible for drought disaster relief. Secretary 


Fulton Fetes Cronheim 


— ALS 

Vice President J. B. Cronheim, seated at 
extreme left, recently was feted by Fulton 
Bag & Cotton Mills, Atlanta, on his 55th 
anniversary with the firm. The occasion was 
a luncheon at St. Louis, where Mr. Cron- 
heim serves as plant manager. He is also a 
Fulton’ director. 

From the left, seated, are: Vice President 
Cronheim, A. W. Moenkhaus, Walter Hall- 
erberg, Arthur Jones, and Elmer Walthers, 
all of St. Louis. Standing, unless otherwise 
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Hornsby, New York City; Allen Woodruff; 
Eugene Revelle, Denver; Board Chairman 
Norman Elsas, Atlanta: Henry Meyerhoff, 
Kansas City; Richard Cronheim; Al Rein- 
berg, Kansas City; E. F. Groppe; August 
Denk, Minneapolis; J. F. Ryan; Vice Presi- 
dent & Secretary E. A. Cronheim, Atlanta; 
and Arthur Sand, Philip Barnet, George 
Ferber, Rodger Schultz, and R. E. Ober- 


miller. 


of Agriculture Benson has added 54 coun- 
ties in Colorado, Texas, and Wyoming to 
the disaster aid list. 

Under provisions of the drought relief 
program, farmers and ranchers can obtain 
emergency feed through the government. 
The recently-passed federal surplus disposal 
bill provides for making Commodity Credit 
Corp. grain stocks available in designated 
drought disaster areas. 


Minnesota Develops 


New Sheep Breed 


Sheep rate the cover position on THE 
FEED BAG this month and they're also get- 
ting prime attention at the University of 
Minnesota, which has just released details of 
development work on a new breed, Minne- 
sota 102. 

Work on the new type began 10 years 
ago with crosses of Shropshire ewes and 
English Leicester rams. In one season, a 
targhee-Columbia ram cross also was used. 

Minnesota 102, the new breed, is de- 
scribed as being larger than most common 
breeds and is designed for crossing with 
native ewes. 


Milwaukee Receives 
First New Barley 


The Milwaukee Grain Exchange recorded 
receipt of the first car of 1954-crop Wis- 
consin barley on July 19, Secretary James 
O’Brien has disclosed. The commodity was 
received by Mohr-Holstein Commission Co. 
and was purchased by Froedtert Malt Corp. 

Containing considerable ‘thin’ barley, 
the car sold at $1.40. Graded No. 3 malting 
at 4514 pounds test weight, it was eight 
per cent undersize and contained 13.3 per 
cent moisture. 

In 1953, the first car of barley came in 
July 17 and graded at No. 1 with only 
three per cent undersize. 
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Unless you deliver vitamin potency 


MASH TRASH 


Be sure your feeds contain 


Vitamins and 


If you haven’t used Micratized Vitamins A and D, your 
customers have a treat coming to them. Micratized Vitamins 
A and D are stable. They definitely deliver the potency 
specified on the label when made, when mixed, when fed. 


And they deliver their potency in spite of almost anything 
you can do to them. In spite of being stored in a hot 
Southern warehouse for a summer. In spite of difficult, 
unfavorable mixes. Even in spite of the abuse that is part of 
the pelleting process. 


There’s only one word that covers the stability problem 

and that’s ““Micratizing.”’ Get the full details by sending for 
Nopco’s “Taking the Guesswork Out of Feed Supplements.’ 
Fill in and mail the coupon today. 


Nopco Chemical Company, 
200 Front St., Harrison, N.J. 


Please send me Nopco’s “Taking the Guesswork Out 
of Feed Supp!ements.’ 


NAME 
CHEMICAL COMPANY l 
Harrison, N.J. © Richmond, Calif. FIRM NAME 
| ADDRESS 
Exclusive Producers | 
of MICRATIZED Vitamin Products | CITY. ZONE STATE 
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A-C SALES 
Sales of Allis‘Chalmers Mfg. Co., Milwau- 


kee, were nearly 259 million dollars during the corresponding period last year. 


the first half of 1954, the firm has dis- 
closed. This is an increase of $300,000 over 


No Guess Work 
In Feeding 


When You 
Recommend 


CONCENTRATES 


FOR FREE 
NFORMATION 
and Complete Feeds 
for livestock, poultry and pets. 


TANVILAC CO. 

Box 96, Highland Pk. Stat. 
NOTE: There's a Tan- 
vilac Culture Product 


Des Moines, lowa 
Please Send Me Informa- 

for every farm feed- 
ing purpose. 


ANVIL, 
CULTURE PRopuct 
tion About Feeding “THE 
TANVILAC WAY". 


“TANVILAC—FAMOUS FOR OVER 30 YEARS” 


VILAC 


P.0. BOX NO. 96, HIGHLAND PARK STATION, 6TH & CORNING 
DES MOINES 13, l|OWA 
MANUFACTURERS OF FAMOUS "SHUR-GAIN" DOG FOOD FORTIFIER 
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New Bagpak Office 


Is in Cincinnati 


Opening of a new Cincinnati branch sales 
office has been announced by International 
Paper Co., New York City. Vice President 
F. H. Savage revealed that the new Ohio 
office will include representatives of the 
firm’s Bagpak multiwall division, its south- 
ern kraft division, and its milk container 
division. 

Representing Bagpak at Cincinnati will 
be James Woodrow. International now has 


an even dozen branch sales offices east of 
the Rockies. 


Paved Barnyard for 
Dairy Cows Urged 


Energy which dairy cows lose when they 
are forced to wallow through deep barnyard 
mud cannot help produce milk, it has been 
emphasized by a University of Wisconsin 
farm engineer. Lynn Brooks explained that 
paved barnyards mean extra profits for 
farmers. 

He continued, explaining that cows need 
no bathing before they are milked when 
they are kept in a paved barnyard. He ex- 
plained that paving a section of barnyard at 
a time has proved highly successful for 
farmers who felt they could not do the 
entire job at one time. 


@ MC COOK EQUITY EXCHANGE, 
McCook, Neb., has purchased a new Blue 
Streak mill. ‘ 
RADIO SPONSOR 
Sponsorship of a noontime farm broad- 
cast on WGN, Chicago, has been begun 
by Arcady Farms Milling Co., also of Chi- 
cago. The program, Butch Davis’ market 
report, is aired at 12:30 CDT. 


THE FEED BAG 


COC 


"That's the only one in my 
pattern — I'll take 


CARTOON BY HOPPES 
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‘PENLINE-SOS 


80% crystalline procaine penicillin blended 
with 20% carrier of fine oyster sheil flour, calcium 
stearate and tri-calcium phosphate. Guaranteed 
to contain per kilo 800 grams of crystalline 
procaine penicillin. 


preferred 
potencies 


PENLINE-5SO PENLINE 


50% crystalline procaine penicillin blended 
with carrier of fine oyster shell flour, calcium 
stearate and tri-calcium phosphate. Guaranteed 
to contain per kilo 500 grams of crystalline 
procaine penicillin. 


4 gramis of crystalline procaine penicillin on 
oyster shell meal. Guaranteed potency per pound 
not less than 4 grams of procaine penicillin. 


STABLE IN STORAGE 
AND PELLETING 


Research tests show CSC Procaine Penicillin to have 
excellent stability. After 8 weeks of storage CSC's 
PENLINE retained 98% potency. Tests on the effect 
of pelleting on stability showed that CSC procaine 
penicillin had an 8% loss as against an average of 
15% loss for other penicillins. 


MOST ECONOMICAL 
ANTIBIOTIC 


Penicillin— most economical, most effective antibiotic 
yet discovered for growth stimulation of poultry. ft 


"will cost you less to fortify a ton of feed with CSC 


80% procaine penicillin than with any other anti- 
biotic. ideal in combination with other antibiotics and 
vitamin B,.. High levels of penicillin during periods of 
stress benefit many rations in maintaining high feed 
intake. 


Write today on your company letterhead for samples and Technical Data Sheet. 


COMMERCIAL SOLVENTS CORPORATION 


Animal Nutrition Sales Department ~ CD « 260 Madison Ave., New York 16, N.Y. 
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Sales Up 


Everybody Helps YOU 
at Ultra-Life 


Want to be spared the time consuming tasks of 
keeping up with nutritional research, of deter- 
mining the real importance of nutritional dis- 
coveries and how they fit into your business; or 
many of the hundreds of other details that face 
today’s feed manufacturer? 


If you do want to be free of this detail work 
so that you may put more of your time and effort 
in management and selling — where the real 
pay-off lies for you — then you want to be on 
the Ultra-Life Program! 


In addition to up-to-the-minute feed fortifica- 
tions, the Ultra-Life Program includes formula 
service, nutritional information, laboratory testing 
of ingredients and feeds, training your employees 
in the exclusive Ultra-Life Livestock Service Pro- 
gram and Ultra-Way Method of Internal Culling, 
preparing feed registrations, tag printing, advertis- 
ing aids, artwork, sales programs, Your Own Firm 
Name, 16 page, Poultry and Livestock Journal, 
and many, many other services to help you build 
highest quality feeds and greater sales tonnage. 


Ges ~ everybody helps You at Ultra-Life . . . wants to see your business grow. 
By helping you do more business, we help ourselves to do more 
business! It's as simple as that! Why not drop a card in the mail 
today and learn all about the Ultra-Lite Program? Or if you prefer, 
‘phone or wire at our expense. 


LABORATORIES, INC. 
Main Office and Plant — East St. Louis, Illinois 


One of the Country's Oldest and Largest Manufacturers of Vitamin and Trace-Mineral Products 
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—Pets 


(Continued from page 37) 


fuel trucks covering the town and small or 
part orders can ride along,” Mr. McGuffin 
said. 

The firm originally began in 1929 as a 
fuel business operating on leased trucks and 
rented retail property. Later, Mr. McGuffin 
bought the property, added a new building 
and started buying a fleet of trucks which 
now number 13 units. 

A Standard conveyor system was built 
into the new building to take packaged, 
sacked, and merchandise items from street 
level to basement. This belt conveyor runs 
the entire length of the basement, and mer- 
chandise is stacked from wall to wall from 
each side of this conveyor line. Since the 
direction of the belt can be reversed, ship- 
ping needs also are readily accommodated. 

The fuel business had six employes when 
Mr. McGuffin added the feed and, pet line 
in 1949. Starting from scratch on feed 
sales, the firm today retails two railroad 
cars of laying mash and 1,000 or more sacks 
of dairy feeds each month, along with local 
feeds which the firm produces with its own 
grinding equipment. No custom grinding 
is done by the firm, however. 

Thirteen employes comprise the working 
staff. 

Feed business in the Boise area is pri- 
marily concerned with dairy and beef cattle, 
poultry, rabbits, and show, riding, and work 
horses. 

Onj the civic side, Mr. McGuffin takes a 
“breather’’ from the feed and fuel business 
to be an active member of such clubs and 
organizations as the chamber of commerce, 
City club, Sunset club, Rotary, and the 
Methodist home. He is a former president 
of the Snake River Valley association. 

As a hobby, the owner enjoys pets, and 
cages of lively birds and tanks of swimming 
fish line the three walls of his office. 

When hiring a new employe, Mr. Mce- 
Giffin’s first question is: ““Do you like pets?” 

For it is feed, fuel, and pets which have 
played a combination role of building this 
progressive merchandising center at Boise, 
Idaho, an important mountain state city. 


Lean-Fat Ratio Not 
Affected by Drugs 


Antibiotic supplements have little effect 
on the proportion of lean and fat on hogs 
which receive them, according to a South 
Dakota agricultural experiment station find- 
ing reported by Lederle Laboratories, New 
York City. Ellis A. Pierce of the station re- 
ported the tests in the Journal of Animal 
Science. 

In part, he said this: “The average weight 
of lean cuts and the average per cent of lean 
in the lean cuts was very similar in all 
groups. There were no apparent differences 
between the lots as a result of the length of 
time that the antibiotic supplements were 
supplied in the ration.” 

Mr. Pierce’s research was conducted with 
the antibiotic Aureomycin, which is pro- 


duced by Lederle. 
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DRIED BEET PULP 


The Proven Answer to 
POOR PASTURE 


Lush Spring pasture loses its nutrition faster than most 
folks realize. An acre of pasture worth 21!2-tons of 


grass in June may yield only 12-ton of palatable feed 
right now. 


When you stock Dried Beet Pulp, you can offer your 
dairy customers the “world’s best pasture supplement” 
—and that’s just exactly what they need if their cows 
are to stay in top production and condition. 


Dried Beet Pulp carries many nutrients found in lush 
pasture and supplies many of the grain and roughage 
qualities as well. Your best dairy customers know about 
Dried Beet Pulp and they’ll need it to step up their 
dried pastures. We suggest you stock up, so you will be 
able to meet their needs. 


Remember... The Best Dairy Feeds Use Dried Beet Pulp 
“YEAR ’ROUND PASTURE” 


For information and quotations... Write, Wire or Phone TODAY! 


MOWAT, WILSON & CO. 


Detroit 35, Michigan 
hee 
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Yes, your customers will have hundreds of nationally advertised premiums from 

which to choose when they buy HONEGGERS... no contest... no red tape 

++. you get new patrons ++. you will keep your old customers ... when 

you sell Honeggers’ Big ““H” Feeds. 

A BONUS IN NUTRITION! A BONUS IN VALUE! A BONUS IN WONDERFUL, 
VALUABLE PREMIUMS FOR THE ENTIRE FAMILY! 

A REAL TONNAGE BUILDER! 


Don’t put it off another minute... get the complete facts ... Write, Phone or 
Wire Honeggers’, Feed and Milling Division, Fairbury, III. 


EXCLUSIVE .DISTRIBUTORS OF THE “BIG 3” EGG FACTORY PLAN! 


©1954 HONEGGER’S & CO. 


FEED & MILLING DIV., FAIRBURY, ILL. * HATCHERY DIV., FORREST, ILL. 
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Effective Feeding Urea 


Here Are Criteria to Aid in Its Use 


@ The dairy cow is rightfully called 
the foster mother of the world. Our 
population is increasing at the rate of 
1,700 per day. Much of the extra milk 
needed to maintain this growing popu- 
lation is obtained by increasing the 
production of each of our 25 million 
dairy cows rather than increasing our 
cow population too rapidly. For this 
increased production, we must have 
a good supply of concentrates. 

To illustrate this point, let us ex- 
amine the average production of dairy 
cows in this country over the last 20 
years. In 1934 the average production 
per cow was about 4,000 pounds. Last 
year, the average production per cow 
was 5.400 pounds. This represents a 
1,400-pound increase that would not 
have been entirely possible without 
grain concentrates. During this same 
time the average intake per cow of 
concentrates increased from 910 
pounds to 1,720 pounds. Actually then 
during the last 20 years each addition- 
al pound of grain fed yielded about 1.5 
pounds of milk. If these data were 
plotted, a straight line relation would 
be found. It follows then that as we 
continue to increase the ability to pro- 
duce milk in our cows through breed- 
ing systems, management, and environ- 
ment, we are at the same time going 
to increase their need for grain con- 
centrates. How far we can go toward 
increasing the production of our cows 
is unknown. However, the New Jersey 
average cow production is 7,600 
pounds, some 2,200 pounds above the 
national average so we can go at least 
that far. 

To me, this means that the future 
will call for a larger feed industry and 
a greater production of feed from our 
360 million acres of crop lands. In 
comparison, this year’s feed require- 
ments as estimated, show a shortage of 
over a million tons of high protein 
feeds. I feel that a greater use of mill 
feeds, fortified with urea or othet 
non-protein nitrogen is indicated, as 
is also the use of urea, to extend our 
feed supply by making it possible to 
utilize things tike corn cobs, straw, 
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By DR. BRUCE POULTON 
Rutgers University 


and stover which at present contribute 
little. 

Urea was first synthesized in 1827 
by a German scientist, Wholer. Its syn- 
thesis was effected by combining am- 
monia and carbon dioxide under high 
pressures and temperatures. Urea is a 
carbamide and contains about 46.7 
per cent nitrogen, normal proteins con- 
tain only 16 per cent nitrogen so that 
as a nitrogen source urea is roughly 
24 times as potent as normal proteins. 
This initial synthesis of urea occurred 
over 150 years ago and even then it 
was nothing new to cattle. 

Urea occurs naturally in many cattle 
feeds and in addition rumen organ- 
isms have always received a supply of 
urea from the saliva of the cows them- 
selves. It has been estimated that nor- 
mal bovine saliva contains about a 
milligram of urea in each 10 cc of 
saliva. Since mature cows secrete about 
50 quarts of saliva daily, this dumps 
about five grams of urea into the ru- 
men each day. 

Just as urea is not new, neither are 
theories on its use. In 1911 Armsby 
noted in a bulletin he wrote on cattle 
nutrition that a Dr. Luntz appears to 
have been the first man that suggested 
that the difference in the ability of 
carnivores and herbivores to utilize 
non-protein nitrogen might lie in dif- 
ferences that exist in their respective 
digestive tracts. 

Luntz went on to suggest that when 
soluble non-protein nitrogen is intro- 
duced into the digestive tract of rum- 
inants that rumen organisms may use 


Urea Content 
. . . of feeds was among the topics 
included in Dr. Poulton's presentation 
before the 1954 convention of the 
Eastern Federation of Feed Merchants. 
Here is the complete text of this out- 


standing young eastern scientist's ad- 
dress. 


it as nitrogenous food in preference 
to the less soluble proteins and that 
these non-proteins are thus synthe- 
sized to proteins by these organisms 
and are later digested by the animal. 


The Germans not long after used 
urea to stretch their supply of natural 
protein feeds during the first world 
war. The recent work done with iso- 
topic tracers has proven conclusively 
that urea nitrogen is converted to pro- 
tein nitrogen by the rumen micro- 
organisms and that these organisms 
are subsequently digested, and utilized 
by the host animal. 

The economic significance of this 
special ruminal ability to utilize non- 
protein nitrogen can be appreciated 
when one realizes that up to 60 per 
cent of the nitrogen furnished in the 
silage, hay, and grain of cattle may 
be in the non-protein form. In a recent 
report from the Kansas station, it was 
shown that over 4.5 per cent of the 
total nitrogen supplied by pulverized 
oats was in the form of urea, and 3.5 
per cent of the the nitrogen supplied 
in sun cured hay was in urea form. 


During the past forty years con- 
siderable research has been done to 
measure the effects of feeding syn- 
thetic urea to ruminants. These re- 
sults can be grouped nicely into two 
categories, factors affecting the utiliza- 
tion of urea and factors concerned in 
the formulation of urea rations. 

The available literature indicates 
that for the best utilization urea should 
be used in rations relatively low in 
natural protein content. Large amounts 
of readily hydrolyzable protein de- 
press the utilization of non-protein 
nitrogen by rumen micro-organisms. 
The most efficent use of urea by cat- 
tle seems to be found in cases where 
it is used to raise the crude protein 
content of a ration from 10 per cent to 
18 per cent. 


Before the micro-organisms utilize 
urea, it is reduced to ammonia and 
CO, and this process seems to be 
a rather rapid one. Ammonia becomes 
available faster than it can be utilized 
and the excess is absorbed and lost 


(Concluded on page 82) 
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—Treat ’Em 


(Continued from page 44) 


vided us with information to meet those 
needs.” 

Lakeland Cash Feed Co.’s College brand 
includes starting, growing, and laying mash- 
es and other poultry feeds to meet all needs. 

Although the firm first depended on 
poultrymen for a high percentage of busi- 
ness, the introduction of cattle about 25 
years ago and the experiment’s quick growth 
had a strong influence on the feed com- 
pany’s business. 

Working closely with the cattlemen and 
experiment station researchers the firm be- 
gan production of P.D.Q., a protein-vita- 
min-mineral supplement developed to meet 
Florida conditions of pasture and climate. 
Containing the recommended levels of Vit- 
A-Way’s patented process, the supplement 
is rapidly becoming a regular part of many 
cattle feeding programs. 

Today P.D.Q. — Proven-Dependable- 
Quick — is one of the firm’s leading brand 
names, and cattle feeds now top the pro- 
duction list. 

Other popular brand names include Bingo 
dairy and hog feeds and Imperial cattle 
feeds. Bingo is produced as a dairy feed 
for more milk, as a hog feed for better 
pork, and horse feed for better condition. 
Imperial is offered as a show cattle feed, 
Calf-Gro for stronger, healthier calves, and 
dry and freshener to maintain condition. 

As the feed company’s new products be- 
gan gaining favor in the Lakeland area, the 
firm expanded production quotas and began 
establishing a series of retail outlets. Today 
the firm’s products are handled by many 
retailers throughout the state with the big 
concentration in central and southern Flor- 
ida. A sales force of four men ranges the 
area, contacting dealers and working direct 
with livestock and poultrymen who operate 
on a large scale. The firm’s original cash 
policy has been extended to include business 
relations with dealers. 

“We have found that our cash policy 
establishes a relationship that is convenient 
to our customers and dealers, and has 
worked to advantage for us,” Mr. Jackson 
noted. “They know cash is our policy and 
there is no hesitation or embarassment in- 
volved in quick collections,” he added. “It 
has held our losses to a minimum.” 

As the feed company expanded its busi- 
ness, the need for advertising and promotion 
became more and more obvious. All the 
firm’s 20 vehicles are clearly marked with 


aso 


ORARAN TEED 


the firm name and the brand names offered 
by the company. The firm has continued to 
advertise both its retail and wholesale op- 
erations in the Lakeland newspaper, and 
has expanded its institutional advertising to 
include full page ads in the Florida Cattle- 
man, a monthly magazine read by most of 
the state’s cowmen. 

Extensive users of direct mail advertising, 
the firm sends out frequent mailings of 
information pieces made available by ex- 
periment stations and manufacturers, in ad- 
dition to brochures produced by its own 
merchandising department. 

The firm uses boards at livestock pavilions 
and county fairs and sets up displays of its 
products at the fairs and livestock shows in 
the area it serves. Another service feature 
was added recently when the firm purchased 
a portable sound system for use at special 
events for livestock producers and poultry- 
men. The system not only encourages good 
will, but also is plainly marked with the 
firm name both on the speakers and the 
microphones as an institutional feature. The 
firm consistently puts up prize money for a 
wide variety of livestock events and is a 
strong supporter of 4-H and Future Farm- 
ers activities. 

As the wholesale operation continued to 
expand, the firm’s retail section grew along 
with it, and in 1947 the company moved 
into the present rambling building that had 
been occupied by a citrus exchange group. 
About four blocks from the center of 
town, and on a major cross-state highway, 
it is convenient to retail and wholesale cus- 
tomers, 

A broad parking strip along the entire 
front of the building offers ample parking 
space for autos and trucks, and loading and 
unloading docks offer convenient facilities 
to pickups and deliveries. A railroad siding 
at the rear of the building permits freight 
handling facilities that cut rail operational 
problems to a minimum. 

Although milling, sacking, and other pro- 
duction machinery is the best available, 
other equipment reflects the firm's conserv- 
ative policies. The retail store stocks the 
best brands of seeds, insecticides, fungicides, 
garden and truck farming supplies. Fixtures 
are functional but not elaborate. Twelve 


ALMOST all the types of ra- 
tions produced by Lakeland 
(Fla.) Cash Feed Co., Inc., 
are represented by the sacks 
shown in this photo. All types 
sell well. 


men are now employed in the retail store 
which has served as an outstanding service 
point in the over-all operation. Retail clerks 
have been selected on the basis of their 
understanding of livestock producers’ and 
growers’ problems. Customers who bring 
growing or producer problems into Lake- 
land Cash Feed are sure of experienced 
assistance. 

“If we don’t have the answers we get 
them,” Mr. Jackson said. 

Mr. Jackson and his brother, Ivan, sec- 
retary-treasurer of the firm, occupy office 
space on the main floor adjoining the retail 
store, along with J. Griffin Walker, the 
firm’s vice president. Bagging and sacking 
operations are located on the main floor, 
and stocks are warehoused on the second 
floor. Grains, molasses, and supplemental 
mixes are stored in three-story elevators at 
the east end of the building. 


Lakeland Cash Feed, emphasizing cus- 
tomer service, is a dependable custom mill- 
ing source for livestock producers and grow- 
ezs in the area. In addition to producing its 
own standard feed brands, the firm produc- 
es to order for its customers. The firm also 
manufactures feeds for Morall Feed Co., of 
Lakeland. 

Although the milling phase is an eight- 
hour operation during the slack summer 
season, it is a 24-hour job during the late 
fall and winter months. Cattle range and 
dairy feeds now account for the major 
volume of the milling operation, and poultry 
feeds are secondary. Hog feeds, although 
an important part of the production phase, 
are still in their infancy since hog raising 
has not grown much in the area. 

Today Lakeland Cash Feed Co. is a 
sound business based on good management, 
service, and strong customer relationship 
built during the firm’s 35 years of opera- 
tion. The outlook for livestock and grower 
development is practically unlimited. 

“We will continue to offer a complete 
service to our customers and their business,” 
Mr. Jackson said, “and we expect to con- 
tinue to grow with them.” 

@ RAY POLLEM, Chehalis, Wash., has 
purchased Thompson Feed Co. He also 
owns Chehalis Grain Co. 

EXPORT SALE 

Some 2.1 million bushels of Commodity 
Credit Corp. wheat have been sold to the 
Union of South Africa, USDA has dis- 
closed. It will move under 1954-55 inter- 
national wheat agreement quotas and prices, 
with delivery beginning next March 1. 
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Canada’s St. Regis 


Promotes Sloan 

Named to direct activities of St. Regis 
Paper Co. (Canada), Ltd., is Hugh W. 
Sloan, the firm's vice president, a company 
announcement has disclosed. Mr. Sloan suc- 
ceeds Thomas H. Cosford, who has re- 
tired from the post of managing director. 

Mr. Cosford, however, continues as a 
director of St. Regis Paper Co., New York 
City, parent firm of the Canadian concern. 
He first joined Bates Valve Bag Corp., ac- 
quired later by St. Regis, in 1910. 

Mr. Cosford became a vice president of 
the Canadian subsidiary in 1936 and a vice 
president of American St. Regis in 1951. 
He has been a St. Regis director for 12 
years. 

The new operations chief, Mr. Sloan, 
previously served as aide to Mr. Cosford. 
Earlier, he had been Pacific coast manager 
for the St. Regis multiwall bag division. Mr. 
Sloan is a navy veteran of World War II 
and is a naval reserve officer. 


Farm Exports’ Swing 
Upward Continues 


Another 14 per cent increase in monthly 
farm exports as compared with 1953 has 
been noted by the Department of Agricul- 
ture. In its report for May, USDA cited the 
increase of one-seventh in dollar valuation 
for farm exports compared to May of 1953. 


April of this year showed farm exports 
up 15 per cent from April a year earlier. A 
continuing strong foreign demand for Unit- 
ed States cotton is mainly responsible for 
the rise in dollar value of exports compared 
to 1953. 

Labor trouble at Galveston, Tex., slowed 
May cotton exports, however, and shipments 
were one-fifth under the 434,000 bales 
moved during April. 


Wheat Loan Margin 
Is Out for 55 Crop 


No loan rate differential for certain class- 
es of wheat is provided for the 1955-crop 
price support program, the Department of 
Agriculture has disclosed. No discount is 
provided for wheat stored in soft winter 
wheat states east of the Rockies. 

Under 1954-crop support provisions, a 
four-cent discount per bushel under the 
basic loan rate for hard wheat was fixed 
for soft wheat stored east of the continental 
divide. 

Officials of USDA explained that the 
government considers it desirable to avoid 
shifting wheat acreage east of the Rockies 
from soft to hard types in order to merit 
more favorable loan rates. 

BEACON DIRECTOR 

A 30-year veteran with Beacon Milling 
Co., Inc., Cayuga, N. Y., has been elected 
to the firm’s board of directors. George R. 
Brambley, who joined the firm at Cayuga 
in the 1920's, is the 11th board member. 
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ONLY 


FAR 


Good feeds consist in their entirety of substantial compatible 
nutrients in proper balance. Inferior and superfluous ingredi- 
ents are excess baggage and do not carry present day expenses. 


WE CONTINUE TO RECOMMEND 


RED W BRAND 
50% Meat & Bone Scraps 


RED W BRAND 
60% Digester Tankage 


RED W BRAND 


ANIMAL PROTEIN. 
CONCENTRATES Special Prepared Steamed Bone Meal 


70% Bone Phospk~‘s of Lime (minimum) 


The name of the manufacturer stands for 
DEPENDABILITY 

The brand name stands for 
UNIFORMITY 

The complete analysis of essential nutrients stands for 
ECONOMY 

The long record of excellent performance stands for 
INSURANCE 

The experience of our customers stands for 
SERVICE 


* Introducing our new member RED W BRAND Feeding Fat. 
Write us for quotations 


Cedar Rapids Chicago Albert Lea 
Kansas City Omaha Memphis 
Oklahoma City Los Angeles Denver 
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(Continued from page 79) 


through kidneys. A urea form which would 
become available more slowly seems de- 
sirable, perhaps an emulsion. 

Research has shown that starch seems to 
be the most desirable source of energy from 
a standpoint of microorganism growth. It 
has been found superior to sugars and cellu- 
lose. When large amounts of oil meal are 
removed from mixtures to be replaced by 
small amounts of urea, the remaining pound- 
age should be made up with corn or some 
other high starch feed rather than a 
high fiber feed or a high sugar feed like 
molasses. This does not preclude the use 
of molasses as a carrier for urea as long 
as the rest of the ration is high in starch. 

For the proper synthesis of methionine 
(and cystine from it) the dietary intake of 
sulphur must be adequate. Research to de- 
termine the dietary needs of ruminants for 
sulphur are inadequate. However, it has 
been shown that the nitrogen to sulphur 
ration of the body is approximately 15:1. 
In examining some 20 of the most common 
feed ingredients all were found to conform 
to this N:S ratio of 15:1, so that from a 
standpoint of cattle feeding this point may 
be superfluous. 

In trials with sheep, nitrogen utilization 
from urea has been improved by supple- 
mentation of ration with sulfates or sulphur 
containing amino acids. Similar trials with 
cattle have not shown significant responses, 
in general this may be explained on the 
basis of the relative higher sulphur require- 
ment fo sheep (12:1). 

As would be expected, the efficiency of 
nitrogen utilization from urea is governed by 
the number of micro-organisms present in 
the rumen so that young calves due to re- 
stricted rumen size are not efficient as grow- 
ing cattle, which in turn are not as efficient 
as mature animals. In general it can be stated 
that calves at four months of age have the 
ability to utilize urea when it is used to 
furinsh up to 25 per cent of the total pro- 
tein in the ration. In older cattle urea can 
efficiently furnish up to one-third of the 
protein in the daily ration. 

Other than sulphur, no mineral elements 
have been shown conclusively to effect the 
efficiency of urea utilization. 

To insure efficient use of urea nitrogen 
and also to prevent any possible depressing 
effects on milk production, it seems desirable 
at this time to limit the use of urea to fur- 
nishing up to one-third of the total protein 
in a cor 2ntrate mixture. This means that in 
formulating an 18 per cent dairy feed up to 
a maximum of six per cent of the protein 
could be furnished with urea nitrogen. (We 
now have a study under consideration that 
will test levels much higher than this). 

To insure that no harmful physiological 
effects may befall the animals receiving urea 
reinforced rations it is recommended that 
not more than 60 pounds of urea be includ- 
ed in a ton of concentrates. This means 
that three per cent of any concentrate mix- 
ture is the maximum amount of urea that 
should be used. This recommendation is 
based on the work done in the past, future 
work may show that this level can be raised. 

To insure the safety of the animals being 
fed, urea included in rations must be thor- 


oughly mixed. This point cannot be stressed 
too strongly. In 1948 Dr. Dennings et al 
reported that the sudden ingestion of as 
little as 116 grams of urea by cattle or 
10 grams by sheep results in labored breath- 
ing, tetanic spasms of the musculature, and 
prostration within one-half hour. (To do a 
good job of mixing urea feeds, a little 
more equipment than a shovel is needed!) 

In balancing urea rations, keep in mind 
that feeds known for their high starch con- 
tent are desirable. 

If urea is to be used in your grist trade, 
remember that there is an enzyme in raw 
soybeans known as urase that will break 
down urea and affect the palatability of the 
grist mixture. 

Finally, a consideration of the economics 
of using urea is in order. Recently I have 
noticed several of the large eastern co- 
operatives have added urca to their protein 
supplements designed for the home users. 
I feel its place here is rather firmly estab- 
lished. In considering the use of urea in 
general milking rations, many factors must 
be considered, not the least of which is a 
restudy of our feeding practices in the light 
of the improved quality of today’s rough- 
ages available to the farmer. The purpose 
of this restudy being to determine what the 
desirable protein content of milking rations 
is today. 

In general, I think it can be said that the 
vse of urea is indicated when the price dif- 
ferential between corn and soybean oil meal 
exceeds $1 per hundred. 


Top Breeding Swine 


Subject of Study 


A field research program aimed at de- 
veloping methods for identifying top swine 
breeding stock has been launched by the 
Department of Agriculture. The plan has 
been endorsed by midwestern universities 
and colleges and was formulated with the 
assistance of these schools and the American 
Meat Institute. It will be carried on coop- 
eratively. 

Under the setup, each breed record group 
is to be represented by four purebred herds, 
to be located in geographical clusters so that 
one field man can assist in the work with all 


Seek Poultry Labs 


In Far Northwest 


Three poultry disease diagnostic labora- 
tories are sought by fund-raisers in the 
Pacific Northwest. Poultrymen and turkey 
raisers are being asked to contribute to the 
support of proposed units at Puyallup, Van- 
couver, and Mount Vernon, in Washington 
state. 

The goal is $45,000, according to Chair- 
man John G. Wilson of Seattle. This would 
set up a modern laboratory at Puyallup and 
smaller units at the other two locations. 

Funds will be sought from industry and 
also from the state of Washington, Mr. Wil- 
son stated. The Washington Poultry Im- 
provement association already has subscribed 
$5,000 to the drive. 


Schlick Appointed 
Aide at Murphy’s 


Appointment of Jack Schlick to handle 
its publicity and public relations work has 
been announced by Murphy Products Co., 
Burlington, Wis. Mr. Schlick also will serve 
as assistant to Vice President Tom Burchard, 
who heads Murphy advertising. 

Mr. Schlick is a University of Wisconsin 
graduate. He joined the firm June 21. 


Bagpak Opens New 
Des Moines Office 


Des Moines is the site of the newest sales 
office opened by the Bagpak division of 
International Paper Co., New York City, 
Sales Manager R. I. LaMarche has an- 
nounced. Heading the Iowa office is Dale 
Rowe, who previously served International 
at its Camden, Ark., plant. 

The Des Moines outlet will handle sales 
of multiwall bags in Iowa, Missouri, and 
South Dakota. An increasing demand from 
the feed industry necessitated opening of 
the new office, according to Mr. LaMarche. 


Holland on the Ball 


In Dairy Promotion 


Holland is aggressively pursuing inter- 
national markets for dairy products, the 
Department of Agriculture’s foreign inform- 
ants have reported. The Netherlands gov- 
ernment and Dutch traders have been par- 
ticularly active during the first six months 
of 1954, USDA stated. 

The Dutch have signed trade agreements 
with Argentina and Russia calling for “‘siz- 
able exports of dairy products.” From Rus- 
sia, the Netherlands will receive cereal 
grains. 


William Day Is New 
On Prater’s Staff 


Hoosier William H. Day has been named 
southern Indiana representative for Prater 
Pulverizer Co., Chicago, President George 
F. Thomas has announced. Mr. Day is a 
Purdue University graduate and resides at 
Greencastle, where he will make his busi- 
ness headquarters. 

Following his graduation from Purdue in 
1931, Mr. Day taught in Indiana high 
schools for more than a decade. In 1943, he 
resigned his teaching post to become active 
in the feed industry. 


According to Prater President Thomas, 
Mr. Day’s extensive experience in agricul- 
ture and the feed industry will enable him 
to serve Blue Streak customers efficiently 
and promptly. 

@ PUBLIC DOCKS COMMISSION, Port- 
land, Ore., is planning to increase the city’s 
public elevator capacity by 5 million 
bushels. 
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Your counsel and guidance on disease control is 
wanted by turkey growers. Show them how continu- 
ous low-level Histostat treatment is the most effec- 
tive, low-cost blackhead preventative on the market 

. has been proven effective on millions and millions 
of turkeys. 


Remind them that Histostat is low in cost. As little 
as one ounce of Histostat protects a bird to marketing. 
Histostat also stimulates turkey growth, which more 
than pays for blackhead prevention. 


Make your feeds more profitable! Help protect 


turkeys against blackhead! Sell feed containing 


Histostat. Write for prices and literature. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


S 


Get customer satis- 
faction like this 


“‘The first year we fed 
Histostat to our flock of 
turkeys was the first year 
we did not have an out- 
break of blackhead. Our 
turkeys on Histostat had 
the lowest mortality, best 
growth and looked better 
than any flock we’ve 
owned.” 

Wilbert C. Melzer 

Nelson, Minn. 
(Shown with his son DeLair W. Melzer) 


Where Hexamitiasis or 
Coccidiosis are a serious 
problem, sell feed containing 
Prevents severe mortality 


‘ from these diseases. Safe, pal- 


atable, non-toxic. Write for 
literature. 


When Blue Comb 
strikes, recommend 


Usually checks mortality due 
to blue comb in 24 to 48 hours. 
When used in combination 
with Ren-O-Sal Tablets, treat- 
ment cost is lowered. Write 
for full information. 


of poultry medicines 


“boost your profit score in 
Recommend sofor the prevention of 
e e 
‘Tinosta' | 
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Here’s the equipment to end all your Animal Fat 
blending problems. The new Wenger Series 100 

Fat Feeder makes it easy and profitable to blend 

liquid Animal Fats into hard or soft Pellets or through 
high-speed mixers in your formula feeds, smoothly, without 
“balling,” clogging or mechanical troubles . . . or affecting 
the fat stabilizer. 


No Brass, Bronze or Copper ever comes in contact with the animal 
fats added through the special Meonite pump. Therefore the 
stabilizing agent is not affected and the problem of copper- 
toxicity in the feed is eliminated. 


With the Series 100 Feeder you can inject liquid fat directly 
into the tempering chamber of your hard pellet mill; into 

the mixing cylinder of any high-speed mixer or Wenger 
Hi-Molasses Pellet Mill. 


Cut cost of pelleting by blending animal fats which lubricate the 
dies, reducing wear and replacement to a fraction! Your 
pellets actually cost less with animal fats added! 


Write Today for Free Wenger Animal Fat Equipment Folder! 


nger mtg. co. 


Mixing and Pelleti i 
SABETHA, KANSAS Phone 111 ing Equipment 


FRANKE GRAIN CO. 


ESTABLISHED 1892 
McCabe Grain a 


‘o., Ltd., 
Winnipeg, Can. 


Jobbers of ... 


Food Barley 
Malting Barley 


IBBERSON Has— 
What You Need 


You'll go far bef al th “ 9 

ou'll go far before you equal the 

advice you get from IBBERSON Linseed Meal 
when building or remodeling Feed Soybean Meal 
Mills, Elevators or Seed Plants. Write Oatfleed 


us in confidence about your problems. 


GRAIN EXCHANGE 


IBBERSON COMPANY MILWAUKEE 
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Webster Expands Again 


This new addition to the Richford, Vt., 
plant of H. K. Webster Co., Lawrence, 
Mass., is due for completion in late autumn, 
firm officials have dislosed. The annex pro- 
vides loading space for 26 boxcars and com- 
plements a nearly identical section of the 
plant completed three years ago. 

When the addition is in operation, Web- 
ster will be able to handle 1,500 tons of 


Salesmen Try Hand 
At Making Feeds 


Salesmen for King Midas Feed Mills, Min- 
neapolis, actually helped produce manufac- 
tured feeds when they visited their com- 
pany’s plant in mid-July. Occasion for the 
trip to the new King Midas mill was the 
firm’s semi-annual sales meeting. 


Mill Superintendent H. F. Norton pre- | 


sided at the informal open house and made 
it possible for the sales staff visitors to han- 
dle some production conterols. 

An even dozen new Tone feeds were in- 
troduced at the sales meeting by Research 
Director Myron Carpenter. Other speakers 
included Sales Manager J. R. Lindell and 
Advertising Manager J. R. Adams. 

Practical demonstrations at the two-day 
meeting included actual dissection and ex- 
amination of poultry by the salesmen. 


First-Half Net at 
Merck $6,335,000 


Net income of Merck & Co., Inc., Rah- 
way, N. J., was $6,335,000 for the first 
half of 1954, the firm has reported. Sales 
in the first six months totaled more than 
734 million dollars. The earnings were 
equal to 54 cents per common share. 

Before taxes, Merck’s net income was 
13% million dollars. In 1953, Merck's first 
half sales totaled 82!4 million dollars and its 
after-taxes income was $6,209,000. 
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feed daily at Richford. Highly mechanized, 
the Vermont mill handles 85 per cent of 
incoming ingredients in bulk. Fork-lift trucks 
move sacked materials. 

The Webster organization also operates 
a plant at Lawrence, where its headquarters 
is located. Distribution of Webster Blue 
Seal feeds is concentrated in New England 
and eastern New York. 


@ BOWMAN MILLING CO., Pocohantas, 

Mo., has purchased a new Blue Streak mixer. 


WORK AND FUN 
Sales subjects and fishing shared the 
spotlight when the sales staff of Faultless 
Milling Co., Springfield, Ill., convened July 
10. Following a business session, the group 
adjourned to a lake cabin near Franklin 
for an afternoon of fishing and relaxation. 


THE FEED BAG 


“That's not what | meant ies | said 
we should put a little sock 
in our direct mail!" 


CARTOON BY RIEKER 


MASTITIS BULLETIN 
Publication of a new bulletin, “Udder 


Diseases of Dairy Cows,” has been an- 
nounced by the Department of Agriculture. 
Single copies are available without charge 
from the USDA information office, Wash- 
ington 25, D. C. 


Gestation Time Is 
Variable in Cows 


The gestation period varies in length 
among different dairy breeds, the University 
of Arizona points out. School authorities 
noted that Jerseys and Ayrshires carry their 
calves an average of 278 days; Holsteins, 
279 days; Guernseys, 283 days; and Brown 
Swiss, 288 days. 

First-calving heifers drop their calves two 
days earlier than older cows, Arizona's dairy 
specialist, W. R. Van Sant, explained. A 
single calf is carried one or two days longer 
than are twins, he added. 


Urge More Malting 
Barley for Idaho 


Additional care in production and har- 
vesting Idaho barley could boost the crop’s 
grade from feed type to malting type, ac- 
cording to Dr. K. H. Klages of the Univer- 
sity of Idaho. He stressed that the economic 
return to farmers is far greater from malting 
barley. 

“While we cannot change our climate to 
suit us, we can neverthless do certain things 
that may modify climatic effects,” Dr. 
Klages stated. “That is exactly what a good 
producer of malting barley strives for in 
his choice of a variety, in his cultural opera- 
tions, in selection of land for the crop, and 
in his program of fertilization.” 


New Treatment for 
Cotton Cloth Seen 


Research which may lead to treating of 
cotton fabric so that it will have properties 
of artificial fibers and still retain all desir- 
able cotton characteristics shortly will be 
begun by the Institute of Textile Tech- 
nology in cooperation with Monsanto Chem- 
ical Co., St. Louis, and Fulton Bag & Cot- 
ton Mills, Atlanta, the latter firm has re- 
ported. 

A, plant of nearly commercial scale is to 
be installed at Monsanto’s Texas City, Tex., 
industrial operation and will produce the 
treated cloth. Basically, the process consists 
of chemically modifying cotton fibers. 

@ FARMERS’ GRAIN & COOPERA- 
TIVE, Vinton, Iowa, has purchased a new 
Blue Streak mixer and a Blue Streak screw 


conveyor. 


MOVES WEST 
Establishment of a brokerage and manu- 
facturers’ representation business at Phoe- 
nix, Ariz., has been announced by John W. 
Tuck. He recently moved to the Southwest 
after 20 years with firms in the Midwest 
and East. 
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Tropic Setting 


Parakeets, Fish Set the Mood 


By D. LANG CLARK 


@ Parakeets and tropical fish provide 
entertainment for waiting customers at 
Milo’s Feed & Supply Store in Mon- 
rovia, Calif. 

“Our pets amuse customers who are 
waiting to be waited upon, and are a 
practical necessity for us because our 
store personnel is small,” explained 
Fred Marshall, manager of the firm 
which is owned by Mrs. Marie Aller- 
dings. 

A large cage of parakeets placed 
near the entrance of the store, their 
bright blues and greens, provides a 
colorful as well as interesting display. 
Individual cages of canaries are scat- 
tered around the store and provide a 
cheerful note. The birds are increasing 
in popularity as pets, and are an im- 
pulse sales item. 

Two small aquariums of tropical 
fish draw customer interest to the back 
of the salesroom where other products 
surround them. 

“Feed business in this area,” said 
Mr. Marshall, “reached an impasse be- 
cause of the tremendous boom in build- 
ing of small homes. It has taken in- 
genuity and new innovations to keep 
the business alive.” 

With total sales in 1953 of approxi- 
mately $230,000, it is obvious that Mr. 
Marshall has succeeded admirably. 

“We tried paints as a sideline for 
awhile,” he said with a grin, “but we 
had to drop it because women paint 
customers would spend a lot of time 
asking questions about color schemes 
and home decoration, say they would 
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confer with their husbands first, and 
then walk out without buying. In the 
meantime, an impatient feed customer 
would walk out and we lost all the 
way around.” 

The 30 by 60-foot salesroom is well- 
stocked, however, with profitable 
sidelines which attract the urban 
trade. Pet supplies are a large sales 
item, especially the canned and dry 
dog foods which include Pillsbury’s, 
Vitality, and Nutrena. A seven-cubic- 
foot refrigerator holds fresh horse- 
meat, as well as poultry vaccines which 
include Lederle and Pfizer products. 

Miscellaneous items are increasing 
in sales potential, stated Mr. Marshall. 
Items which he has added to the 
store's inventory include brooms, 
wheelbarrows, wastebaskets, scales, 
large and miniature garden tools, seeds, 
hoses, gopher traps, dog leashes and 
muzzles, bird cages and equipment, 
various hardware supplies and plumb- 
ing equipment, light bulbs, fence wire 
on order, Hudson sprayers, and insecti- 
cides. 

In the poultry department, which is 
the store’s most important, are carried 
poultry grit and remedies of Dr. Sals- 
bury’s and McClellan lines. Poultry 
feed is the store’s biggest sales volume- 


CUSTOMERS are. intrigued 
and attracted by the tropical 
birds and fish at Milo's Feed 
& Supply, Monrovia, Calif., 
which is shown here. Birds 
have proved to be a popular 
sideline for Mrs. Marie Aller- 


dings, the store's owner. 


BEST 


maker, and totaled about $180,000 last 
year. 

Sacked feeds only are handled by 
the store, and inventory includes the 
following: Pillsbury’s, Universal, Ace- 
Hi, Albers, Gillespie's, Larro, and 
Quaker Oats. Bulk feeds are delivered 
on order from Los Angeles mills. 


FRED MARSHALL 
The birds are increasing in popularity. 


The store’s three trucks a two- 
ton, one three-quarter-ton, and a half- 
ton — make free deliveries in a 20-mile 
radius reaching San Gabriel, Baldwin 
Park, El Monte, San Dimas, Glendora, 
and Arcadia. There is a_five-cent 
charge on deliveries under 100 pounds. 

One truck driver makes deliveries, 
with help from Mr. Marshall and Mrs. 
Allerdings, who also run the store. 

After starting the business in 1943, 
Milo Allerdings died in 1947. Since 
that time, Mr. Marshall has managed 
the store for Mrs. Allerdings. 

The affable manager is an expert 
in the poultry field, for he has had 
his own poultry ranch for many years. 
His advice is highly regarded by poul- 
try customers. Besides this background, 
he was a service man for Albers Mill- 
ing before joining the Allerdings, and 
has attended a number of schools, in- 
cluding Dr. Salsbury’s. He is an active 
member of the California Farm Bu- 
reau. His membership is sponsored by 
the store, as is his affiliation with the 
local chamber of commerce. 

Mr. Marshall has a likable, outgoing 
personality, and an easy, pleasant ap- 
proach to the customers, which is a 
selling point of the store in itself. 


(Concluded on page 90) 
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Formulas! 


ONLY LAST MONTH THE MANUFACTURER’S DEALERS WERE DELIGHTED 
... FEEDERS PRAISED HIS FEEDS TO THE SKIES...SALES WERE ZOOM- 
ING...BUT NOW HE WAS RECEIVING COMPLAINTS...ACCUSATIONS! WHY? 
COULD HE FIND THE REAL CAUSE AND KEEP IT FROM HAPPENING AGAIN? 


““ don’t understand it,’ said the worried feed manufacturer to 

Detective J. Hawkshaw Hi-Pro-Con. “I don’t understand how 
my feeds can give such good results one month—and next month 
bring complaints. I’ve examined every angle, but frankly it’s got 
me stumped. Could it be sabotage?” 

“Before we jump to conclusions,’ Detective Hi-Pro-Con an- 
swered, ‘“‘let’s start with the facts.’”” Then he went to work. He 
checked and re-checked formulas. He carefully cross-examined 
plant personnel. He scrutinized the milling operation. Everything 
was good. Then he began to analyze the ingredients for quality. 

“Ah ha’’—he said at long last—‘'I’ve found the culprit!” It’s 
your protein source that’s causing all the trouble!”’ 

“What’s that got to do with it?” queried the feed manufacturer. 


*‘Everything” answered Detective Hi-Pro-Con. ‘You see—the qual- - 


ity of many protein sources fluctuate up and down from batch to 
batch—as much as 58%. Occasionally you receive a shipment that 
varies more than that. Then the trouble really starts.” 

““How can I stop this fluctuation of protein quality and keep it 
from happening again?” beseeched the feed manufacturer. ‘Is 
there an answer?” 

‘Fortunately there is—it’s Hi-Pro-Con . . . Staley’s amazing 50% 
protein, dehulled, special heat-treated Soybean Oil Meal. It’s the 
one high protein source that guarantees you standardized protein 
quality ... standardized so your formulas will give the same fine 
results every time.” 


FREE! Send for Staley’s valuable new 40-page brochure, "Soybean Oil Meal 
Quality As It Affects Feed Performance.”’ Learn the profit-making facts about 
Hi-Pro-Con and how it can improve the performance of your feeds— whether 
for livestock or poultry. Write, wire or phone today! 
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AND SO CAN YOU 
WITH 


HI-PRO-CON 


and only 


Staleys 


MAKES IT! 


*T.M. for a feed product of A. E. Staley Mfg. Co. 


DECATUR, ILL., PAINESVILLE, OHIO 


m, A: E. STALEY MANUFACTURING CO. 
(Cm Meal Sales Dept. 
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Saving $3,000 


Conveyor Makes It Possible 


@ Bucks and backs are saved by the 
electric conveyor of Exeter Feed & 
Supply Co., Inc., which is located on 
Garfield st. in the pretty town of 
Exeter in southeastern New Hamp- 
shire. 

“Thanks to the conveyor mounted 
on the back of our two-ton truck, we 
have been able to dispense with the 
services of one man whose wages came 
to almost $3,000 a year,” explained 
Charles C. Knibbs, president and 
treasurer of the feed corporation. 


“With this combination loader-un- 
loader we can deliver with ease as 
many as 25 tons of feed in a day, 
while without it, two men would al- 
most literally have to break their backs 
to unload 15 tons. 

“The conveyor (a Hytrol) cost less 
than one-fourth of its annual savings. 
Its price delivered was about $650.” 


Many of the customers of this Ex- 
eter firm store their feed and allied 
supplies on the second and third-story 
levels of their barns. The conveyor, 
which is 14 feet long when extended, 
can be raised hydraulically to an angle 
of 45 degrees to reach these high stor- 
age places. 

“At rest” the conveyor folds into a 
compact unit in the back of the truck, 
allowing plenty of space for feed and 
other supplies. It can be unbolted 
from the truck bed in a few minutes 
and moved indoors if necessary. 


The rubberized, endless belt is pow- 
ered by a three-quarter horsepower 
electric motor. Mr. Knibbs has pro- 
vided his machine with a 50-foot ex- 
tension cord which is convenient in 
some instances. Almost all of the barns 
in the 15-mile radius served by Mr. 
Knibbs’ company are equipped with 
electrical outlets. Many customers have 
installed outlets in their grain rooms. 


Two men operate the conveyor: one 
loads material from the truck and the 
other takes it off at the other end. The 
conveyor in question has never re- 
quired any maintenance. It is two 
years old. 

An idea of the annual load carried 
by the conveyor is indicated by the 
fact that Exeter Feed & Supply Co., 
Inc., distributes 2,750 tons of feed a 


8&8 


year, all of it Blue Seal brand supplied 
by H. K. Webster Co. of Richford, 
Vt., and Lawrence, Mass. 


This Exeter feed company is for- 
tunate in its location, for a spur track 
from the main line of the Boston & 
Maine railroad between Boston and 
Portland, Maine, runs right through 
the brick building, a former freight 
house. An average of three freight 
cars a week are unloaded inside of 
the firm’s quarters, which have a floor 
space of 3,600 square feet. It is but 
a short walk from the rail to the truck 
platform. In one corner is the enclosed 
office where John W. Hook spends 
most of his time as “inside man” in 
the dual capacity of the store manager 


EXPERIENCE as a feed in- 
gredient salesman qualifies 
Charles C. Knibbs, top, for 
his assignment as owner-man- 
ager of Exeter (N. H.) Feed 
& Supply Co., Inc. Second 
view shows employe John W. 
Hook loading a company 
truck. 
freight cars being spotted di- 


Center photo is of 


rectly inside the Exeter feed 
plant. Lower pair of pictures 
portray how Mr. Knibbs' staff 
utilizes its recently-acquired 
electrically-operated convey- 
or. Each bale of shavings be- 
ing conveyed upward weighs 
70 pounds. 


and bookkeeper. 

Other firm employes are Milton W. 
Houghton and Arthur R. Richard, 
who take care of deliveries to the field. 
Besides the truck with the conveyor, 
the firm also uses a one-ton Inter- 
national and a five-ton Mack truck. 

The company, which was founded 
in October, 1948, by Mr. Knibbs, is 
doing a bustling business in providing 
poultrymen with baled shavings as 
litter for the birds. Last year 20,000 
bales were sold. The shavings are ob- 
tained from planing mills in Maine 
which have plenty of this white pine 
byproduct available during the warm 
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months when they are going full-blast. 

As a special service to his customers, Mr. 
Knibbs is now stocking a special storage 
barn with 8,000 bales of shavings which can 
be delivered to bird-raisers during the win- 
ter months when shavings can’t be obtained 
from the mills. 

Besides shavings, the firm last year sold 
60 tons of granite grit and five carloads of 
oyster shells. The company also stocks fer- 
tilizer. 

Canines in the area certainly didn’t go 
hungry last year if the 40 tons of Quaker 
Oats dog food which were sold are any 
indication. 

Deliveries to customers are made on reg- 
ular routes on Mondays through Thursdays. 
There is a minimum delivery requirement 
based on weight, 100 pounds. The customer 
territory, which lies principally in southeast 
New Hampshire, extends across the state 
line to include Amesbury, Mass. 


Advertising is confined to the local tele- 
phone directory and a regular insertion in 
the classified section of the weekly news- 
paper at Exeter. 

About half of the $300,000 annual busi- 
ness is done on a credit basis, with the 
credit period being 30 days. 

Mr. Knibbs has strong and definite ideas 
about the credit problem in the retail feed 
business: 

“In this area most of our customers are 
poultrymen. 

“These producers are faced with a big dip 
in the wholesale prices of their products, 
a dip, by the way, which apparently hasn't 
been reflected much in the retail prices 
which people have to pay for milk, beef, 
fowl, and eggs in the stores. 

“Anyway, the producers’ profits are 
down, which means that it’s harder for them 
to pay their feed bills. 

“One thing for sure, there’s been a 
tremendous overproduction of broilers — a 
misstep which has been brought about by 
the unsound use of credit. 

“A more conservative use of credit in 
certain circles will prevent the offering of 
false encouragement to poultry-raisers and 
make the credit picture a lot brighter all 
around,” asserted Mr. Knibbs. 

The firm belongs to three trade asso- 
ciations: the Eastern Federation of Feed 
Merchants, of which Mr. Knibbs is a direct- 
or: the New Hampshire Poultry Growers 
association, and the Farm Bureau. 


Besides year-round storage of baled shav- 
ings, future plans for the firm include the 
holding of quarterly meetings for dairymen 
and poultry raisers in the trade area of 
Exeter Feed & Supply Co., Inc. Meetings 
will be held in the Grange Hall in order to 
take care of the expected large attendance. 

Purpose of the meetings will be to give 
farmers advice and assistance in solving 
their various production and marketing 
problems. Speakers and demonstrators will 
include representatives of H. K. Webster 
Co., sole supplier of feed to Mr. Knibbs’ 
company. 

The future of the retail feed business? 

Despite the unhealthy credit situation 
which exists in certain parts of the feed in- 
dustry, the general picture in the retail 
feed business is bright, according to Mr. 
Knibbs, if a young man going into it is 
not only willing to work but also knows how 
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to talk farming. 

Mr. Knibbs should know what he’s talking 
about on this score, for he’s been connected 
with the feed business in one way or an- 
other for 25 years. He has operated his 
own farm since 1934. For many years he was 
with the Borden Co., New York City, cov- 
ering most of the United States in his 
travels, and more recently he was with 
New England By-Products Corp. of Boston. 

The tall, rangy commander-in-chief of 
Exeter Feed & Supply Co., Inc., speaks 
even more forcefully and emphatically than 
usual when he gets on the subject of feed 
promotion. 

“This feed business, like a lot of other 
businesses these days, is infested with a lot 
of so-called salesmen who are actually just a 
bunch of order takers. 


“They go out to the farmer, take out an 
order blank, rattle off a list of items, and 
ask him how much he wants. They don’t 
know what they're supposed to be selling 
and are just as likely to sell him something 
he doesn’t need as anything else,” he con- 
tinued. 

“T say again, what we need are men who 
understand and can talk the business of 
farming, thereby helping the customer im- 
prove his business. If feed men know the 
needs of the farmer, I say that the possi- 
bilities in the feed business are unlimited.” 

Following this philosophical discourse on 
the feed business in general, Mr. Knibbs 
looked fondly out the window at his con- 
veyor. 

“Lower costs and improved service — 


(Concluded on page 92) 


Our Hat's Off... 


to our good friend and 


Blue Seal dealer CHARLIE KNIBBS. 


Don't miss the article in this issue on preceding page 


NSTANTLY INC 


and Lawrence, Mass. 


LAWRENCE, MASS. 


WHY ?—Because the H. K. Webster Company has always maintained 
high standards of QUALITY in the manufacture of BLUE SEAL 
Feeds. Carefully selected ingredients and balanced formulas produce 
rations which give livability, growth, production and profits. 


Our New England customers receive prompt, efficient service and 
deliveries from our strategically located mills in Richford, Vermont, 


WEBSTER COMPANY 


RICHFORD, VT. 


The steady increase in 
sales of BLUE SEAL 
Feeds since 1948 shows 
that more and more 
New England farmers 
are turning to BLUE 
SEAL as the solution 
to their feeding prob- 


lems. 
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— Tropic 
(Continued from page 86) 


There is a good deal of drop-in trade 
at this attractively painted stucco building, 
for Duarte rd., which the store faces, is a 
connecting thoroughfare between several 
of the small towns. The location is excel- 
lent for a feed store, too, for it is in the 
midst of the poultry growing area on the 
outskirts of Monrovia, between towns. 

The building is 50 by 90 feet, painted 
red, white, and blue in front. There is a 
driveway on the left side which ends in a 
small yard in back of the store which in- 
cludes a lean-to about 15 by 20 feet used 
for loading purposes. Parking is at the 


MOORSPEED 


curb in front of the store. Folding doors 
open up the entire front of the building, 
so that the entire salesroom is on display 
to the passersby. 

Mr. Marshall exercises his artistic talents 
by drawing on the blackboard placed in 
front of the salesroom and advertising live- 
stock sold by the store. For example, from 
the store’s incubators last year were sold 
14,000 chicks; 300 turkeys; 1,000 ducks; 
and 100 geese. A free chick day was held 
and 10,000 birds were given away. 

One of the main customer attractions is 
the premium stamps which the store offers 
with purchases. When the book is filled, it 
is worth $3 in merchandise at the store. 

“Most of our customers are avid stamp 
savers,” said Mr. Marshall. 

Other premiums are given out during 


ROLLER MILLS 


Roll « Crimp 


Quality, Uniform Products 


at High Capacity 


The Moorspeed 18” x24” 
Roller Mill has a steam roll- 
ing capacity of 312-4 tons 
per hour ofa superior product. 

Ruggedness, quality of con- 
struction and simplicity of de- 
sign combine to assure years 
of trouble-free high capacity 


operation. 


Write for Illustrated Bulletin 


Representatives & Territories: 


PACIFIC NORTHWEST 
REID-STRUTT CO., INC. 
1015 S.E. Stark St., Portland, Oregon 


MOUNTAIN STATES 
HALVERSON CORRUGATING 
WORKS 
232 Lucy Ave., Salt Lake City, Utah 
EAST, MIDDLE WEST and 
SOUTHERN U.S. A. 
SPROUT, WALDRON & 
COMPANY, INC. 

66 Logan St., Muncy, Pa. 


THESE 
MOORSPEED 
FEATURES 
Mean High Production 

1. Solid Chill Rolls 

2. Constant Roll Pressures 

3. Self-Aligning Heavy Duty 
Bearings 

4. Automatic Constant Feed 


5. Finger Tip Control for Speedy 
Accurate Alignment 


THE COMPLETE INDUSTRIAL PLANT 


FOOT of ADELINE ST., 
OAKLAND 23, CALIF 


the holidays such as fly swatters, hot egg 
and potato lifters, and pencils with the 
store’s name imprinted on each. This year 
300 calanders were distributed. “That is 
one thing everyone seems to appreciate,” 
explained the manager. 

“We have quite a few monthly credit 
accounts,” said Mr. Marshall, “and some 
weekly accounts. Also, we give discounts 
on large sales whether cash or for credit. 
It should be probably only for cash,” he 
added, “but we want to show our large 
buyers our appreciation for their patron- 
age.” 

Under the difficult circumstances of main- 
taining a feed business in the midst of grow- 
ing urbanization, this firm is making the 
adjustment remarkly well under the able 
management of Mr. Marshall and his “boss- 
lady” Mrs. Allerdings at thriving Monrovia, 
Calif. 


Wilson Production 


Chief for IM & C 


James A. Wilson has been promoted to 
production manager for the phosphate 
chemicals division of International Minerals 
& Chemical Corp., Chicago, Vice President 
Howard F. Roderick has announced. Mr. 
Wilson previously managed IM & C’s new 
15-million-dollar Bonnie, .Fla., plant. Neil 
O*’Donnell has been named superintendent 
there. 


Mr. Wilson henceforth will be responsible 
for production not only at Bonnie but also 
at Tupelo, Miss., and Wales, Tenn. All 
three plants produce dicalcium phosphate 
feed supplements, 20/FOS at Bonnie, Multi- 
fos at Wales, and Defluorophos at Tupelo. 

Leonard W. Gopp is a new member of 
the phosphate chemicals division staff as 
manager for special products sales. He will 
be responsible to Vice President Roderick 
for sales of triple superphosphate produced 
at Bonnie, as well as other chemicals now 
being considered by the division but which 
are not handled by the feed ingredient sales 
department. 


Beef-Eating Drive 
Set in Maryland 


A promotion campaign to increase beef 
consumption has been launched in Maryland 
by 50 cattle raisers and others interested in 
the beef industry. Similar programs have 
been sponsored in other states with success, 
according to J. M. Vial, who presided at a 
recent fund meeting at Baltimore. 

“Beef producers have never had govern- 
ment support and they don’t want it now,” 
Mr. Vial declared. “They want to solve 
their problem themselves and they feel the 
best solution is to educate consumers on the 
value of beef as food. If that is done, con- 
sumers will eat away beef surpluses.” 

NAME CHANGE 

Evergreen Mills, Inc., is the new name 
for Ada Milling Co. of Ada, Okla., Presi- 
dent Harry Lundgaard has revealed. Capital 
stock has been increased from 1,500 to 
3,000 shares at $100 par value. 
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— Burke 


(Continued trom page 34) 


your volume of business. Cutting expenses 
just for the sake of cutting can be a big 
factor in reducing profits substantially. 
Many taxpayers are elated over the fact 
that income tax rates are lower this year. 
To some, this will mean a nice reduction in 


GERALD BURKE 


taxes. To others, it may just spell trouble. 
With everything else still on a pretty high 
level, it is only natural to wonder how the 
government can reduce taxes and still live 
within its budget. It’s going to be difficult. 
It may even be impossible. 

If the treasury department has been leni- 
ent in the past and failed to enforce many 
laws that are enforceable, what position do 
you think itll take in the future? 

A certain amount of money must come 
from taxes. More rigid law enforcement 
may be the only answer to getting the 
amounts needed. 

We've already seen steps taken in that 
direction. The careless businessman may 
find himself in the same category as the 
dishonest businessman if he doesn’t mend 
his ways. 

If good records were necessary only for 
tax purposes, that in itself would be reason 
enough for keeping them. Good records 
are much more important than that. A good 
system sends out warning signals to guide 
you every step of the way. With business as 
complex as it is today, these signals must be 
heeded. 

We put up stop, look, and listen signals 
at every railroad crossing. People take heed 
and many lives are saved. We recommend 
simple but sound systems for small business- 
es. People who recognize their importance 
accept and use them and many businesses 
are saved, 

The only reason so many feed dealers are 
using old antiquated systems today is that 
years ago they were sold a bill of goods. 
Someone did a terrific selling job and at 
the same time rendered a much needed serv- 
ice. At the time of the sale the product and 
the service they offered were adequate. Un- 
fortunately, conditions have changed radical- 
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ly since then and we haven't the same cali- 
bre of salesmen around to do another selling 
job. 

We know, we've been told, that a mod- 
ern system for feed dealers is badly needed. 

For many years we've worked on the 
idea and have run into many obstacles. 

Any system to be acceptable must be 
simple. It must be as fast or faster than 
present methods used. It must have controls 
so that errors can be easily detected. And 
most important, it must be flexible enough 
so that the changeover from the old system 
to the new will be relatively easy. 

We believe we can design such a system 
and we'd like to tell you more about it. 
In the meantime we'd welcome hearing from 
as many dealers as possible to determine 


how we can best fill the need. Write direct 
to Gerald Burke at THE FEED BAG with 
any ideas or suggestions you might have. 
We'd also like to answer any questions you 
might have concerning your present system. 

Every letter will be acknowledged and 
your interest and cooperation will be mutual- 
ly beneficial. 


YIELDMOR AWARDS 


Scholarships for the 1954-55 school year 
have been announced by Yieldmor Feeds, 
Inc., Piqua, Ohio. Winners, who will re- 
ceive $250 grants, are Douglas Frey of Tipp 
City and Edwin Royer of Arcanum, both in 
Ohio. Both will study at Ohio State Unri- 


versity. 


Use Armour Meat and Bone Scraps 
to help build top Cattle Feeds! 


These Hereford cattle are enjoying their rations in a Texas feeding pen. To help them 
get fast gains and a smooth finish, the feeding operator uses rations made with a 
formula which includes 50% meat and bone scraps. 


Armour Meat and Bone Scraps as a 
protein supplement provides many es- 
sential nutrients which help balance 
cattle rations. The high quality natural 
protein and natural fats in this ingre- 
dient help cattle get the most value 
from roughage and other feeds. And 
besides the high quality protein, 
Armour Meat and Bone Scraps con- 
tains many onus nutrition factors. 
The Armour expeller process retains 
at least 8% natural fat. Fat helps make 
your feeds more palatable, improves 


Tallow and Feed Department 
, General Offices, Chicago 9, Illinois 


quality and reduces “dustiness’”’. And 
the natural animal fat in Armour Meat 
and Bone Scraps is very highly digest- 
ible, high in energy and good for all 
animals. 

Armour Meat and Bone Scraps also 
contains valuable minerals in readily 
available nontoxic form. Use this high 
quality ingredient to help you build 
the kind of cattle feeds which bring 
your customers complete satisfaction 
—bring you more business. 


P.S. Armour 60% Digester Tankage is an 
excellent protein supplement for hog feeds 
and Armour Standard Steamed Bone Meal 
the ideal ingredient to provide any addi- 
tional calcium and phosphorus needed in 
any animal feeds. 


ARMOUR 
AND 
COMPANY 
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(Continued from page 89) 


that’s what that thing means to me.” 

He pointed out how two men can unload 
100 bags of feed in five minutes with the 
machine, whereas it would take them more 
than half an hour to carry the same amount 
on their backs. 


Its conveyor, which the Exeter firm pur- 
chased through Seedburo Equipment Co. of 


®® 
MOST COMPLETE LINE OF [o | | Chicago, also is useful for unloading on a 


level, as it saves walking back and forth 


betw truck and platform. And bei 
TESTING, GRADING & HANDLING aa 


EQUIPMENT | Saving backs has really saved bucks for 


Exeter Feed & Supply Co., Inc., Charles 


Knibbs’ growing firm at Exeter, N. H. 
Steinlite Moisture Testers e Steinlite Fat and Oil Tester 
Hytrol Conveyors S O 
More Share Owners 

Bag Closers umigants Oops 
Bag Holders Germinators Seed laaniuale Equip. 
Bag Trucks Intercoms Sieves . Listed at Du Pont 
Blowers Loaders Spout Liners | The Du Pont Co. of Wilmington, Del., 
Bucket Elevators Magnets hermometers ™ continues to increase the number of its 
Car Movers Motors Treaters stockholders. During the second quarter of 
Cleaners Respirators Triers ‘ 1954, 249 new shareholders were added to 
— 

As of June 30, Du Pont had 132,604 


holders of common stock and 22,372 pre- 


Write ferred share holders. Some 6,600 persons 
“World's Leoding Supplier of Grain Testing Equipment for Over 40 Yeors” ld of 
a SEEDBURO EQUIPMENT ypes. 
3 @ EATON’S & PACIFIC FEED & SEED 
a ace i ell Dept. FB-8 CO., Coos Bay, Ore., is the new name for 


: a merger of Eaton's Feed Stores and Pacific 
EQUIPMENT COMPANY for literature and prices. Feed & Seed Co. 


for unequalled PELLETING economies 


Reduce your pelleting costs with PELLET ACE! Its high- 
volume, low-power operation coupled with low maintenance 
cost is unequalled in the industry. PELLET ACE out-produces 
any other mill when operating under the same horsepower 
and formula requirements. You'll manufacture premium- 
quality pellets more profitably with PELLET ACE. 


Quiet V-belt drive. High capacities produced with low-pressure 


Exclusive hinged die steam. 


casing for easy access. Revolving die cover and feed-lifting 
flights assure longer roll life... 


Corrosion-proof, stainless 


steel construction of greater capacity. 
feeder-conditioner Entire mill uses only 4 standard main 
and spout. bearings. Overall height, only 5 ft. 


In addition to Pellet Ace, Sprout-Waldron offers the S-W 
“Junior” Pellet Mill for small feed manufacturers and as a 
special-formula and stand-by mill for large manufacturers. 


Before you buy any pelleting equipment, see your SPROUT-WALDRON MAN! 


SPROUT-WALDRON S 
> 


PELLET MILLS - HAMMER. ROLLER. 

ATTRITION. ano BURR STONE MILLS 

MIXERS - SCREW. BELT ano 

PNEUMATIC CONVEYORS - BUCKET ELEVATORS 
CUTTERS. CRUSHERS. ano FEEDERS 

REELS. SEPARATORS. awe ASPIRATORS 


The Bost ive Malling Sirvce (866 


22 LOGAN STREET @e MUNCY, PA. 
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Service Pages 


Table for Analysis 
Of Formulas Ready 


Preparation of an improved feed ingre- 
dient analysis table has been announced by 
Nopco Chemical Co., Harrison, N. J. The 
chart lists nutritive qualities of 64 popular 
feed ingredients and is claimed to aid in 
the compounding of formula rations. 

Printed in two colors, the new Nopco 
chart simplifies adaptations which may be 
necessary between formulas concerning the 
need for vitamin and mineral fortification. 

To obtain a copy of Nopco’s feed ingre- 
dient analysis table, circle Reader Service 
No. 12. 


Anti-Caking Agent 
In Du Pont’s 262 


Addition of a new anti-caking agent to its 
Two-Sixty-Two feed compound has been 
announced by the Du Pont Co., Wilming- 
ton, Del. Fhe firm noted that the product 
makes possible improved flow and better 
mixing properties. 

However, Du Pont stressed, it in no way 
affects the protein worth of the urea com- 
pound. Du Pont officials noted that urea 
is in wide use as a protein-extender in feeds 
for ruminants. 

For full facts on Du Pont’s Two-Sixty- 
Two with new anti-caking ingredient, circle 
Reader Service No. 1. 

AIR CONVEYING 

A new four-page bulletin describing its 
Transvair pneumatic conveying systems has 
been published by Young Machinery Co., 
Muncy, Pa. The folder outlines specific ap- 
plications of Transvair and provides data on 
its capacities and construction. For a copy 
_ of the new bulletin, circle Reader Service 
No. 13. 


Circle the numbers * 
which apply to the [ 
offers that interest 
© you. Then tear out 
the card and mail it. 
Many other Reader * 
» Service offers appear 
on other pages — 
* don’t miss them! 
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NEW VIBRATORS 

Two new bin vibrators have been added 
to its line, Cleveland Vibrator Co. of Cleve- 
land has announced. The new models are 
one-inch and five-inch sizes and complement 
six other models already in the Cleveland 
line. For a complete catalog, circle Reader 
Service No. 9. 


Vaccine for Sheep 


Blue Tongue Ready 


Vaccine for immunizing sheep against 
blue tongue disease has been marketed by 
Lederle Laboratories, New York City. The 
ailment has been diagnosed in the United 
States for only about a year, but probably 
existed here for at least 10 years, according 
to Lederle. 

An avianized live virus type, the blue 
tongue vaccine is supplied in 25-dose and 
100-dose vials. For information on the new 
vaccine, circle Reader Service No. 7. 


Wenger Folder Tells 
Worth of Molasses 


A new eight-page folder published by 
Wenger Mixer Mfg. Co., Sabetha, Kan., 
describes in detail the effective use of mo- 
lasses in livestock feeds. The brochure in- 
cludes considerable nutrition information 
and also illustrates Wenger's molasses blend- 
ing equipment. 

Terming molasses the “roughage buster,” 
the new leaflet stresses the advantages of 
mixing the sweetener and roughage balancer. 
To obtain a copy of Wenger's new folder, 
circle Reader Service No. 4. 


Vitamin Computer 


Pfizer Offering 


Development of a new computing wheel 
to determine the amount of vitamin A neces- 
sary for various rations has been announced 
by Chas. Pfizer & Co., Inc., Brooklyn. Ac- 
cording to Pfizer, the 6!4-inch cardboard 
wheel also determines the cost of the vita- 
min A. 

Pfizer produces vitamin A as well as 
Terramycin and other products for the feed 
industry. To obtain one of its new vitamin 


A computation wheels, circle Reader Service 
No. 2. 


Seed Treating Film 
Available on Loan 


A unique film produced in Sweden on 
the subject of seed treating now has been 
provided with complete English-language 
commentary by Panogen, Inc., Ringwood, 
Ill., a leading seed treatment manufacturer. 

The movie traces briefly the history of 
seed treating and its importance to agricul- 
ture. 

Panogen scientists, the film stresses, main- 
tain continuing research into improving the 
performance of seed varieties. For informa- 
tion on borrowing the new Panogen film, 
circle Reader Service No. 14. 

PIG FEEDER 

Designing of a new supplement feeder 
for baby pigs has been disclosed by Star 
Tank & Boat Co., Goshen, Ind. The unit 
will accommodate 10 young pigs and will 
hold 65 pounds of feed. For dealer data 
and prices, circle Reader Service No. 8. 


Tear Out Along Line—Drop in the Mail 


Reader Service of Che feed Bag 
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Other Reader Service Items Appear Throughout This Issue 


Mixer-Pelletizer 
Wenger's Newest 


Wenger Mixer Mfg. Co. of Sabetha, Kan., 
has combined a molasses feed mixer with a 
molasses pellet mill in a new machine it 
has marketed. Capacities of the new unit 
are up to 7 tons of molasses pellets or 
20 tons of molasses meals per hour. 


Designated as the Super 75, the new 
combination unit has rated production of 
six tons of pellets and 10 tons of meal feeds. 
A 100-horsepower model also is available. 


For a copy of new literature which de- 
scribes fully the new Wenger models, circle 
Reader Service No. 16. 

MILL FUMIGATION 

A new leaflet describing the use of its 
products in mill fumigation has been pub- 
lished by Larvacide Products, Inc., of New 
York City. The six-page brochure describes 
both regular Larvacide and an aerosol form. 
For a copy of the leaflet, circle Reader Serv- 
ice No. 5. 


Water-Soluble ‘K’ 
Offered by Abbott 


A new water-soluble vitamin K additive 
for poultry feed has been marketed by Ab- 
bott Laboratories, North Chicago, IIl., fol- 
lowing field trials on 100,000 chickens. The 
product is designed to control hemorrhag- 
ing due to a deficiency of vitamin K and 
is claimed to absorb better and to be more 
active than either natural vitamin K or 
menadione. 

Trademarked Klotogen-F, the additive can 
be used at a cost of 14 cents or less per 
ton of complete feed. Klotogen-F is made 
up of menadione sodium bisulfite, used for 
nearly 15 years for control of hemorrhage 
in humans. 


Abbott stated that its new product is 


Circle What You Want 


“2,500 times as effective as natural vitamin 
K in the absence of bile when tested in 
dogs.” Unlike menadione, Klotogen-F does 
not require special precautions in handling. 

Klotogen-F is marketed either as a pow- 
der or as a free-flowing premix. For full 
facts on this new anti-hemmorrhage prod- 
uct, circle Reader Service No. 25. 


Union Offers Help 
In Design of Bags 


A switchover to multiwall paper bags for 
its full line of feeds has been reported by 
R. B. Richardson & Sons, Cream Ridge, 
N. J. President R. B. Richardson, whose 
firm produces Tip-Top rations, stressed 
that, “If you want to merchandise your feed 
better, don’t overlook the package itself.” 
Richardson’s new bag designs were devel- 
oped with the cooperation of Union Bag 
& Paper Corp., New York City. 

For complete information on the design 
service which Union Bag offers its feed 
industry customers, circle Reader Service 
No. 23. 


MAGNETIC BRAKES 

Addition to its line of a new model mag- 
netic disc brake for use on re-rated three 
to 20-horsepower motors has been an- 
nounced by Stearns Magnetic, Inc., Milwau- 
kee. Stearns is producing the brake in maxi- 
mum torque ratings of 10 to 105 pounds 
feet. For data on the disc brakes, circle 
Reader Service No. 17. 


Poult Arthritis Is 
Now Controllable 


Injections of antibiotics and the addition 
of Terramycin to feed has helped control 
turkey poult arthritis, according to a Poultry 
Science article reported by Chas. Pfizer & 
Co., Inc., Brooklyn. The article by Cana- 
dian John E. Fahey describes the treatment 
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given a large flock of birds infected with 
staphylococcal arthritis. 

No recurrence of the disease occurred in 
a three-month following clearing up of the 
ailment, the researcher reported. 

For a reprint of this scientific report, 
which Pfizer will supply, circle Reader 
Service No. 21. 

VALVE BAG PACKER 

Development of a new packer for granu- 
lar and pelleted products has been an- 
nounced by E. D. Coddington Mfg. Co., 
Milwaukee. Designed to speed packing of 
valve bags, the new packer is described in 
literature which will be sent feed men who 
circle Reader Service No. 10. 

METAL CORN CRIB 

Production of a new metal corn crib 
available in three sizes has been begun by 
National Ideal Co. of Toledo. Capacities 
are 500, 700, and 900 bushels. For dealer 
prices and technical specifications, circle 
Reader Service No. 11. 


Pig Feed — 


Computed Quickly 


An intriguing and efficient new “Costu- 
lator” for determining profitable ingredient 
ratios in swine rations has been marketed 
by Dr. Damon Catron, Earl Heady, and 
Gordon Ashton of Iowa State College. The 
10-inch-square metal computor is being pro- 
duced by an Iowa metal goods firm. 

The inventors stress that “There is no 
one best ration for all times” and make it 
easy to change formulas to take advantage 
of favorable market prices on certain ingre- 
dients. 

For descriptive literature on the new 
“Costulator,” circle Reader Service No. 3. 

SHIPPING ‘TANKS' 

Development of new 500-gallon and 
2,500-gallon rubber and fabric units for 
bulk shipment of granules and powders has 
been revealed by United States Rubber Co., 
New York City. The larger size measures 
eight feet in diameter by eight feet in height. 
For descriptive data, circle Reader Service 
No. 6. 

ROTARY VIBRATION 

Literature describing its AiroViber unit 
for breaking up bridging and jamming is 
offered by Viber Co. of Burbank, Calif. 
The device features a single steel ball kept 
in motion on a steel track by compressed 
air. For copies of the literature, circle Read- 
er Service No. 18. 

MANLIFT FACTS 

A new eight-page folder describing its 
line of manlifts especially adapted for mill 
installation is available from Humphrey 
Elevator Co., Inc., Faribault, Minn. Illus- 
trations of popular manlift models are in- 
cluded. To obtain a copy of the new bullet- 
in, circle Reader Service No. 24. 
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Feed For Profit 


BUFFALO’ 


CORN GLUTEN FEED 


On all counts ‘‘Buffalo”’ has been the 
standard in the feed world for over 50 
years. It has the virtue of easy digesti- 
bility ...and is a most palatable feed. 
Depend on Buffalo Feed, the most 
popular and best known in America. 


CORN PRODUCTS 


REFINING COMPANY 


17 Battery Place * New York 4, N. Y. 
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before you buy ot 
CRUSHER-FEEDER... 


SPROUT-WALDRON Mom 


Here’s the perfect an- 
swer to the pre-crush- 
ing and controlled 
feeding of materials 
ahead of any grinding 
mill. The Sprout- 
Waldron Crusher- 
Feeder will handle ma- 
chine-picked corn and 
small grains inone 
continuous operation 
without overloading or 
clogging the grinder. It’s compact, economical, flex- 
ible in application...can be mounted as an integral 
part of the grinding unit. Requires only 9” of head 
room. Adjustable gate can be controlled either at 
the grinder or remotely. Sizes: 12” and 18”. Oper- 
ates on 3 h.p. or 5 h.p. motor. 


The Sprout-Waldron line also includes other 
crushers for every purpose. 


Sprout-Waldron 
CRUSHER-FEEDER 
Model #104 


Before you buy any crusher, 
see your SPROUT-WALDRON MAN! 


S SPROUT-WALDRON 

w 22 LOGAN ST. © MUNCY, PA. 
PELLET MILLS+ HAMMER. ROLLER ATTRITION. ano BURR STONE MILLS 


MIXERS » SCREW. BELT. ano PNEUMATIC CONVEYORS - BUCKET ELEVATORS 
CUTTERS, CRUSHERS. ano FEEDERS: REELS. SEPARATORS. ano ASPIRATORS 347 


LK SERVIC 
Specializing in the 


transportation of all liquid 
feed products in bulk 


STAINLESS 
STEEL 
TANK 

TRAILERS 


SIXTEEN 
EXPERIENCE 
IN 
HANDLING 
SANITARY 
COMMODITIES 


Zuality MILK SERVICE, Inc. 


TELEPHONE 735 @ BURLINGTON, WISCONSIN 
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WERTHCO PRINT 


FEED 
POSITIVE SALES BUILDER 


WERTHCO BAGS 


¥ Improve Appearance 


of Your Package 


V Available in Wide Variety of 


Patterns and Color Combinations 


¥ Your Choice—Unlabeled, 
Spot Labeled or Band Labeled 


Fast Service 


Satisfaction Guaranteed 


Wire... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 7-4960 
CHICAGO 4, ILL. 


— Washington Millwheel 


(Continued from page 21) 


the house passed the resolution the same day and sent it to the 
senate, where it was to be tacked to the senate farm bill. The 
resolution would allow Commodity Credit Corp. to sell feed grains 
at the support level plus 10 per cent to livestock producers at loca- 
tions where the grain is stored. Formerly CCC could sell feed 
grains only at a formula price of 105 per cent of parity plus 
carrying charges. The new price to producers is above the current 
market pricc of feed grains but could have an effect of a ceiling 
if the market price cf feed grains increased to the support level 
plus 10 per cent. This feed grain price to livestock producers 
should not be confused with the current sales program by CCC 
for corn of the 1948-49 crop. 


COMPETITION FROM UNCLE SAM 


A bill passed by the house of representatives during this session 
with little fanfare was HR 9835. Introduced by Congressman 
Hoffman of Michigan, it would terminate government operations 
in competition with private enterprise. The bill, if passed, would 
give the President the authority to examine branches of govern- 
ment activity to determine if they could be carried on by private 
enterprise. Where private business could perform the task without 
impairing essential activities of the federal government, the 
President could terminate the activity. Some authorities believe 
that the approved amendment (Provided, however, that nothing 
herein contained shall apply to any government business type 
operations heretofore or hereafter specifically authorized by con- 
gress”) might make some of its provisions double-talk. However, 
if the bill is passed at a future date, it will be an excellent policy 
statement by congress for all who believe that the federal govern- 
ment should not leave its role as umpire to be a player in the 
game. 


FARM LEGISLATION AND THE PRICE OF FOOD 


The committee on agriculture in the house of representatives 
issued recently a bulletin on “Farm Prices and the Cost of Food.” 
A great deal of interest was expressed in the consumer’s food 
dollar. “Out of each dollar spent for food in the United States 
five cents goes for imported foods, fish, and other food not pro- 
duced on American farms. Out of each dollar spent by the Ameri- 
can housewife for domestically produced foods, 56 cents now goes 
for processing, marketing, and transportation charges. The farmer 
receives 44 cents. Of this 44 cents, approximately 30 cents goes 
to purchase tractors, trucks, plows, gasoline, fertilizer, and other 
supplies required by modern farming. 

Thus the farmer and his family have about 14 cents out of each 
consumer dollar spent for domestically produced food for their 
work and their investment. The farmer’s share of the consumer 
dollar has dropped in recent years and months as farm prices 
declined while retail food prices have remained at 1952 peak 
levels. 


This report by the house committee on agriculture caused 
controversial comment from the senate floor as the statistics were 
interpreted in a different light. 


The senate, after being delayed for weeks by a fillibuster and 
slow-downs, debated the controversial “Farm Act of 1954” as 
this was being written. The debate was nearly a month after the 
house of representatives passed their farm bill with flexible price 
supports from 82'4 per cent to 90 per cent of parity for the 
five basic commodities. The senate committee on agriculture had 
reported eight to seven in favor of rigid price supports. Sen. 
Aiken from Vermont and chairman of the agricultural committee 
immediately introduced an amendment calling for supports on 
the basic commodities at 80 to 90 per cent of parity. If either 
the flexible supports at 80 to 90 per cent of parity or the rigid 
90 per cent support level is passed by the senate, the bill will go 
to a conference committee of the two chambers for a conference 
report. 
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THE WISCONSIN ALUMNI RESEARCH FOUNDATION 


BOWMAN FEED PRODUCTS, Inc. 


Approved for 


the right to use ther VITAMIN D 
upon periodic 


Seal of Approval on the product tests 


BO-DEE MINERAL STABLE D-3 


200,000 I. C. units per gram 
Product of Philips-Roxane—The Netherlands 


Periodically samples of Bo-Dee Mineral Stable D-3 are subjected to A.O.A.C. vitamin 
D-3 chick assay to substantiate the claimed potency of 200,000 I.C. units per gram. 

In a twelve months study the stability of ordinary D-3 in oil and Bo-Dee Mineral 
Stable D-3 was compared by means of biological assays at monthly intervals in the 
presence of the following mineral mixture: 


ground limestone 41.23% ferrous sulfate 0.50% 
steamed bonemeal 15.00 copper sulfate 0.15 
tricalcium phosphate 13.00 manganese sulfate 0.10 
magnesium sulfate 10.00 cobalt sulfate 0.02 


iodized sodium chloride 20.00% 


The results confirmed previous findings of Dutch investigations which have been widely 
publicized. Bo-Dee Mineral Stable D-3 remained unchanged for 12 months in the 
presence of this mineral mixture where ordinary D-3 lost almost all of its potency in 
105 days. Full detailed report of the experiments will be mailed on request. 

Continuing arrangements have been made for further mineral stability tests in order 
that the user may be assured of further information regarding the unique mineral 
stability of this product. 


BOWMAN FEED PRODUCTS, Inc. 


HOLLAND, MICHIGAN 


220 East 42nd Street, New York 17, N.Y. 
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THE SHELL THAT SELLS 


HOUSTON, TEXAS 


You'll like our service when 
in the market for: 


GRAIN AND FEEDS 
MAXIM Vitamin Oils 


FLEISCHMANN'S Irradiated 
Dry Yeast 


KODDY-MIX '300" Dry 
Vitamin D 


MAGNAVITE Feed Fortifiers 
MIRICOE Trace Minerals 
SCHLITZ Brewers Dried Yeast 


Dried Milk .. . Manganese Sul- 
phate . . . Anadex Kaf-Kaps 
. . Wheat Germ Oil... 
Penstix . . . Weedicide 2,4-D 


» ... 


CONSIGNMENTS SOLICITED 


DISTRIBUTORS OF 


Corn Gluten Feed 
Hydrol Molasses 
Dex-Mo-Lass 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 
MILWAUKEE 2, WISCONSIN 
BRoadway 1-7411 


Happy Birthday 


Sept. 17 is Happy Birthday time for our 
headliner this month, Loyd M. Faris of 
Kansas City. Popular and capable Mr. Faris 
is a veteran in the dehydrated alfalfa indus- 
try and is assistant vice president of Archer- 
Daniels-Midland Co., Minneapolis, manag- 
ing the firm’s W. J. Small Co. division. 

One of the guiding hands in the Ameri- 
can Dehydrators association, Mr. Faris head- 
ed the organization’s research committee in 
1949-50, was first vice president in 1951, 
and was elected president of ADA in 1952. 

A skilled and uncannily successful fisher- 
man, Loyd Faris bags his limit regularly. 
Here is the full September birthday com- 
plement: 

SEPTEMBER 1—Frank J. Allen, Bay State 
Milling Co., Winona, Minn.; Eugene 
Arms, Mill Mutual Fire Prevention Bu- 
reau, Chicago; Hugh C. Bragdon, Com- 
mercial Solvents Corp., Terre Haute, Ind.; 
Dr. Joseph E. Salsbury, Dr. Salsbury’s 
Laboratories, Charles City, Iowa. 

SEPTEMBER 2—E. L. Heuvelhorst, Hol- 
land, Mich.; Robert G. Houghtlin, Na- 
tional Soybean Processors Association, 
Chicago. 

SEPTEMBER 3—William M. Andersen, 
New England By-Products Corp., Boston; 
Ed Hanson, Hanson Feed Co., Hollan- 
dale, Wis. 

SEPTEMBER 4—Harold J. Buist, Allied 
Mills, Inc., Chicago; Paul E.Riebs, Riebs 
Co., Milwaukee; J. A. Sutherlin, Chase 
Bag Co., New Orleans. 

SEPTEMBER 5—Arthur Ackerman, Oys- 
ter Shell Products Corp., New Rochelle, 
N. Y.; Albert Werthan, Werthan Bag 
Corp., Nashville, Tenn.; Mrs. Clara G. 
Woodson, Gruendler Crusher & Pulveriz- 
er Co., St. Louis. 

SEPTEMBER 6—Lindley H. Patten, Glen- 
coe Mills, Inc., Glencoe, Minn.; Sam 
Rice, Rice Grain Co., Toledo; E. O. 
Thomas, Department of Agriculture, Co- 
lumbus, Ohio; D. A. Trayhaa, New Eng- 
land By-Products Corp., Boston; Louis 
Wenger, Wenger Mixer Co., Sabetha, 
Kan. 

SEPTEMBER 7—Tyler Kay, Tyler Kay Co., 
Inc., Buffalo; S. L. Pries, Maney Bros. 
Mill & Elevator Co., Minneapolis. 

SEPTEMBER 8—Ronald C. Booth, Piper 
Grain & Milling Co., Cedar Rapids, Iowa; 
Erich A. Engler, L. Teweles Seed Co., 
Milwaukee; M. L. Johnsen, Green Bay 
Flour & Feed Co., Green Bay, Wis.; 
H. L. Krueger, Krueger Bros., Forest 
Junction, Wis. 

SEPTEMBER 9—Clarke K. Anderson, 
Woodward & Dickerson, Philadelphia; 
J. E. Francis, Crabbs-Reynolds-Taylor Co., 
Lafayette, Ind.; Hugh Hale, Hale Grain 
Co., Royal, Iowa; W. B. Richardson, 
Chase Bag Co., Reidsville, N. C. 

SEPTEMBER 10—William H. Danforth, 
Ralston Purina Co., St. Louis; Fred De- 
Hoff, Fred DeHoff Co., San Mateo, 
Calif.; Dale J. Olmstead, Jos. W. Hicks 
Organization, Chicago. 

SEPTEMBER 11—C. B. Cory, McCann- 
Erickson, Inc., Chicago; John Davis, J. 


LOYD M. FARIS 


Walter Rice, Inc., Milwaukee; Clarence 
E. Lee, Beacon Milling Co., Inc., Cayuga. 
N. Y.; Carl J. Marten’s, C. J. Martenis 
Grain Co., New York City; Walter J. C. 
Mueller, Northern Milling Co., Wausau, 
Wis. 

SEPTEMBER 13—Henry W. Swanson, 
White Laboratories, Inc., Kenilworth, 
N. J. 

SEPTEMBER 14—E. G. Cherbonnier, 
Grain & Feed Dealers National Associa- 
tion, St. Louis; Robert E. Jones, Russell- 
Miller Milling Co., Minneapolis; Charles 
I. Post, Nopco Chemical Co., Inc., Harri- 
son, N. J.; Milton H. Reynolds, Allen & 
Reynolds, Omaha; John J. Zima, Phenix 
Pabst-ett Co., Chicago. 

SEPTEMBER 15—A.,. J. Feigel, Union 
Special Machine Co., Chicago; Joseph B. 
Manasse, Werthan Bag Corp., Chicago. 

SEPTEMBER 16—R. L. Christy, National 
Alfalfa Dehydrating & Milling Co., La- 
mar, Colo.; Herb Schneider, Ultra-Life 
Laboratories, East St. Louis, Ill.: C. E. 
Workman, Virginia-Carolina Chemical 
Corp., East St. Louis, Ill. 

SEPTEMBER 17—Loyd M. Faris, W. J. 
Small Co., Kansas City; Frank J. Holt, 
Holt Products Co., Milwaukee; A. F. 
Leathers, Swift & Co., Chicago. 

SEPTEMBER 18—O. P. Gossett, Consolid: 
ated Products Co., Danville, Ill. 

SEPTEMBER 19—Forrest D. Larson, Ja- 
cobson Machine Works, Minneapolis. 

SEPTEMBER 20—E. L. Dyson, H. P. Dy- 
son’s Sons Co., New Bloomfield, Pa.: 
Ford P. Eshleman, Virgina-Carolina 
Chemical Corp., Lake Mills, Wis. 

SEPTEMBER 21—L. W. Nolte, American 
Dry Milk Institute, Chicago. 

SEPTEMBER 22—John Mecking, J-M 
Trading Corp., Chicago; Victor H. Reid, 
Reid-Strutt & Co., Portland, Ore. 

SEPTEMBER 23—O. F. Clayton, Checker’ 
board Elevator Co., Minneapolis; J. R- 
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Former Retailer Is 


Staley Appointee 


Paul Fite has been named central Illinois 
territory manager for its formula feed sales 
department, A. E. Staley Mfg. Co., Decatur, 
Ill., has announced. Sales Manager Clyde 
Thompson said that the former Decatur feed 
retailer has sold his Target Feed & Supply 
Store to Ralph Colburn of Standard Hatch- 
eries, Inc. 

Also named to the Staley formula feed 
sales force were Walter M. Jordan Jr., who 
will serve as assistant to Mr. Fite, and 
Ralph C. Huge, appointed as territory man- 
ager for north central Illinois. 


Kentucky Income on 


Farms Is Dropping 


Kentucky net cash farm income declined 
last year in Bluegrass area tobacco-livestock 
operations, the University of Kentucky has 
reported. Its figures were based on com- 
mercial family-operated farms. 


In 1953, the average net income was 
$3,460 compared to a figure of 13 per cent 
higher the year previous. The 1953 mark 
still was four per cent above the 1947-49 
average. 

Wage rates for hired labor averaged a low 
54 cents an hour last year. Croppers aver- 
aged a 59-cent hourly return for their work. 


Erysipelas Vaccine 


Won't ‘Seed’ Ill 


Vaccine designed to counteract erysipelas 
will not “seed” the illness on a farm, ac 
cording to University of Illinois veterinari- 
ans. They said that neither live culture nor 
anti-erysipelas antiserum treatment would 


Schmertz, Mathieson Alkali Works, New 
York City. 

SEPTEMBER 24—George Thatcher, Ar- 
cady Farms Milling Co., Maplewood, N. J. 

SEPTEMBER 25—Stuart Nordvall, Arcady 
Farms Milling Co., Chicago; L. R. Peel, 
Rice Laboratories, Inc., Dassel, Minn.: 
William D. Pratt, Abbott Laboratories, 
North Chicago, Ill.; W. F. Sinn, Stan- 
dard Seed & Feed Co., Madison, Wis. 

SEPTEMBER 26—Frank McBride, Dawe’s 
Laboratories, Inc., Chicago, IIl. 

SEPTEMBER 27—R. E. Walters, Harlan 
Rendering Co., Harlan, Iowa. 

SEPTEMBER 28—Charles H. Appel, C. H. 
Appel Commission Co., St. Louis; John 
W. Griffith, General Mills, Inc., Minne- 
apolis; Mrs. F. B. Nelson, Nutrena Mills, 
Inc., Kansas City; H. D. Schutte, Schutte 
Pulverizer Co., Buffalo; J. W. Sieverling, 
Irving, Tex. 

SEPTEMBER 29—J. F. Schroeder, North 
East Feed Mill Co., Minneapolis; M. W. 
Thatcher Jr., Bunge Elevator Corp., Min- 
neapolis. 

SEPTEMBER 30—Paul X. Smith, Paul X. 
Smith Co., Oakland, Calif.; J. A. White, 
Chase Bag Co., Richmond, Va. 
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spread germs of the disease on farms where 
they are used. 

Pregnant sows can be treated safely, the 
Illini experts stated. They also pointed out 
that vaccination is unnecessary unless ery- 
sipelas actually has been discovered on a 


farm. 


@ HM & G GRAIN CO., Fowlerville, 
Mich., has installed a new Bryant hammer 
mill. 


reasons why. 


1. TOP QUALITY 
only Grade “A” Sisal fibres 


@ TOBLER’S FEED & FUEL, INC., Nys- 
sa, Ore., is building a new 110,000-bushe! 
storage unit, according to Owner Hugh 
Tobler. 

PR DIRECTOR 

Appointment of John F. Yarbrough as 

public relations director has been announced 
by Cosby-Hodges Milling Co., Birmingham, 
Ala. He is a graduate of Alabama Polytech- 
nic Institute. 


YOO 


OOO? 


1S SUPERIOR 
BINDER & BALER 


A 
605 


2. SPECIALLY TREATED 


moisture, insect and rodent 
repellent. 


GUARANTEED! 
CHECK OUR 
PRICES TODAY! 


COMBINATION 
SHIPMENTS 


of baler and binder twine 
can be made. 


Order NOW for prompt or later shipment. 
A Top Quality, Fast-Selling Product 


J-M TRADING CORPORATION 
2 1 W. Jackson Blvd. — Chicago 4, Ill. 


CALF FOOD 


@ WRITE FOR COMPLETE INFORMATION TODAY! 


— 1 
4 
; : 
SY : 
OOF 
DOOD 
4 
© 
are used. 
3 
FULLY 
x | SUPERIOR 
BALER : 
Write Dept. B 
: 
FOR NEW BUSINESS. . REPEAT TRADE. . STEADY PROFITS — SELL 
: 
NATIONAL FOOD COMPANY. 
POND DUO LAC Ons 


Mink Ranchers Represent 
the Cream’ of the 


Fur-Producing Industry 
... we reach them ALL 


Every mink rancher in the United States and hundreds in Canada each 
year receive THE BLUE BOOK OF FUR FARMING, big reference 
book and buyers’ guide for America’s 8,000 mink ranchers. This com- 
prehensive annual publication is to the mink rancher what THE FEED 
BAG RED BOOK is to the feed man. 


Published by the same staff that produces THE FEED BAG and THE 
FEED BAG RED BOOK, THE BLUE BOOK OF FUR FARMING is 
a standard authority on mink ranching problems — including nutrition 
and feeding, housing and equipment, sources of supply, and a variety of 
other subjects. 


The new 1955 edition of this valuable publication is now being prepared; 
mailing date is Oct. 2, 1954. Many feed manufacturers and suppliers of 
ingredients, vitamins, and animal health products already have reserved 
advertising space in the new edition. 


Perhaps you have been overlooking a potent market and the best, wae 
economical advertising medium in this multi-million-dollar field. Why not 
contact us for complete information? If you haven't seen THE BLUE 
BOOK OF FUR FARMING, ask us for a copy. 


Advertising deadlines are rapidly approaching. Phone, wire, or write 
now for full information to 


THE BLUE BOOK of Fu: Farming 


1712 West St. Paul Avenue Milwaukee 3, Wisconsin 
Telephone WEst 3-3690 


We'll list your products for mink ranchers in our buyers’ guide 
free of charge; in prominent bold face type if you're an advertiser 


in THE BLUE BOOK OF FUR FARMING. 
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The script for the first in a new series 
of slide films on better feeding has been 
approved by these members of the advisory 
committee to the agricultural service divi- 
sion of the American Feed Manufacturers 
association. The films, details on which are 
presented in another news story in this issue, 
are designed for use in the sales programs of 
AFMA members and their retailers. 


Schutte Names Two 
New Distributors 


Two new sales and service representatives 
have been appointed by Schutte Pulverizer 
Co., Buffalo, President Herman Schutte has 
announced. Both firms will stock both new 
mills and replacement parts, Mr. Schutte 
said. 

Representing Schutte in Texas, Oklaho- 
ma, Arizona, and Louisiana will be Riza 
Mfg. Co. of Cleburne, Tex. 

Assigned Iowa, Wisconsin, and Minnesota 
is Winona Attrition Mill Co. of Winona, 
Minn. 


Ex-Rail Chief Is 
Named by Archer 


Lucian C. Sprague, colorful former rail- 
road president, has joined Archer-Daniels- 
Midland Co., Minneapolis, as consulting en- 
gineer, the firm has revealed. Mr. Sprague 
formerly headed the Minneapolis & St. 
Louis railway. He will headquarter at 
Archer's general offices. 


According to Archer President T. L. 
Daniels, Mr. Sprague “can help us reduce 
transportation costs and enable us to im- 
prove our service to customers.” Mr. Daniels 
explained that shipping costs on ADM 
products are almost as expensive as is the 
company’s payroll. 
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From the left, seated, are Ed Griffin, 
Allied Mills, Inc., Chicago; Clyde H. Hend- 
rix, Pillsbury Mills, Inc., Minneapolis; Dr. 
H. E. Bechtel, General Mills, Inc., Minne- 
apolis; and William T. Diamond, AFMA 
secretary-treasurer. 

Standing are Richard L. Kathe, AFMA 
agricultural service chief; Maurice C. John- 
son, Staley Milling Co., Kansas City; E. C. 


Holcombe, Borden Co., New York City; 
and L. F. Van Stone, Uncle Johnny Mills, 
Houston. 


USDA Notes Sale 
Of Field Seeds 


Sale of more than 5'4 million pounds of 
ladino and alfalfa seeds has been disclosed 
by the Department of Agriculture. The 
seeds were offered for sale by USDA on 
July 6. 

Forty-one successful bidders have acquired 
the seeds. Prices ranged fro 29 cents per 
pound for central-grown common alfalfa to 
57.6 cents for ladino. 


CSC Quarterly Net 
Totals $633,000 


Commercial Solvents Corp. had net earn- 
ings of $633,000 for the quarter which end- 
ed June 30, the New York City firm has 
reported. Consolidated net earnings for the 
first half of 1954 totaled more than 144 
million dollars. 

Sales during the first six months of this 
year were 2334 million dollars; in the sec- 
ond quarter, 1134 million dollars. 

Earnings for the second quarter are equal 
to 24 cents per share. For the first half, 


earnings are equal to 48 cents. 


@ CLYDE LEVERSEE & SONS, Kendall, 
Mich., has purchased a Bryant corn sheller. 


| PILOT 
OYSTER SHELL 


FOR POULTRY 


NEW ROCHELE, N. Y. 


ALL PROFIT 


OYSTER SHELL PRODUCTS CORP. 


Because it is a necessity 
for maximum egg produc- 
tion, Pilot Brand Oyster 
Shell makes good will 
profits and substantial 
money profits for Poul- 
trymen and the Dealers 
who serve them. 


ST. LOUIS, MO. 
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Slide Film Is Okayed | 


@ Grain development in Canada’s main 
wheat-producing area shows a wide varia- 
tion, mainly attributed to the extended 
period of seeding and retarded growth, ac- 
cording to a recent report of the dominion 
bureau of statistics. The retarded growth 
resulted from excessive moisture and cool 
weather. Variation in wheat development at 
the end of the first week in July was noted, 
with a height of 24 inches in some areas 
while it was just showing above the ground 


Canadian Grain Crops 


They Are Slowed by Wet Weather 


in other parts. 

With few exceptions, all spring crops are 
much later than normal. Winter wheat and 
rye and hay and pastures, in contrast, are 
in generally good condition. Heavy rains 
have caused surface flooding, waterlogging, 
and yellowing of crops in many low-lying 
areas. Tillage of summerfallow and chemical 
spraying of weeds have also been retarded. 

Rust is in evidence over wide areas, es- 
pecially in western Manitoba and central and 


The 


REAL McCOY 


TO THE 


Outstanding. 


This we guarantee." 


A. J. McCOY 


President 


"Seriously "SNOWFLAKE" Pure Reef 
Oyster Shell is really good — 


It will distinguish you from the average. 
Our 3 sizes are unique — 

Our package is really attractive. 

Try it— your trade will prefer it — 


NOTHING BETTER ~> 


Write — WIRE — Phone 


MAYO SHELL CORP. 


MAYO SHELL 
PEACSIZE. Box HOUSTON, Phone 
784 TEXAS OR-9441 


SKEPTICS 


Mac. 


northeastern Saskatchewan. In view of the 
lateness of the season there is more than 
usual concern about potential damage from 
this source, especially should weather con- 
ditions continue to favor rust deveolpment. 
A period of warmer weather is urgently 
needed to hasten crop development. 


Growth has been very backward in Mani- 
toba, with only an occasional field nearing 
the heading stage early in July. The threat 
of rust is causing grave concern there. 
Weeds are unusually abundant since wet 
weather has prevented the use of chemical 
weed controls except in better drained areas. 
Hay and pasture conditions are promising 
except in low areas, especially those tribu- 
tary to Lake Manitoba, where flooding is 
serious. 

In Saskatchewan crops are from three to 
four weeks late, as a result of continued 
cool, backward weather. Some losses from 
flooding and wireworm have been reported 
from this province. With adequate moisture 
supplies in most sections, the main require- 
ment for rapid growth is warm, dry weather. 
First summerfallowing operations were about 
65 per cent completed in that province in 
early July. 

Crop progress is extremely variable in 
Alberta. Wheat was up as high as 24 inches 
and was heading in one or two areas at the 
end of the first week in July. 

At the same time, development varied 
from one to 21 inches in the Calgary dis- 
trict and from two to 14 inches in central 
areas. 

Heavy rains caused soil encrustation on 
heavy soils in western and_ northcentral 
areas, resulting in spotty early crops. Late 
seedings, however, germinated rapidly. 
Wheat ranged from four to 24 inches in 
the Peace river district, with earliest seed- 
ings in the shot blade. Moisture supplies 
are good in most areas. Work on fallow in 
this province varies from well advanced in 
the southern and Peace river districts to 
very backward in western and north central 
regions. 


Roberts to Chicago 
In Albemarle Post 


Transfer of Rufus Roberts to Chicago as 
assistant to the sales manager of the firm’s 
multiwall bag division has been announced 
by Albemarle Paper Mfg. Co., Richmond, 
Va. He will serve as aide to John R. Clem- 
ents, recently promoted to division sales 
manager. 

Vice President S. D. Fleet also noted the 
transfer of T. H. Bacon to Richmond as 
sales coordinator in the multiwall division, a 
post formerly filled by Mr. Roberts. 

Here is the Albemarle multiwall division 
sales management lineup: 

Chicago, Dirk Young: Kansas City, Rob- 
ert Drury; Des Moines, Douglas Hayward: 
Minneapolis, Howard Gulden; and Louis- 
ville, S. C. Walker Jr. 

New York City, Deane Wicks; Buffalo, 
Harry Houser: New York City, Robert 
Walters; Baltimore, Tom Athey; and Roan- 
oke Rapids, N. C., George Hayes. 
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His answers to questions asking how to 
overcome specific sales obstacles won a 
cash award for Marion Fryer, left, Ohio 
representative for Western Condensing Co., 
Appleton, Wis. Mr. Fryer told how he 
would combat “Yes, but . . .”” obstacles to 


successful selling. 

Shown here making the presentation to 
Mr. Fryer is E. Ray Wilkin, Western Con- 
densing advertising manager. The presenta- 
tion was made during Western’s recent na- 
tional sales conference held at Appleton. 


Larro Research to 
New lowa Location 


Plans to shift its feed research operation 
from near Detroit to Indianola, Iowa, have 
been revealed by General Mills, Inc., Minne- 
apolis. The company has acquired a 1,100- 
acre farm 22 miles from Des Moines as the 
site for its feed research, according to 
Whitney Eastman, vice president in charge 
of Larro feeds. 

General Mills purchased its new Iowa 
site from the estate of the late Harry C. 
Pearson. Dr. H. Ernest Bechtel and his 
12-member technical staff will shift their 
work to Indianola in the near future. 


Uses of Corn, Its 
Worth Are Listed 


The importance of corn as feed, food, 
and as an industrial raw material is em- 
phasized in a new booklet published by 
Corn Industries Research Foundation, Inc., 
New York City. Fundamental future poten- 
tials of the grain are listed and other sig- 
nificant data presented. 

This is the sixth edition of “Corn Facts 
and Figures,” the first having been pub- 
lished in 1944. To obtain a copy without 
obligation, circle Reader Service No. 22. 


Production School 
Plans Underway 


Shirtsleeve planning sessions for its Nov. 
15-17 production scool at Kansas City have 
been the order of the day this summer for 
members of the Midwest Feed Manufactur- 
ers association. The group will sponsor its 
fifth annual technical conference at Hotel 
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President. 


Heading the production school this year 
is Oscar Straube, who heads Kansas City’s 
Pay Way Feed Mills, Inc. His tentative pro- 
gram includes panels on human engineering, 
molasses handling, materials handling, elec- 
trical equipment, and milling machinery. 


Program committee 


members include 


J. H. Burrell, James H. Burrell & Sons, 
St. Louis; H. O. Heckman, Jones-Hettel- 
sater Construction Co., Kansas City; John 
Heimovics, J. B. Ehrsam & Sons Mfg. Co., 
Enterprise, Kan.; Ted Hotchkiss, Ralston 
Purina Co., Kansas City. 

Lowell Judd, Albers Milling Co., Kansas 
City; Forest Lipscomb Jr., Lipscomb Grain 
& Seed Co., Springfield, Mo.; Phil Murray, 
Pillsbury Mills, Inc., Clinton, Iowa; M. H. 
Parker, General Mills, Inc., Kansas City; 
and E. A. Worth, L. C. Worth Commission 
Co., Kansas City. 


Singsen Is 20th to 
Win AFMA Honor 


The American Feed Manufacturers asso- 
ciation now has presented $20,000 to top 
scientists in recognition of their outstanding 
research. Twentieth winner of a $1,000 
award is Dr. E. P. Singsen of the Univer- 
sity of Connecticut. 

He received his check and citation July 
28 at Purdue University, where the Poultry 
Science association convened for its 1954 
meeting. Presenting Dr. Singsen with his 
award was Dr. Raymond T. Parkhurst, 
chairman of the AFMA nutrition council 
and research director for Lindsey-Robinson 


& Co., Roanoke, Va. 


Also participating in the presentation 
ceremony were Dr. W. W. Cravens, Poultry 
Science association awards committee head 
and research chief for McMillen Feed Mills, 
Fort Wayne, Ind., and Dr. O. E. Goff, 
Tennessee educator who is the new presi- 
dent of the Poultry Science association. 


MOLASS 


RICH IN CARBOHYDRATES 


TANK CARS e TANK TRUCKS e BARGES 


NATIONAL Mo.asses CoMPANY 


Executive Offices: ORELAND, PAL Phone: OGONTZ 8337 
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@ OMAK FEED & SUPPLY STORE, e@ J. C. LOOMIS CO., Arvin, Calif., is 
Omak, Wash., is constructing additional constructing a new plant for processing cer- 
storage for 20,000 bushels of grain. tified alfalfa seed. 


“One man sacks, weighs and piles 
tons an hour” 


BURROWS 
APEX 
BAGGING SCALE 


with Molasses too! 


Burrows Equipment Company 
Evanston, Illinois 
Gentlemen: 

Thirteen months ago today we started using your 
APEX BAGGING SCALE. We use it for bagging and 
weighing dairy and poultry feeds, mostly dairy feed, 
practically all carrying about 9% molasses. 

The APEX is a fast, accurate scale and I can see 
where it saves us a lot of time and bother. 

Yours truly, 
D. W. Hunt 

P.S. I have had one man sack, weigh and pile 5 tons of 
dairy feed with this scale per hour. 


Beco says, “Get the Facts and the Price.” 


EQUIPMENT COMPANY 


1316 J Sherman Avenue Evanston, Illinois 


MORE FOR YOUR MONEY 


MIXED CARS AT CAR PRICES 
PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 

| FEEDING OATMEAL 
CUSTOM PELLETING—CUBING 


FLAMBEAU MILLING CO. 


Teletype 14 Tel. LD 44 
PHILLIPS, WISCONSIN 


New Western Plant 
Opened by Bemis 


This is the new multiwall plant just com- 
pleted at Wilmington, Calif., by Bemis Bro. 
Bag Co., St. Louis. The new structure con- 
tains 125,000 square feet of floor space and 
replaces a building at Wilmington which 
Bemis had occupied for 22 years. 

Reinforced concrete construction is a fea- 
ture of the new plant. The 10,000-square- 
foot office section is air conditioned. A 
parking lot with 130-car capacity adjoins 
the plant. 


USI Part 
Of New Division 


Consolidation of its chemical activities — 
including U. S. Industrial Chemicals Co. — 
into a new chemical division has been an- 
nounced by National Distillers Products 
Corp., New York City. Vice President Rob- 
ert E. Hulse explained the move as part of 
an overall program to cut overhead and to 
increase efficency. 

As a result of the reorganization, USI 
will become the sales and distribution agency 
for the new chemical division. National 
Distillers recently disposed of the insecticide 
phase of its chemical activities but will con- 
tinue to produce methionine at Baltimore 
until. new facilities are built. 

A new pilot plant is set for Cincinnati, 
where all National research will be concen- 
trated. National Distillers’ chemical plant 
investment is close to 70 million dollars. 


Says Chemists May 
Feed World People 


Chemists, not farmers, may have to solve 
the “semi-starvation of the world at large,” 
a prominent nutrition research authority be- 
lieves. Dr. Robert R. Williams writes in the 
Journal of Agricultural & Food Chemistry 
that “chemical enrichment of food with 
synthetic vitamins and other key nutrients 
appears to be the answer.” 

Dr. Williams is widely recognized for his 
pioneer work with vitamin B, and for his 
research into nutritional deficiencies. 

“We are still far from being ‘one world’ 
in an economic sense,” Dr. Williams writes, 
“although I hope we are haltingly progress- 
ing toward that goal.” 
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The newest hammer mill developed by 
Bryant Engineering Co., Port Huron, Mich., 
currently is traveling the nation. Sales Man- 
ager John W. Miller revealed that the mo- 
bile display, shown here, will visit almost all 
of the 48 states. 

Mounted on a truck platform is a full- 
size Double-Duty mill. Bryant sales engi- 
neers are responsible for scheduling move- 
ments of the display within their territories, 
according to Mr. Miller. 

Advance showings of the mobile display 
have been made before the Indiana Grain 


\; (STEAM ROLLED) 


DOUBLE-DUTY HAMMERMILL © 


\ 
 FRUEN'S ACE BRAND 
ROLLED OATS 


& Feed Dealers association, Ohio Grain & 
Feed Dealers association, and other meet- 
ings. For information on where the mobile 
display will be on specific dates, interested 
readers should circle Reader Service No. 15. 
POULTRY FETE 

A ton of turkey is on the menu for Penn- 
sylvania’s fourth annual poultry festival at 
Hershey Aug. 26-28, planners of the event 
have revealed. The festivities will be held 
in conjunction with Pennsylvania Dutch 
days at Hershey park. 


for a molasses 


\ 
W 


Whether your needs call 


producing 2 or 3 tons per 
hour for custom mixing, or 
for units with capacities up 


TEXAS OPENING 
Launching of Brooks Grain & Feed Co., 
a new Fort Worth, Tex., brokerage and mer- 
chandising concern, has been announced 


by Glen D. Brooks. Associated with him 


is Charles Barr. The firm is located at 
1110 Burk Burnett bldg. 


Borden’s Net Above 
Mid-1953 Estimate 


Its net income for the first half of 1954 
was 11.6 per cent higher than the mid-1953 
estimate, the Borden Co. of New York City 
has reported. This is despite a 2.35 per cent 
decline in sales, President Theodore G. 
Montague noted. 

First-half sales this year came to 383.3 
million dollars, compared to 39214 million 
dollars in the first six months of 1953. 
While sales volume was up this year, prices 
were lower, Mr. Montague explained. 

Net income for the first two quarters is 
estimated at $10,780,000. The mid-1953 
estimate was $9,660,000. The 1954 figure 
is equal to $2.51 per share, up 26 cents 
from last year. 

Borden’s profit rate for the first half was 
2.81 per cent of sales; last year’s first two 
quarters showed a 2.46 per cent rate. The 
decade average has been 2.9 per cent. 

@ SHELLSBURG GRAIN & LUMBER 
CO., Shellsburg, Iowa has purchased a new 
Blue Streak mill, mixer, and conveyor. 


before you buy ott 
MOLASSES MIXER... 


feed mixer 


! For every feeding purpose requiring good, clean rolled 
f ~=oats at a lower price. Send for samples and prices. 


y 
Y MIXED CARS SHIPPED AT STRAIGHT CAR PRICES 
y Our Teletype Number Is MP 477 

\ 


Tower Brand Rolled Oats 


Star Brand Pulverized 
} (Steam R 


Mixed Feed Oats 
Energee Pulverized Oats 

ixers’ Pulverized Oats 
Eagle Brand Steam Crimped 


ats 
Oat Feed (when available) 
Steam Rolled Whole Barley 
Ground Barley 
Pearled Barley Flakes 
Pearled Barley Flakes (Max 

2%4% fiber) (steam rolled) 
Glenwood Pearled Barley 
ats Star Cracked Pearled Barley 

Tri-Grain Pellets (Wheat—Corn—Oats) 

Steel Cut Durum Wheat 


) (Steam 
/ Whole Oat Groats 
| Steel Cut Oat Groats 
Bolted Oat Flour 
Glenwood Feeding Oat Meal 
Faicon Brand Pulverized 
\ White Oats 
} Standard Brand Pulverized 
White Oats 
/ Dairy Brand Coarse Ground 


MES FRUEN MILLING COMPANY 


iV to 60 tons per hour, you’ll 
f find your one best answer 
at Sprout-Waldron. 

The Customix—pic- 
tured here—is ideal for. 
\ small millers. It’s a high-speed, compact package unit 

} shipped complete with all necessary valves, fittings, 
meters, etc., permanently in place. That means big 
savings in installation costs. For medium and large 
j mills, the De Luxe Coldmix is available in two sizes. 

The high speed and special replaceable agitator tips 
of the Customix and Coldmix actually force the mo- 
lasses into the very fiber of the feed. And many ad- 
vanced, double-agitator models are provided for the 
\ mixing of heated molasses. 


WW S 


{ Before you buy any molasses mixer, 
see your SPROUT-WALDRON MAN! 


SPROUT-WALDRON 


TO THE / F 
MINNEAPOLIS, MINNESOTA The Bout ive Maing 1806 
W 22 LOGAN ST. MUNCY, PA. 
SSS —4 PELLET MILLS + HAMMER, ROLLER. ATTRITION. ANO BURR STONE MILLS 


MIXERS + SCREW. BELT. ano PNEUMATIC CONVEYORS + BUCKET ELEVATORS 
CUTTERS. CRUSHERS, ano FEEDERS REELS. SEPARATORS. ano ASPIRATORS 
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BETTER || DRYING | Custom Mix 


It’s hard to believe that it is almost the middle of August and summer is 
on the wane. The best time of the year is all too short for most of us. Soon 
golf, fishing, swimming, and other summer sports will be gone and all too soon. 

This may be especially true for William T. Diamond, secretary-treasurer of 
, the American Feed Manufacturers association, Chicago. Recently at the ma- 
chinery meeting at the Northernaire in Three Lakes, Wis., Henry French of 
Feedstuffs and yours truly had Mr. Diamond show us what can be done in 
golf. He had never played golf before in his life yet he shot a 57 for nine 
holes. However, we feel sure that as he tries to get scientific and figure out 
the game his score will mount. 

It was a real pleasure to renew our friendship with Otto Sarvella at the 
recent APHF meeting in Cleveland. For many years he was sales manager of 
the G. E. Conkey Co. in that city but now that the feed mill has been closed 
he is just taking it easy. In case you want to write to him his address is now 
3333 S. Dixon dr., Dayton, Ohio. 

Wayne feeds, manufactured by Allied Mills, Inc., Fort Wayne, Ind., will 
soon be featured on television. The advertising will take the form of a 
family of barnyard marionettes who will dramatize the Wayne line of feeds 
on the TV tube. Betty and Pat Percy of Chicago will pull the strings for the 
puppets. 

Questions and answers in rapid-fire fashion were the order of the day 
when members of the press visited Stamford, Conn., recently for the opening 


ot Standard Brands’ new research laboratory. Here Ray E. Green, right, 
sales manager for the company’s agricultural department, talks with our 
Fk B= cditor. At the left is Dr. William Johnston, research director for Standard 
Brands. 
A note from Walter C. Holstein, Mohr-Holstein Commission Co., Milwau- 
GR AIN DRIE RS kee, tells us about the Clam Chowder club. This small group of feed and 
grain men have been meeting each Friday noon for more than three years. 
are now proving their worth Mr. Holstein, who recently returned from a European trip, reports that occa- 
wherever Corn, Wheat, Soybeans, sional guests are welcomed; among recent visitors were state Sen. William 
Milo and other cereal grains require Draheim, Assemblyman Robert Lynch, and George Briggs Sr., William Briggs, 
moisture removal to insure premium and Don Peterson of the University of Wisconsin. 
market prices. You retain the resulting Incidentally, Dr. Gustav Bohstedt of the University of Wisconsin is back 
profits, thanks to the efficient home again after several months in Venezuela. He had to shorten his trip 
operation and low maintenance cost after a rough ride in a jeep cracked a vertebrae in his back. 
of America’s favorite Grain Driers! Paul S. Gerot, president of Pillsbury Mills, Inc., Minneapolis, has been 
elected to the board of trustees of the Committee for Economic Development, 
SHANZER MANUFACTURING CO. national non-profit economic research and education organization. 
85 BLUXOME ST. - SAN FRANCISCO 7, CALIF. We are sorry to hear the news that Charles P. Burr, National Distillers 
Products Corp., New York City, is retiring but the fact that George Brinker, 
tnihineeaah thelist lites Columbus, Ohio, is taking his place is welcome news. It couldn’t have hap- 
Conveying Machinery pened to a nicer fellow. George will handle byproducts sales for National. 


Designers and Manufacturers of 
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The Nova-Mat Co., a Junior Achievement 
firm sponsored by Bemis Bro. Bag Co., 
has been awarded first place in sales in 
a nationwide competition. The group was 
also selected as the leading general sales 
company in the Mississippi valley area of 
Junior Achievement. Nova-Mat had a mem- 
bership of 23 high school students from 
the St. Louis area, and sold as its principal 
product a selection of absorbent, lint-free 
rayon dish towels packaged in a polyethyl- 
ene plastic bag. The rayon towels and poly- 
ethylene bags were purchased from Bemis. 
The packaged towels were sold to depart- 
ment stores and from door-to-door. 

Gordon M. Philpott, vice president in 
charge of advertising for Ralston Purina Co., 
St. Louis, recently used his company’s ad- 
vertising facilities to promote the consump- 
tion of chicken fryers and broilers as a good 
meal and a good buy. Billboards appeared in 
500 places during June and July. In addi- 
ion, 10 TV stations and more than 100 
radio stations carried spot announcements 
on this theme. 

Visitors to our offices Aug. 6 were Mr. 
ond Mrs. E. F. Dickey of Honeggers’ at 
“airbury, Ill. They were returning from a 
oor county (Wis.) vacation. 

Robert F. Loree, president of the Ameri- 
can Guernsey Cattle club, recently received 
in oil painting of the “Guernsey Twins” 
‘rom K. R. Von Fritzinger, Boston regional 
manager of Lederle Laboratories Division, 
American Cyanamid Co., New York City. 
Robert Cameron, a foremost livestock artist, 
painted it under a commission by Lederle. 


It will be hung in the Guernsey club head- 
quarters at Peterborough, New Hampshire. 


@ RUSHVILLE ELEVATOR, Rushville, 
Ohio, has purchased a new Blue Streak mill. 


@ PETER PEP FEEDS, INC., Watertown, 
Wis., has been incorporated. 


FERTILIZER PELLETS 

Publication of a new product bulletin on 
its Arcadian urea fertilizer compound in 
pelleted form has been announced by Allied 
Chemical & Dye Corp., New York City. 
The product provides 45 per cent nitrogen. 
For a copy of the new bulletin, circle Read- 
er Service No. 19. 


J. C. Marlow Milking Machine Company, Inc. 
Mankato, Minnesota 


ANNOUNCES 


the appointment of 


HARTEAU FEED COMPANY, INC. 


P.O. Box 96 


HUmboldt 3-0160 


Cudahy, Wisconsin 


As the Exclusive Warehouse Distributor 
for the 


MODERN MARLOW MILKING SYSTEMS 


Pipeline — Milking Parlors — Pail 
Genuine Replacement Parts 


Wisconsin Counties 
Iowa, La Fayette, Green, Rock, Walworth, Racine, Kenosha, Milwaukee, 


Ozaukee, Washington, Dodge, 


Waukesha, Jefferson, Columbia, 


Dane, Marquette, Green Lake, Waushara, Fond du Lac, Sheboygan. 


Reprints Are Useful 


Manufacturers, distributors, and re- 


nememter te remember 


tailers often find that reprints of edi- 
torial material from THE FEED BAG and 
THE FEED BAG RED BOOK — articles, 
talks, dealer success stories, and nutri- 
tion features — fit neatly into their 
merchandising programs. 


Reprints of almost all such material 
published in this magazine are available 
on special order. Prices are moderate 
and the material is printed on durable 
enamel paper. Minimum quantity on re- 
print orders is 500. 


For further details, or to place an 
order for reprints, write, telephone, or 
wire 


Che Bag 


1712 W.St. PaulAve. Milwaukee 3, Wis. 
Telephone WEst 3-3690 


We Can Save You Money 
When Buying: 


BREWERS GRAINS 
CORN DISTILLERS GRAINS 
#1 MALT SPROUTS 
#2 SPROUTS 
MALT HULL FEED 


GRINDING BARLEY 
OAT PRODUCTS (ALL TYPES) 
CHOICE COUNTRY OATS 
WHEY POWDER 
BEET PULP 


LA BUDDE 


FEED & GRAIN CO. 
MILWAUKEE, WISCONSIN 
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Jobbers for Nopco Chemical Co., Harri- 
son, N. J., convened for three days recently 
to discuss new forms of vitamins A and D 
designed especially for pelleting and to talk 
over other subjects of mutual interest. Thir- 
ty Nopco representatives also took part in 
the sessions, which featured talks by Dr. 
Melvin Hochberg, technical service director; 
A. V. Jay, eastern agricultural sales man- 
ager; and Thomas A. Printon, president and 
board chairman. 

Nopco’s new A and D were developed to 
withstand high temperatures and pressures 
in the pelleting process, according to Dr. 


before you buy ot 
ROTARY FEEDER... 


Hochberg. He said they made possible his 
company’s guaranteeing the potency of its 
vitamins at feeding time even when in 
pelleted rations. 

Here is the group which met at Harrison. 
Unless otherwise identified, the individuals 
are Nopco staff members. Left to right, 
they are V. M. Roberts, Kuder Pulp Sales 
Co.; S. L. Pries, Maney Bros, Mill & 
Elevator Co.; Ralph Getkin, P. R. Markley, 
Inc.; I. W. Lane; Kenneth Lisk, Markley; 
F. P. Johnson, Kuder; Harold Groninger, 
Nappanee Milling Co.; W. L. Mullett, Nap- 
panee. 


Jarvis Warren, A. G. Green Co.; R. T. 
Whelan, A. V. Jay, H. N. Allen, R. W. 
Davis, and O. D. Clayton, all of Nopco; 
John Phillips, Nappanee; J. J. Ferguson; 
T. H. Avery, Thomas H. Avery Co.; Ken- 
neth Kilgore, Merchants Chemical Co.; J. H. 
Sanders, Van Waters & Rogers; L. Stievater 
Jr., McKesson & Robbins; J. K. Shaw. 


Robert Sheahan, Pless & Sheahan; M. 
Burg; J. N. Pless, Pless & Sheahan; R. H. 
Wyman; E. N. Frankel, Markley; L. J. Dye, 
C. P. Richardson, and Ralph Uster, all of 
Nopco. 


Growers’ Problems 


On Soya Program 


Problems in producing soybeans will high- 
light the program at the 34th annual con- 
vention of the American Soybean associa- 
tion. The meeting will be held at Memphis, 
Tenn., Aug. 31 through Sept. 2. 

Secretary George Strayer emphasized that 
the American soya harvest this fall prob- 
ably will be the biggest in history and that 
problems facing soybean raisers have in- 
creased accordingly. 

Preceding the growers’ meeting, the Na- 
tional Soybean Processors association will 
hold its annual conference at Memphis on 
Aug. 30. 


@ RUPEL & MOORE, Charleston, Ill., has 


purchased a new three-ton Blue Streak 
mixer. 


Sprout-Waldron 
y ROTARY AIR LOCK FEEDER 


You’ll find at Sprout- 

Waldron the most exten- 

sive line of the most mod- 

ern rotary vane feeders to 

be found anywhere. They 

are used throughout the 

milling industries for metering ingredients from stor- 

age to conveyors to mixers, and for other applications 

demanding volumetric or proportional feeding. Orig- 

inally, these feeders were designed as explosion checks 

under attrition mills. And Sprout-Waldron applied 

its long experience and know-how to improve them 

as air lock feeders in pneumatic conveying systems. 

Bearings are outboard anti-friction type, and the 

rotors are accessible from the sides without removing 

the spouting. They are built in a wide range of rotor 
styles and sizes to meet all milling applications. 


Before you buy any rotary feeder 
see your SPROUT-WALDRON MAN! 


SPROUT-WALDRON 
Beet ix Melting Since (866 
22 LOGAN ST. © MUNCY, PA. 


PELLET MILLS+ HAMMER. ROLLER. ATTRITION. ano BURR STONE MILLS 
MIXERS - SCREW. BELT. ano PNEUMATIC CONVEYORS + BUCKET ELEVATO! 


ATORS 
CUTTERS. CRUSHERS. ano FEEDERS~ REELS. SEPARATORS. ano ASPIRATORS 348 


CONDENSED FISH SOLUBLES DEHYDRATED 
on a combination of carriers that is more 
economical to use and will enable any mixer 
regardless of size to use fish solubles in his 
feeds at recommended levels 


1. DRY FREE FLOWING 

2. NO STICKY MIXERS TO CLEAN 
3. UNIFORM 

4. ECONOMICAL 

5. EASY TO USE 


NO POULTRY OR SWINE FEED IS COMPLETE 
WITHOUT THESE ALL IMPORTANT 
CONDENSED FISH SOLUBLE FACTOR(S) 


Write for Complete Details 


PRATT'S TRIPLE FIFTY 


KEES & COMPANY 


National Distributors for W. C. PRATT CO. 


327 S. La Salle Street 
Chicago 4, Illinois Phone Harrison 7-1528 
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Dale McMillen Jr. 
Heads Feed Firm 


Election of Dale W. McMillen Jr. as 
president of McMillen Feed Mills and Cen- 
tral Soya Co., Inc., both of Fort Wayne, 
Ind., has been announced by Board Chair- 


man Harold W. McMillen of Central Soya. - 


Dale McMillen succeeds Fred W. Thomas, 
who has resigned as president of both firms 
and also as director. 

A new Central Soya vice president is 
Paul E. Hensel, the company’s personnel 
director. 

In revealing the election of Dale Mc- 
Millen as president, Chairman McMillen ex- 
plained that Mr. Thomas had joined Central 


DALE W. MC MILLEN JR. 


Soya in 1948 under a five-year agreement. 
When this agreement expired last year, Mr. 
Thomas consented to continue as chief ex- 
ecutive until Sept. 1, 1954. 

Resigning, Mr. Thomas declared that he 
planned to devote full time to his farm and 
other farm and business interests, according 


to Harold McMillen. 


New President McMillen joined Central 
in 1936 as a member of the production de- 
partment at Decatur, Ind. He later became 
vice president, executive vice president, and 
vice chairman of the board, in turn. Dale 
McMillen has been a member of the Central 
Soya board since 1938. 

An active Presbyterian, Mason, and civic 
leader, Mr. McMillen is a Northwestern 
University graduate and a Ripon (Wis.) 
College trustee. 

New Vice President Hensel joined Cen- 
tral in 1943 at Gibson City, Ill. After 
World War II military service, he returned 
to the Illinois plant, shifting to Fort Wayne 
in 1946 when he organized a personnel de- 
partment and became its head. Mr. Hensel 
is an Illinois Wesleyan College alumnus. 

BUTTER TO PERU 

The government has approved the sale 
of 27,840 pounds of grade B Commodity 
Credit Corp. for commercial export to Peru. 
To date, sales of CCC butter for export 
total 431,000 pounds. 
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SPEAKER SET 
The Santa Fe railroad’s president, Fred 
Gurley, is scheduled to be featured speaker 
at the seventh annual forum for college 
educators sponsored by the Chicago Board 
of Trade. The conference is scheduled for 
Sept. 8-10. 


MILK FOR FEED 
Through the end of July, more than 498 
million pounds of nonfat dried milk had 
been sold for feed use. In the 13th week 
of the sales program, the Department of 
Agriculture reported, sales totaled just under 
million pounds. 


FULLY ILLUSTRATED 


Hytrol Conveyor 
Catalog 


Shows you 


how to move 
BAGS-BOXES 
CARTONS 
Faster at 
LOWER cost! 


Write for Your FREE 
HYTROL CONVEYOR CATALOG TODAY 
Our engineers will help you solve 
your product handling problems. 


SEEDBURO EQUIPMENT CO. 


PHONE ANd 28 


SINCE 1906 


FARMERS FRIEND 


TRADE-MARK REG. U. S. PAT. OFF. 


all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, 
ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace 
minerals in carefully calculated proportions to supply necessary mineral nutrition. 


Also Contains 
@ LIQUID BLACKSTRAP MOLASSES @ IRRADIATED YEAST 
(Source of Vitamin D.) 


We Sell Thru Dealers and Jobbers Warehouses from Coast to Coast 
By the TON, TRUCKLOAD, or CARLOAD 


Write Today Regarding Our Dealer or Jobbing Proposition 
FARMERS FRIEND MINERAL CO. NAPOLEON, OHIO 
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Burrows Salesmen 
Meet in Evanston 


Topping their two days in Evanston, III., 
with an outdoor barbecue, representatives 
of Burrows Equipment Co. convened re- 
cently for their annual summer sales meet- 
ing. Presiding, Parke W. Burrows stressed 
that customer satisfaction and service must 
be the dual goals of the company’s staff. 

The group is shown here in sports attire, 
with President Burrows in the center. 

Mr. Burrows emphasized that his firm 
stands for follow-through service on all sales 
which it makes and pointed out his belief 
that grain and feed equipment suppliers 


reduces 
iodine loss 
| 


STABILIDE® — potassium iodide stabi- 
lized with calcium stearate —is 
designed to iodize feed, salt and 
calcium carbonate mixtures. Try 
STABILIDE. It may solve your 
problem of iodine loss in storage. 


Scientists at the Mellon Institute 
found that “an iodized livestock 
mineral containing 0.21% stearate- 
coated potassium iodide lost 0.5% 
of the original iodine content dur- 
ing two months, while an unstabi- 

- lized mineral containing the same 
ingredients lost 14% of the iodine 
content.”* 


Reduces rate of iodine loss 
STABILIDE | Easy to mix thoroughly 


Free flowing 


Write today to your nearest 
Mallinckrodt office for samples, 
prices and complete literature. 


Other Mallinckrodt iodizing mix- 
tures are loflow®, lomag®, and 
Iodide Mixture. 


*“Stabilization of Iodine in Salt and Feed- 
stuffs” by F. F. Johnson and E. R. Frederick, 
SCIENCE, Oct. 4, 1940, Vol. 92, PP315-316. 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 
72 Gold St., New York 8, N. Y. 
CHICAGO e CINCINNATI e CLEVELAND 
LOS ANGELES MONTREAL PHILADELPHIA 
SAN FRANCISCO 
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cannot sell by mail and at the same time 
render satisfactory service. 


PROBLEM: 


How to present product lines 
and sales story most effectively. 


The Sales Manager knew ex- 
actly what kind of sales story 
would produce the greatest 
sales. He wanted to be sure 
his salesmen would sell as he 
wanted them to. 


SOLUTION: 
PORT-A-VIEW 


Now the Sales Manager “goes 
along” on every call because 
the whole story is on slides... 
exactly as he would tell it, 
clearly, dramatically and effec- 
tively . . . and in color. 


Industrial Distributor 
Serving the Feed Industry 


RANELL SALES 
COMPANY 


Box 133 
CUDAHY, WISCONSIN 


— Twice 


(Continued from page 13) 


pictured). This will hold 5,200 gallons when 
it is completed and covered. This will en- 
able us to store a full car of molasses at a 
time and have 50 per cent extra space for 
remaining stock.” 


The brand name lineup at Car! Basten’s 
is impressive. Here is some of his “name” 
merchandise: Dr. Hess & Clark louse killer 
and mastitis ointment, Ledele Sulmet, Holt 
Products Co.'s Bionate for ketosis, Crystal 
Flow salt, No-Milk calf ration, Blatchford 
calf meal, Stonemo grit, and Calf-Teria feed- 
ing pails. : 

In addition, Mr. Basten handles 400 tons 
of fertilizer a year and also stocks remedies, 
some tools, field seeds, binder twine, and 
poultry equipment. He plans soon to handle 
replacement parts for milking machines. 
Shipping oats is a profitable sideline for 
the CRFA president. 

“We are open from seven to five on six 
days of the week,” Mr. Basten stated. “We 
figure that is long enough, and we do not 
have evening hours. 

“While we do a substantial credit busi- 
ness, there has been little risk and little loss 
in it for us. Carefully managed credit is 
essential, we feel.” 

Keeping busy as Central Retail Feed asso- 
ciation president and as a civic leader, Carl 
Basten nonetheless finds enough hours in 
the day to manage a profitable feed and 
farm supply enterprise and to publish a 
sales card every two weeks that is widely 
read by farmers in and around New Franken 
in northeastern Wisconsin. 


Grain Exchange 


Feeds, Screenings, 


BREWERY and Malt By-Products 


CLARENCE MOLL, Manager 
Feed Department 


G. W. KRUSE, Manager 
Feed & Grinding Barley Dept. 


THE PAETOW COMPANY 


Milwaukee, Wisconsin 


Members: 
Central Retail Feed Assn. 
Grain & Feed Dealers Nat. Assn. 
Milwaukee Grain Exchange 


BRoadway 1!-2600 
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More Spring Pig 


Production Is 13 Per Cent Over ’53 


@ Figures released by the crop reporting 
board set this spring’s pig crop at 56,066,- 
000 head, an increase of 13 per cent from 
last spring. This increase is the result of an 
|1 per cent increase in sows’ farrowings 
and a record number of pigs saved per litter. 


Last December farmers expressed their 
intentions to increase farrowings by six per 
cent. On March 1, a special survey in six 
Corn Belt states showed plans already had 
been adjusted upward to a nine per cent 
‘ncrease. The increase finally turned out to 
be 11 per cent. 

The trend toward earlier farrowings, 
vhich has been evident for several years, 
hows up plainly in the number of sows 
‘arrowing each month. Most of the gain of 
328,000 sows farrowing occurred during the 
‘irst four months of the season. Farrowings 
n February were 34 per cent greater than 
ast February. 

Compared with 1953 the spring pig crop 
in the east north central region is up 12 
per cent; west north central, up 14 per cent; 
south Atlantic, up seven per cent: south 
central, up 22 per cent; west, up 17 per 
cent; while the north Atlantic is down eight 
per cent. 


Reports of breeding intentions indicate 
that hog producers intend to keep 10 per 
cent more sows to farrow this fall than last. 
Farrowings this size with an average litter 
size (adjusted for upward trend) would 
produce 10 per cent more fall pigs. The 
combined 1954 spring and fall pig crop is 
now expected to be about 91 million head. 

Information from six Corn Belt. states 
showed a 20 per cent increase in intentions 
for summer litters — June through August, 
and a two per cent increase for September 
through November. 
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"Go on, Jed, don't give me that old 
line about seeing a flying saucer land 
in your north 40!" 


CARTOON BY RIEKER 


The number of hogs six months old and 
over on farms June 1 was seven per cent 
less than on June 1 last year. Since more 
sows afe ticketed for farrowing fall pigs, 
the market supply of hogs for the next 
several weeks will likely be below a year 
earlier. ; 


However, the earliness of the spring pig 
crop points to volume receipts of spring 
pigs by mid-summer. At that time slaughter 
will probably be as large as a year before 
and during the second half of this year 
slaughter will exceed that of a year earlier. 


Winter Rye Fills 


Emergency Needs 


Winter rye probably is the best bet for 
emergency pasture seeding where drought 
has hit fields heavily, a University of Illinois 
agronomist believes. J. C. Hackleman sug- 
gests the drilling of 114 to 1% bushels of 
Balbo rye per acre. 

Thirty to 40 pounds of elemental nitro- 
gen per acre of rye seded following wheat or 
oats is a good investment, Mr. Hackleman 
said, especially if considerable straw is 
turned under. 


LOOK 


A dollar bottle 
FREE 


To any dealer or 
distributor sending 
their name with 
this ad, we will 
send absolutely 
free $1 size bottle 
of Tehr-Greeze 
Fabric Cement. 

To the old customers, accept this 
with our compliments as a small to- 
ken of appreciation for your past 
favors and to those who have not 
used this marvelous cement, we want 
you to try it at our expense. 

It will mend anything it can pene- 
trate, dries in 30 seconds, no brush 
or paddle required. Use your finger, 
it comes off very easily. 

This ad must accompany 
your request. 
Dept. 2-C 


VAL-A COMPANY 


700 W. Root Street CHICAGO 9, ILLINOIS 


SUDDEN SERVICE 
On Feed Mill 
Maintenance Supplies 
and New Equipment 


BUCKET ELEVATORS 
CONVEYORS 
ELEVATOR BELTING 
MOTORS 

SPROCKETS 

V BELTS 

BEARINGS, CLUTCHES 
FLEXIBLE COUPLINGS 


OVERNIGHT SERVICE 
ON PARTS 


A-C SUPPLY 


COMPANY, INC. 
2302 W. Clybourn Street 


Milwaukee 3, Division 
Wisconsin 2-1163 


A feed and 
feeding program 


ARCADY FARMS 
MILLING COMPANY 
Dept. 9B3 
223 W. Jackson Bivd., Chicago 6, Illinois 
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Weather Forecast | 


Aug. 16-23. The cool air which we hav 
seen for the last two weeks over the eastern! 
part of the country now begins to move 
toward eastern Canada. The weather grows 
drier. Large movements of warm, dry air 
come northward from east Texas and cover 
the upper Mississippi valley. It will be cool- 
er, however, over the higher portions of 
the Rocky mountains, extending into north 
Texas and New Mexico. This cool air will 
be rainy. Another warm, dry movement of 
air extends from Arizona to Montana. Cool 


and somewhat showery air covers much of 
the area of Washington state, Idaho, and 
Oregon, but the Pacific slope remains warm 
and dry. 

Aug. 24-31. Large movements of hot, dry 
air press north from the middle Gulf area 
to the Ohio valley, and the Great Lakes 
area. Cooler air in reduced amounts con- 
tinues over the Appalachian area. But the 
Atlantic coast from Virginia northward be- 
comes warmer and cooler air of Canadian 
origin covers most of the Great Plains, 


805 DUN BUILDING 
BUFFALO 2, N. Y. 


CANE FEEDING 


MOLASSES 


Agents for 
Pacific Molasses Co., 
Ibany 
Buffalo 


Ltd. 
Baltimore 
New Orleans 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


DISTRIBUTORS OF: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Consolidated Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


SUNSET BRAND FEED 
A Dried Whey By-Product 
high in Milk Protein (lact- 
albumin) and Minerals but 
not over 35% Lactose. 


with the 


LOWEST POSSIBLE 
INERT MATTER 
AND FLUORINE CONTENT 


Executive Offices: 1201 St. Paul, Baltimore 2, Md. 
Plant Locations: Columbia, Tenn. » Adams, Mass. 
Midwest Office: Marysville, Ohio—Phone: LD 64 


Completely 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


EVERY MINERAL NEEDED, except salt 
and limestone, to make your feeds 
superior in mineral nutrition. Five 
purified, high analysis phosphates, ''so 
soluble they melt on your tongue," 
blended with eight vital trace minerals. 
Ready to use. No pre-mix needed. 


The IDEAL 
BLEND of 
TRACE 
MINERALS 


MAM 


CONCENTRATE 


For phosphorus-rich feeds. The right 
portions of the eight vital Trace Min- 
erals ... Stabilized lodine, Manganese 
Sulphate, Copper, Cobalt, Nickel, Iron, 
Zinc and Boron. 


The Herman Nagel Co. 


53 W. Jackson Blvd., Chicago 4, Illinois 


N 

[AUGUST 16-23 
1954 


RAIN 
Rocky mountains and north Pacific area. 
In Minnesota, North and South Dakota and 
Nebraska and south on to the Texas pan- 
handle, there will be showers and locally 
warmer air. The north Pacific slope will be 
showery on the higher ground. 

Sept. 1-7. Warm but only moderately 
moist air from the western part of the 
Gulf of Mexico covers most of the eastern 
part of the country, except parts of the 
Ohio valley and New England, where it 
will be moderately cool and dry. A brisk 
cool mass of air of middle Canadian origin 
advances across Great Plains. There is 
warmer air to the west, over the extreme 
northern Great Plains. Moderately cool and 
somewhat wet air covers the area west of 
the continental divide, except the coastal 
region of the Pacific slope, where it will be 
be warmer. 

Sept. 8-15. A large mass of warm and 
fairly wet air appears off west Mexico and 
rapidly spreads from the Gulf of California 
to Idaho. Other warm air in the Gulf of 
Mexico area and northward persists, but 
with waning force, as cool air from middle 
Canada presses from Lake Superior to Penn- 
sylvania. Some of this cool air also comes 
down along the crest of the continental di- 
vide as far as New Mexico. Much cooler ait 
spreads over the Pacific slope. 


1954 


INSECT COLLECTION 
Specimens of stored-grain insects are be 
ing added regularly to the display collection 
at Kansas State College, Entomologist Don 
Wilbur has reported. The specimens may be 
seen by milling industry personnel who visit 

Manhattan and the KSC campus. 
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Pillsbury Earnings 


Increase One-Sixth 


Earnings of Pillsbury Mills, Inc., Minne- 
apolis, increased 16 per cent in its past 
business year, the firm has reported. This 
figure is based on sales which totaled ap- 
proximately the same as the previous year. 

Each of 927,115 common shares earned 
$4.93 compared to $4.55 for each of 852,- 
749 shares the previous year. Net sales were 
a little under 336 million dollars compared 
to slightly more than 336 million the year 
before. 

Total net earnings were $4,855,120. Com- 
mon stock dividends paid came to $1,854,- 
299, with $2,720,357 set aside for reinvest- 
ment in Pillsbury. 

In 1953-54, the company spent more than 
234 million dollars on additions and im- 
provements to its plants. An additional 
$400,000 paid for a half-interest in Kellogg- 
Pillsbury of Canada, Ltd. 

Pillsbury had 8,350 employes last year, 
who earned more than 38 million dollars. 

Explaining the firm’s increase in earnings 
with approximately the same sales dollar 
volume, President Paul S. Gerot credited 
“an expanded product line, exercising more 
efficiency in operations, and the elimination 
of several unprofitable activities.” 


Pfizer Names Panel 

For Hog Judging 

A committeé of four experts has estab- 
lished standards for this year’s $20,000 hog 
judging contest sponsored by Chas. Pfizer & 
Co., Inc., Brooklyn, the firm has announced. 
Panelists are Prof. A. L. Anderson of Iowa 
State College and Prof. R. H. Grummer of 
the University of Wisconsin plus L. T. 
Thompson, Rath Packing Co., Waterloo, 


Iowa, and Ralph Waltz, National Swine 
Breeders association, Hagerstown, Ind. 

Junior and senior contestants judge pho- 
tos of swine and designate the top animals 
according to present market standards. A 
dozen finalists will travel to Chicago in 
November to compete for top honors. 

The top senior winner will receive $5,000 
and the top junior winner a $500 maturity 
value U. S. bond. An automobile will go 
to the feed dealer who does the best job of 
evaluating the photos. 


General Mills Sales 
Hit All-Time High 


Sales of General Mills, Inc., Minneapolis, 
were at an all-time high in 1953-54, the 
company has reported. The volume was 
48714 million dollars, with net earnings 11.1 
million dollars. 

Earnings per share of common stock came 
to $4.50. Net per dollar of sales was 2.3 
cents. Taxes amounted to the equivalent of 
$6.69 per common share. 

Company spokesmen noted that in the 
year which ended June 30, General Mills 
authorized more than 10 million dollars for 
plant expansion and improvement. 
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SKINNER NAMED 
Appointment of a new manager of ad- 
vertising and sales promotion, John H. 
Skinner Jr., has been announced by Gainer 
Mills, Inc., Springfield, Ill. Mr. Skinner is 

a Purdue University graduate. 


Skaggs to Manage 
Pillsbury Plant 


Appointment of Coy E. Skaggs to man- 
age its newly-leased plant at Gainesville, Ga., 
has been announced by Pillsbury Mills, Inc., 
Minneapolis. Mr. Skaggs formerly managed 
the company’s mill at Nashville, Tenn. 

A veteran of 13 years with Pillsbury and 
its Ballard & Ballard predecessor, Mr. Skaggs 
became plant manager at Nashville in 1952. 


Adams Rye Performs 
Well in Wisconsin 


Adams rye, a University of Wisconsin de- 
velopment, came through the winter of 
1953-54 better than most other winter vari- 
eties, the school has reported. Yields of 
Adams are expected to be at least as good 
as from other rye types. 

The new variety is developed from lines 
of Imperial rye and has almost uniform 
yellow kernels. Wisconsin farmers planted 
a total of 58,000 acres in rye in 1953, 
mainly in the central section of the state. 


WISCONSIN 
ALUMNI 
RESEARCH 
FOUNDATION 


LABORATORY 
SERVICES 


PRACTICAL 
CHICK FEEDING STUDIES 
DETERMINATIONS OF: 
VITAMIN Byo 
ANTIBIOTICS 
ARSENICALS 
A.O.A.C. vitamin Dg chick assays 
U.S.P. vitamin D rat assays — results 
in 8 to 10 days 
U.S.P. XIV or A.O.A.C. vitamin A 
assays 


Other vitamin assays 
Amino acid assays 
Biological protein evaluations 


Proximate analyses and mineral 
determinations 


Other biological, chemical and 
microbiological services 


PROJECT RESEARCH AND CONSULTATION 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P.O. BOX 2059-M 
MADISON 1, WISCONSIN 


its DRY! 


FREE- FLOWING 
O. W. MEYER LABORATORIES 


SCIENTIFICALLY PROCESSED & DRIED 


BLACKSTRAP MOLASSES | 


WILL NOT CAKE OR HARDEN 


It is BLACKSTRAP MOLASSES dried on a carrier base, rich in carbohydrates. 


EASY-TO-MIX 
The EASY—ECONOMICAL way to add MOLASSES to your feeds 


ASS 


Ss NEW! 


EASY-TO0-HANDLE 
NAPOLEON, OHIO 


for 


Minneapolis 


CAMEL 


WHEAT MIXED FEED 


Poultry - Dairy Cows - Pigs 
EXCELSIOR MILLING COMPANY 


“All in 


one bag” 


Minnesota 


| 
\ 


CONSULTANTS 
T0 THE 


FEED INDUSTRY 


C. W. Sievert and Associates 
Room 1338, 221 No. La Salle St. 


Chicago |, Illinois 
Phone State 1-0008 


News of the 


Selected for Its Interest to Feed Men 


Seed Trade 


Rust Resistance Is 
Lemhi 53’s Claim 


A new rust-resisting spring wheat, Lemhi 
53, is currently being previewed to western 
farmers by the University of Idaho. Now 
under increase at Aberdeen, Lemhi 53's 
stocks soon will be released to growers of 
certified seed. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 
Full 
Line of 


Des Moines Oat Products Co. 
2000 E. Grand Avenue @ Des Moines, Ia. 


FEED INGREDIENTS 
FERTILIZERS 
USCO BALER TWINE 
SALT 


UNION SERVICE COMPANY 
1203 Williamson St. 
Madison |, Wis. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 


Wire Us Your Offerings 
C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


a Oop or pape 


Stuart for: 
Wheat-Mixed Feeds 
Soya 
Linseed Meal 
Alfalfa 
and all 
Millfeeds 


“For 30 
Years” 


Reliance 
FEED COMPANY 


MAin 2418 
216 Phoenix Bldg., Minneapolis, Minn. 


Ronald Ensign, who heads work involving 
the new spring wheat, said he believed the 
new type probably would eventually replace 
regular Lemhi in the section of Idaho where 
rust is a major problem. 


Dubois Oat Praised 
For Illini Fields 


Dubois oats have been endorsed for 
southern Illinois farms by the University of 
Illinois. The variety, a winter type, was 
grown for the first time in the state in 
1953-54. 

Crops expert W. O. Scott listed the fol- 
lowing winter oats as also being suited to 
southern Illinois conditions: Forkedeer, Fut- 
win, Wintok, LeConte, and Lee. 


Nordan Seed Being 


Grown in Midwest 


Nordan crested wheatgrass is now being 
produced by northern Great Plains seed 
growers, the Department of Agriculture 
and the state of North Dakota have an- 
nounced jointly. The type is suited to the 


SNOW WHITE 


OYSTER SHELL 
“The Soft Digestible Shell” 


Domestic and Export Shippers and 
Brokers of U. S. and Canadian 
Grains and Feeds Since 1852 


SNOW WHITE Birds "git 
thar fustest with the mostest." 


Edward R. Bacon Grain Co. 
Portland, Maine 


Boston, Mass. 


Ready to Serve You on 
Feeds and Ingredients 


Truck Lots or 


L.C.L. Carloads 
GIANT BRAND Feeds 


HARTEAU 


Feed Company 


Cudahy, Wisconsin 
P.O. Box 96 HUmboldt 3-0160 


JOBBERS OF 
FEEDS and MILLFEEDS 
OF ALL KIND... 
MALTSPROUTS 
BREWERS GRAINS 
26% DARK CORN DISTILLERS 
WISCONSIN DISTRIBUTORS 
STALEY'S 42% STA-MINO 4% FAT 
STALEY'S CORN GLUTEN gMEAL 
STALEY'S 44% SOYBEAN MEAL 
STALEY'S CORN OIL MEAL 
PILOT BRAND OYSTER SHELLS 


“A Staley Customer Never 
Guesses — He Knows" 


Can make up split cars of 
Staley’s Feeds. 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


LOOK 


for the same kind 


merchandising 


kill and QUALITY 
packages and print- 
ing in MULTIWALL 
PAPER bags that 
make Percy Kent 
famous in cottons! 


PERCY KENT 
BAG COMPANY, INC. 
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Dakotas, eastern Wyoming, northern Neb- 
raska, and Montana. 

The variey emerged from a_naturally- 
occuring wheatgrass plant and has been 
under study and experiment since 1937. 
Nordan is considered superior in a number 
of respects as compared to commercial stan- 
dard wheatgrass. It is especially strong in 
the early stages of growth. 


Swiss Want to Buy 
More U. S. Seeds 


Switzerland is receptive to purchasing 
more American-grown seeds than in re- 
cent years but the market in Italy definitely 
is not favorable, according to an expert on 
the staff of the foreign agricultural service. 

Economist W. H. Youngman, on duty in 
Europe, noted that there has been a marked 
increase in Swiss demand for U. S. grass and 
legume seeds. The Swiss want only the 
highest quality, however, he cautioned. 

Import license difficulties have cut appre- 
ciably into the Italian market for U. S. 
seeds, Mr. Youngman reported. 


Bees, Alfalfa Team 
Up Well in West 


The role of the honey bee in alfalfa seed 
pollination is currently receiving special at- 
tention at the University of Idaho, where 
150 acres of alfalfa and 225 colonies of bees 
are being, studied. The work is being done 
at the Aberdeen branch experiment station 
and on farms in the Aberdeen and Twin 
Falls areas of Idaho. 

Bees have been marked with fluorescent 
dyes in order that their flight patterns may 
be checked and recorded accurately. Also 
due for special study is the distance the 


honey bees travel from their hives. 


@ WABASIS MILLING CO., Greenville, 
Mich., has purchased a new Bryant corn 
sheller. 


PRAISE RYE 
Balbo rye has been commended as feed 
for fattening pigs by the University of Ken- 
tucky. Specialists there said an acre of Balbo 
was equal to $36 worth of feed in the dry 
lot. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 


GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 
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Profits Are Back You Can Count 


Northern Minnesota's alsike clover seed 
producers are back in the black after several 
years of declining profits, a University of 
Minnesota entomologist has declared. Fred 
Holdaway said that the additional attention 
to fertilizer apparently is returning big div- 
idends to the alsike seed growers. 

Control of harmful insects also has aided 
in the recovery of the alsike seed industry, 
Mr. Holdaway asserted. He also noted that 
new research in pollination has proved 
fruitful. 


© Leadership Research 
New Spring Wheats —@ Quality Control 


Resist S R 

Selkirk and Willet, two new spring e Outstanding Facilities ( 

wheats, are showing substantial resistance to 

stem rust, researchers at a University of e 2 

Minnesota branch experiment station have @ Quick Service N 

reported. Selkirk is a Canadian variety, with 

Willet a Minnesota development. | Trace Mineral Premixes .-lodized-Man- 
Race 15-B has plagued three major durum 

wheats in the Dakotas and Minnesota this 

di ERA USDA ... Electro (free-flowing) Calcium... Pellet 

aaa and Carleton were especially hard- cium Grit...G-220 Riboflavin Supplement... | 
It. 


Phone 


@ WALDSCHMIDT & SON, Menomonie (Calcium Carbonate Co. 


Falls, Wis., h h 
new Blue Streak cuicygo 6, ILL. CARTHAGE, MO. OMAWA, NEBRASKA 
222 W. Adams 409-325 WOM. Bldg. 


FAT SOLUBLE VITAMINS! 
The important vitamins A and D are 
standardized in Silmo Dry Products. 
Available in all potencies. 


SILMO CHEMICAL CORP. 


Main Office & Laboratories, Vineland, N. J. 
Processors Stuce 1927 


PURE GROUND REEF OYSTER SHELL 


ifs naturally better 


SHELLBUILDER COMPANY 
MELROSE BUILDING @ HOUSTON, TEXAS 
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Wisconsin Feed Use 
In 1953 Reported 


Sales of manufactured feeds increased 
30,000 tons last year in the state of Wiscon- 
sin, Control Official Walter B. Griem has 
revealed. Retail sales in 1953 were 948,929 
tons, compared to 1951 sales of 953,812 
tons. The boost from 1952, however, is 
3.2 per cent. 

Included in the 1953 total were 688,484 
tons of mixed feeds, which makes up 72.6 
per cent of all feed sales. Increases from 
1952 were reported for poultry, dairy, and 
hog feeds and for supplements. 

Poultry feed sales came to 279,380 tons 
and dairy feed sales totaled 143,637 tons. 

Cash value of commercial feed sales in 
Wisconsin during 1953 was about 75 mil- 
lion dollars. Fifty-five per cent of the mixed 
feeds.sold in the Badger state last year were 
shipped in from other states. 


Sun Phosphate Buys 
Five More Plants 


What is probably the biggest single busi- 
ness transaction in the history of the soft 
phosphate industry has been consummated 
by Sun Phosphate Co. of Montgomery, Ala. 
The firm has purchased plants and leases 
of five soft phosphate producers in the 
Dunnellon, Fla., area. 

Principals in Sun Phosphate are C. D. 
Bevis of Bryn Mawr, Pa., who is associated 
with Sea Board Sales Co., Philadelphia; and 
D. E. Thompson Jr. and C. H. Thompson 
of Montgomery. 

Sea Board will sell the feeding phosphate 
produced at Dunnellon, with Thompson 
Sales Co. of Montgomery handling the 
phosphate for soil treatment. 


Benson Strongly for 
Farm Surplus Sales 


The recently enacted surplus disposal law 
for farm commodities has won enthusiastic 
support from Secretary of Agriculture Ben- 
son. He termed the congressional action 
“one of our most important steps toward 
putting the nation’s surplus farm commodi- 
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Wenger Mixer Mfg. Co. 84 
Werthan Bag =. 96 
Weston Electrical Instrument Corp. ...............- 23 
Bob White & Co. 117 
Whitmoyer Laboratories, Inc. -.....................---.-- 68 
Wilber Feed Co., Inc. 117 
K. I. Willis Corp. 117 


Wilson & Co., Inc. 81 
Wisconsin Alumni Research Foundation 
Woodward & Dickerson, I 


ties to constructive use.” 

International trade must be maintained 
at highest possible levels, Mr. Benson said, 
in order to aid the “well-being of our na- 
tional economy” and to cement international 
relations. 


A major phase of the bill permits the 
President to negotiate agreements with 
friendly nations for the sale of surplus U. S. 
farm commodities in exchange for foreign 
currencies. Also broadened are CCC’s abili- 
ties to donate and barter farm products 
abroad. 


HUDSON SECURITY COMPOUND — 
PATENT 2433123 

For the control of spontaneous heating, 

mold, mildew and mow burn in hay and 

grain. Valuable distribution contracts 

available. Large warehouse stocks not 

required to obtain these contracts. 


HUDSON MFG. COMPANY 
SHERIDAN, MICHIGAN 


Feed Ingredients 


of All Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


A Complete Assortment of 


HIGH QUALITY INGREDIENTS 
e 


MANEY BROTHERS 


MILL and ELEVATOR COMPANY 


MINNEAPOLIS SINCE 1884 MINNESOTA 


VITAMIN 


PEDER DEVOLD OIL CO. 


45-FM Clinton Ave., Brooklyn 5, N. Y. 


nc. 6 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 
(At it since ’92) 

414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


“Remember 


Calcium Carbonate 
when ordering for your 
feed mixes.” 

IOWA LIMESTONE CO. 


Des Moines, Iowa 


SOYBEAN MEAL . . . MILLFEEDS 


LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 
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A&D 
Fig wis 
| DEVOLD 
be LS 
Vv 
110 
116 
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114 
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Classified 


RATES: 10 cents per word. Minimum 
charge $2.00. Position wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL—Has 50 HP motor—used 
only short time. Like new. Bargain for cash. 
Write BA-120, c/o The Feed Bag, Milwaukee 3, 
Wisconsin. 


FEED MIXER—One ton capacity—floor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag, Mil- 
waukee 3, Wisconsin. 


CORN CUTTER—grader—polisher—aspirator, 
3000 Ibs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag, Milwaukee 3, Wis. 


VERTICAL FEED MIXER — 5 HP motor 
direct drive, mixing chamber, 4’ x 6’ high. 
Write H. B. Luethy, Brownsville, Wisconsin. 


ONE 27’ ELEVATOR — complete with head 
and Boot Pulley legging 8 x 5% cups, 2 HP 
220V 3 phase 60 cycle U. S. Gear head Motor 
and starter and Drive. Priced for quick sale. 
Write Ripon Cooperative, Ripon, Wisconsin or 
phone Black 513. 


HAMMER MILL — 14” J. B. “S” with 50 
HP motor, starter, and dust collector. Write 
Lawson Grain & Feed Company, Boswell, Ind. 


BUSINESS FOR SALE 


One of Wisconsin’s most modern retail feed 
and seed establishments in city of 4,500. Good 
dairy area. Annual sales quarter million and up. 
Owners retiring. Write Box JL-103, c/o The 
Feed Bag, Milwaukee 3, Wisconsin. 


_ how 


multiwall 
bags 
too! 


pency nenr Bac company, inc. 


KANSAS CITY + BUFFALO + NEW YORK 


RETAIL FEED MILL—30’ x 80’, two floors 
and basement, completely equipped, priced right, 
reason health. Write Hohman Agency, Edgerton, 
Wisconsin, or Donald Balis, Edgerton, Wis. 


HELP WANTED 


SALESMAN or manufacturer’s representative 
to sell dry molasses =. Write Box JL-21, 
c/o The Feed Bag, Milwaukee 3, Wisconsin. 


FEED ADVERTISING MAN — prominent 
Pacific coast feed manufacturer needs advertising 
man immediately. Prefer man with knowledge of 
feeds and feeding, general knowledge livestock. 
Prefer college education and experience in prepar- 
ing publication advertising and handling direct 
mail a. Reply giving full details, also 
snapshot in first letter. Position has good possi- 
bilities with residence in Los Angeles. Write 
AU-11, c/o The Feed Bag, Milwaukee 3, Wis. 


MANAGER — aggressive man for feed mill- 
farm supply store — top salary and bonus, locat- 
ed in Northern Illinois best agricultural area. 
Write AU-12, c/o The Feed Bag, Milwaukee 3, 
Wisconsin. 


Makes Good Feeds BETTER 
BETTER Feeds Make Customers! 


“THE SPARK PLUG of the RATION" 
for Cattle, Hogs, Chickens, Turkeys 


Live yeast enzymes, vitamins (including 
B12), and other factors improve appetite, 
digestion (including rumen aid), health, 
growth, and production. Increases feed 
utilization, lowers feed cost. 


Specially Prepared for Dry Mix Feeding 


Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
“DP” - “OK” - “CC” - “Vv” 
ELEVATOR CUPS 
are 
MADE STRONGER 
will 
LAST LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator cups. 


WRITE TO: 


K. |. Willis Corporation 
Moline, Illinois 


for names of distributors = capacity 


analysis form No. 


CHECK OUR PRICES BEFORE YOU BUY! 


IMPORTED and DOMESTIC FISH MEAL 
DICALCIUM PHOSPHATE — ALFALFA MEALS 
AND OTHER FEED INGREDIENTS 


BOB WHITE & COMPANY 
2001 Board of Trade, CHICAGO 4, ILL. © Phone: Webster 9.3155 TWX CG 1151 


COLBY 
MILLING 


Phone 160 or 166 


TWX Colby 28 
Robinson Code 


GROUND GRAIN & GRAIN PRODUCTS 
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JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., tart 


JAMESTOWN, N. Y. 


Milwaukee's EXCLUSIVE Feed Broker 


BRoadway 2-4580 e 


FOR FAST COURTEOUS SERVICE 
—CALL—GABRIELSON 


All Feeds And Ingredients 


GABRIELSON FEEDS — Ask For Fred Gabrielson 
522 Grain Exchange Bldg. @ 


Milwaukee 2, Wis. 


SPECIAL TRUNK LINE 


KEN MILLER 


DURING TRADING HOURS 


MAIN 1513 MAIN 6212 
MINNEAPOLIS 15 374 GRAIN 
MINNESOTA McCABE BROS. COMPANY EXCHANGE 


117 


Fortify Your Feeds With 
DiAMOND 
Feed INC. | 
Mixers 
| 


fortification when used as recommended, Lise 

basic ingredients are Gorton's red fish meal, 

fish solubles, fish liver and glandular. 

meal .. . all by-products of edible fish. 

FISH FACTORS- GROWTH FACTOR 
QUALITY PROTEIN 
Plus COMPLETE VITAMIN 
REQUIREMENTS of: 

Vitamins A 'D, G B12... together 

B-comp 


177 MILK STREET BOSTON, MASS. 


tors For Gorton-Pew Fisheries Company, Ltd. By-Products Div, 


Blended Multi-Vitamin Ingredient” 


NOW WITH NIACIN GUARANTEED 


When you buy Gorton’s Al-Fish Blend, you are buying all 
for one and one for all, because EVERY vitamin and pro- 
tein factor is included in the ONE purchase. In addition, 
with Gorton’s all-inclusive Al-Fish Blend, you eliminate 
costly handling, mixing and weighing. To produce a su- 
perior quality feed at the lowest possible cost, plus a sav- 
ing of man hours, try Gorton’s Al-Fish Blend and you will 
see why there is only one. 


Write, wire or phone for further information. 


NEW ENGLAND BY-PRODUCTS CORP. 


Ask about 
GORTON'S Triple-Tested 
VITAMIN OILS that bring 
you guaranteed potencies 


FREDMAN BAGS aze 


Custom — BUILT aad 


— PRINTED 


@ SURE — our new BURLAP, COTTON and MESH 
bags of all sizes and constructions are produced 
on the latest designed automatic 
presses - - - 


@ BUT — we are ever watchful with 
constant personal and expert su- 
pervision to manufacture the BEST 
plain and attractively printed bags 
possible to insure the ultimate in 
uniformity — dependability. 


SINCE 1889 


We invite your inquiries on 
— NEW and USED — 
BURLAP e COTTON e FANCY PRINTS 


MESH e TWINE e WIRE TIES 


Gag 9 


manufacturers — processors 
330 E. CLYBOURN ST. @ MILWAUKEE 2, WIS. © BR. 6-4114 
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before you buy ot 


CRUSHER... 


> yo" SPROUT-WALDRON pon 


Here’s the economical, 
efficient answer to the 
problem of large- 
capacity cob crushing 
ahead of attrition and 
hammer mills, or of 
making chicken litter, 
etc.—the Sawtooth Crusher. 


The “saws” are of laminated steel with hard- 
ened steel surfaces and a soft, tough core. This 
machine withstands shocks that wreck ordinary 
crushers ... gives years of heavy-duty, continuous 
service. 


A similar crusher is offered in modified form 
for cake breaking, etc. The Sprout-Waldron line 
also includes rotary crusher-feeders and conical 
crushers. All types can be “adaptioneered’”’ for 
special applications. 


Before you buy any crusher, see your SPROUT-WALDRON MAN! 


SPROUT-WALDRON 
22 LOGAN ST. © MUNCY, PA. 


ROLLER. ATTRITION. ano BURR STONE MILLS 
SCRE ELT. ano IC CONVEYORS + BUCKET ELEVATORS 
curren. CRUSHERS ano FOSDERS+ REELS 


SEPARATORS. ano ASPIRATORS 356 
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MURPHY MAILI 


YOUR PROSPECT LIST 
CAN TRIPLE YOUR FEED BUSINESS 


eee Survey of 1000 Murphy Dealers shows 
consistent advertisers TRIPLE business! 


DEALERS NOT USING 
MURPHY'S MAILINGS 


SALES 


DEALERS USING MURPHY'S 
MAILING ON AND OFF 


DEALERS WHO 
CONSISTENTLY USE MAILINGS 


ADVERTISING INCREASE IN SALES 
INVESTMENT OVER NON-ADV. 


19.50 92% 


NO: ? 


coductS 


Company 


On The Average ADVERTISING PAID $15.00 FOR EVERY ONE DOLLAR INVESTED 


BULLETIN Ne. 
Marphy Products 


Practical Sheep Feeding and 


i outs 
Hand-teed about pound of whole 
head datly- 
After 
Week 


Murphy mailings help solve 


problems for the farmer ! 


These important problem-solving bulletins written 
from farm-tested experiences are available to your cus- 
tomers and prospective customers. MURPHY MAILINGS 
tie you in with MURPHY’S extensive radio and farm 
paper advertising. Dealers say, new customers come 
in and say, “I hear you on radio and see your ads in 
the paper.” This advertising brings you customers in- 
terested in MURPHY’S... it brings you new customers 
sold on you asa reliable and dependable dealer. Step-up 
your MURPHY MAILING PROGRAM and step-up your 
profits. Write to us now for information about an ex- 
clusive MURPHY franchise in your area. 


MURPHY PRODUCTS CO. 
BURLINGTON, WISCONSIN 


| 
| 
Selective Birth to Market | | 
Hog Feeding Program | 
Dairy Feeding 
Feeding and Management | @ 
Feed Poultry Cafeteria Style] 
How to Make Cheaper Beef on Grass 
pes 


4 KEYS TO NEW FEED CUSTOMERS 
FOR YOU 


” on With the opening of the New King Midas Mill, King 
Midas dealers are being supplied many keys to new feed cus- 
tomers’ doors—greater community goodwill—increased business 
—higher profits. 

The remodeling and enlargement of the King Midas Feed Mill 
is a vital key to the improvement of King Midas Feed quality. This 
step insures a steady supply of uniform feeds, more rigidly controlled 
from ingredients to fresh finished product. 

Another key to more new feed customers is the faster delivery of feeds from modern warehouses where 
feeds are handled swiftly—smoothly. 

Still another key is whole-hearted dealer support by King Midas. Farm radio copy, feed copy and 
feeder meetings are constantly working for the dealer. Such advertising keeps King Midas Feeds before the 
public and results in increased business. 

If you’re interested in selling a top grade feed line through a certified King Midas dealership simply 
write Dept. D. L., King Midas Feed Mills, Minneapolis, Minn. Your inquiry will be kept confidential. 


ATEN 


ADVERTISING: DEALER AIDS: PRODUCT CONTROL: 
RADIO SCRIPTS WIRE HANGERS PUSH BUTTON MILL 
MAT SERVICES WINDOW DISPLAYS MODERN LABORATORY 


BOOKLETS LIVE DISPLAYS FAST HANDLING 


FEED BOOKLETS FINEST INGREDIENTS 
FEEDER MEETINGS 


 TONE-FEEDS. 
: 


